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Samuel E. Bodily is the John Tyler professor of busi 

ness administration at the Darden School, U of Vir 

ginia. He teaches MBA and executive education 

courses in quantitative analysis, decision modeling, 
and strategy. He has published articles in decision 

analysis, risk analysis, and management science. He 

earned his SM and PhD in OR from MIT. 
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and project valuation at Pontificia Universidad Cat? 

lica de Chile. He holds a PhD in engineering-eco 
nomic systems from Stanford U. In 1995 and 1996, he 

was a visiting research fellow at Harvard Business 

School. He has worked as a consultant for many 
Chilean firms and institutions. 

Pankaj Ghemawat is Tiampo professor of business 

administration at Harvard Business School. His re 
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Ralph L. Keeney is a professor in the Marshall 
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communications Management at the U of Southern 
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the Harvard Business School Press in 1999. He enjoys 

squash, skiing, and travel. 

Peter V. King was a senior engineer, Decision and 

Risk Analysis at the Westinghouse Electric Corpora 

tion, Science and Technology Center and now owns 

and operates Century Farm Convenience Center in 

Piedmont, South Carolina. He earned a BA in eco 

nomics and an MS in industrial engineering from the 

U of Pittsburgh. 

David Matheson is a principal of Navigant Consult 

ing, Inc./Strategic Decisions Group, an international 

management consulting firm. His consulting practice 
focuses on R&D-intensive organizations. In addition, 

he has been principal investigator in many studies on 

decision making and organizational intelligence in a 

variety of industries. He is an author of The Smart 

Organization. 

James Matheson, a founding director of the Strategic 
Decisions Group (now part of Navigant Consulting, 

Inc.), is a recognized leader in the development and 

application of decision analysis. He has conducted 

strategy work with companies in industries ranging 
from chemical and pharmaceutical to entertainment. 

He won the INFORMS Ramsey award for lifetime 

contribution to decision analysis. He is an author of 

The Smart Organization. 
William J. McAllister was a senior mathematician, 

Decision and Risk Analysis at the Westinghouse Elec 

tric Corporation, Science and Technology Center in 

Pittsburgh, Pennsylvania and now holds a similar 

position with Siemens Westinghouse Power Corpora 
tion at the same site. He earned degrees at the U of 

Michigan (BA, math) and the U of Pittsburgh (MBA). 

Robert K. Perdue was formerly program manager, 
Decision and Risk Analysis at the Westinghouse Elec 

tric Corporation, Science and Technology Center in 

Pittsburgh, Pennsylvania and now holds a similar 

position with the Westinghouse Electric Company at 

the same site. He earned a PhD in economics from 

West Virginia U. 

William B. Poland was a technical associate at Stra 

tegic Decisions Group, a management consulting firm 

at the time of the project. Currently he is a decision 

analyst at Pharsight Corporation, a pharmaceutical 

consulting and software firm. He has a PhD in engi 

neering-economic systems from Stanford U and an 

MS in OR from U California Berkeley. He never met 

an uncertainty he didn't like. 

Mazen A. Skaf is a senior consultant with Navigant 

Consulting, Strategy Consulting Practice (formerly 

Strategic Decisions Group). He specializes in strategy 

development and evaluation, portfolio management, 
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U of Texas at Arlington and Stanford U. His doctoral 

dissertation was on the use of financial engineering 
and real options in the design of negotiated 

agreements. 
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