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How Do Mobile and Fixed-Line Quality Drive In-
ternet Use?”) is Sharon A. and David B. Pearce Pro-
fessor at the Scheller College of Business at Georgia
Institute of Technology. He received a PhD from
MIT’s Sloan School of Management. His research
studies the impact of information technologies on
consumer behavior, firm strategy, and market compe-
tition.He haswon several research awards including the
inaugural Management Science Best Paper Award in
Information Systems.

Jinghua Huang (“Using User- and Marketer-
Generated Content for Box Office Revenue Prediction:
Differences Between Microblogging and Third-Party
Platforms”) is a full professor at the Department of
Management Science and Engineering in the School of
Economics and Management, Tsinghua University.
She received her PhD from Tsinghua University in
2004. Her research interests focus on business value of
IS/IT, social networking, and electronic business.

Keongtae Kim (“Crowdfunding and the Democrati-
zationofAccess toCapital—An Illusion? Evidence from
Housing Prices”) is an assistant professor at the
CUHK Business School at the Chinese University of
Hong Kong. He earned his PhD from the Robert H.
Smith School of Business at the University of Mary-
land. His research interests are crowdfunding/
crowdsourcing, IT and innovation/entrepreneurship,
IT and labor market, and IT business value. His re-
search has appeared in Information Systems Research
and MIS Quarterly.

YoungsooKim (“TheDynamics ofOnlineConsumers’
Response to Price Promotion”) is an assistant profes-
sor of Rawls College of Business, Texas Tech University.
He earned his bachelor’s and master’s degrees from
Korea Advanced Institute of Science and Technology
(KAIST) and a PhD in information systems from Car-
negie Mellon University. His research interests include
online commerce, communication and network, and
knowledge management. He has published papers in
refereed journals, including Management Science and
Information Systems Research.

Ramayya Krishnan (“The Dynamics of Online
Consumers’ Response to Price Promotion”) is the
W. W. Cooper and Ruth F. Cooper Professor of Man-
agement Science and Information Systems at Heinz
College and the department of engineering and public
policy at Carnegie Mellon University. He has a bach-
elor’s degree from the Indian Institute of Technology
and a PhD in management science and informa-
tion systems from the University of Texas at Austin.
His work has addressed technical, policy, and busi-
ness problems that arise in consumer and social

behavior in digitally instrumented environments, and
he has published extensively on these topics.
Anuj Kumar (“Why Do Stores Drive Online Sales?

EvidenceofUnderlyingMechanisms fromaMultichannel
Retailer”) is an associate professor of information sys-
tems at the Warrington College of Business, University
of Florida. He received a PhD in information systems
management from Carnegie Mellon University. His re-
search utilizes economic and statistical methods to study
the impact of information technology on the behavior of
firms and individuals. His research has won several
awards and published in leading journals, such as
Management Science and Information Systems Research.
Subodha Kumar (“Why Do Stores Drive Online

Sales? Evidence of Underlying Mechanisms from
a Multichannel Retailer”) is the Paul R. Anderson Dis-
tinguished Chair Professor of Supply Chain, Marketing,
Information Systems, and Statistical Science at the
Fox School of Business, Temple University. He is also
the Director of the Center for Data Analytics and the
PhD Concentration Advisor of Operations and Sup-
ply Chain Management. He earned his PhD from the
University of Texas at Dallas. He holds several senior
editorial positions in the leading management journals.
Hyeokkoo Eric Kwon (“Seizing the Commuting

Moment: Contextual Targeting Based on Mobile
Transportation Apps”) is an assistant professor of
information technology and operations management
in Nanyang Business School at Nanyang Techno-
logical University. He received his PhD from the
Korea Advanced Institute of Science and Technology
(KAIST). His research interests include economics of
information systems, mobile/social media strategy,
health IT, and FinTech.
Dokyun Lee (“How Do Recommender Systems

Affect Sales Diversity? A Cross-Category Investigation
via Randomized Field Experiment”) is an assistant
professor of business analytics at the Tepper School.
He studies the application, development, and impact
of machine learning and AI algorithms in business
and society—in particular, measuring the economic
impact of unstructured data (text and images), in-
terpretable ML for business, and unintended conse-
quence of machine learning. His research has won
many academic awards as well as research grants
from companies and institutions such asAdobe,NVidia,
and the Marketing Science Institute.
Dongwon Lee (“Seizing the Commuting Moment:

Contextual Targeting Based on Mobile Transportation
Apps”) is the area chair and professor of MIS at Korea
University Business School. He received his PhD in
MIS from the University of Minnesota. His research
interests are online/offline pricing, social media, big
data analytics, mobile strategy, and platform business.
Mingfeng Lin (“Do Electronic Health Records Affect

Quality of Care? Evidence from the HITECH Act”) is an

About Our Authors
Information Systems Research, 2019, vol. 30, no. 1, pp. 339–344, © 2019 INFORMS 341

D
ow

nl
oa

de
d 

fr
om

 in
fo

rm
s.

or
g 

by
 [

21
6.

73
.2

16
.1

39
] 

on
 1

3 
Ju

ly
 2

02
6,

 a
t 2

3:
06

 . 
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y,

 a
ll 

ri
gh

ts
 r

es
er

ve
d.

 

http://dx.doi.org/10.1287/isre.2018.0776
http://dx.doi.org/10.1287/isre.2018.0776
http://dx.doi.org/10.1287/isre.2018.0776
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0802
http://dx.doi.org/10.1287/isre.2018.0802
http://dx.doi.org/10.1287/isre.2018.0802
http://dx.doi.org/10.1287/isre.2018.0802
http://dx.doi.org/10.1287/isre.2018.0793
http://dx.doi.org/10.1287/isre.2018.0793
http://dx.doi.org/10.1287/isre.2018.0793
http://dx.doi.org/10.1287/isre.2018.0793
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0800
http://dx.doi.org/10.1287/isre.2018.0800
http://dx.doi.org/10.1287/isre.2018.0800
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0813
http://dx.doi.org/10.1287/isre.2018.0813


associate professor of information technology man-
agement at the Scheller College of Business, Georgia
Institute of Technology. He studies online crowd-
funding, online labor markets, and other online plat-
forms.His researchhas appeared inManagement Science
and Information Systems Research. He received his PhD
from the University of Maryland, College Park.

Yu-Kai Lin (“Do Electronic Health Records Affect
Quality of Care? Evidence from the HITECH Act”) is
an assistant professor in the department of computer
information systemsat theRobinsonCollege of Business,
Georgia State University. He received a PhD in manage-
ment information systems from the University of Arizona.
His current research interests include health information
technology, predictive modeling, and unstructured data
analytics.

Zhijie Lin (“An Empirical Study of Free Product
Sampling and Rating Bias”) is an associate professor in
the School of Economics and Management, Tsinghua
University. He received his PhD in information sys-
tems from National University of Singapore. His re-
search interests include economics of information
systems, sharing economy, electronic commerce, and
social media. He has published his works in MIS
Quarterly, Information Systems Research, and Journal of
Management Information Systems, among others.

Amit Mehra (“Why Do Stores Drive Online Sales?
EvidenceofUnderlyingMechanisms fromaMultichannel
Retailer”) is an associate professor at the Jindal School
of Management, University of Texas at Dallas. He holds
a PhD in information systems from the University of
Rochester. His research focuses on how technology
changes human behavior and the consequences of
this change on firm strategies in contexts like retail
and education. His research has won several awards
and published in leading journals, such as Management
Science and Information Systems Research.

ProbalMojumder (“TheDigital SinCity:AnEmpirical
Study of Craigslist’s Impact on Prostitution Trends”) is
a PhD candidate in information & decision sciences at
the University of Minnesota’s Carlson School of Man-
agement. He received his master’s degree in quanti-
tative economics from Indian Statistical Institute. His
research uses econometrics, randomized experiments,
and analyticalmodeling to investigate online platform’s
impact on society. His research has been published in
Production and Operations Management, and is pre-
sented at ICIS and WISE.

Reza Mousavi (“The Impact of Twitter Adoption
on Lawmakers’ Voting Orientations”) is assistant
professor of business information systems and assis-
tant professor of data science and business analyt-
ics at Belk College of Business at The University of
North Carolina–Charlotte. His research interests in-
clude societal impacts and economics of social media,
data science and business analytics, user-generated

content, and healthcare information systems. He re-
ceived his PhD from Arizona State University in 2016
and worked as a lead data scientist before joining The
University of North Carolina–Charlotte.
Wonseok Oh (“Seizing the Commuting Moment:

Contextual Targeting Based on Mobile Transportation
Apps”) is the K.C.B. Chair Professor of Information
Systems in the College of Business at the Korea Ad-
vanced Institute of Science and Technology. He re-
ceived his PhD in information systems from the Stern
School of Business at NewYork University. His research
interests include economics of information systems,
mobile/AI strategy, voice/imagemining, and e-book
consumption patterns.
Tuan Q. Phan (“A Coevolution Model of Network

Structure and User Behavior: The Case of Content
Generation in Online Social Networks”) is an assis-
tant professor at the Department of Information
Systems and Analytics at the National University of
Singapore. His works in social networks and Big Data
spans multiple disciplines including economics, mar-
keting, consumer behavior, computer science, and sta-
tistics through various industries including retail and
e-commerce, logistics and transportation, media,
technology and consumer products, education, and
FinTech. He received his doctorate from Harvard
Business School, and an undergraduate from MIT.
Liangfei Qiu (“Optimal Auction Design for Wi-Fi

Procurement”) is an assistant professor in the De-
partment of Information Systems and Operations
Management at the Warrington College of Business,
University of Florida. He received his PhD in eco-
nomics from the University of Texas at Austin. His
current research focuses on economics of information
systems, prediction markets, social media, and tele-
communications policy.His research has been published
in journals such as Information Systems Research, MIS
Quarterly, and Production and Operations Management.
Srinivasan Raghunathan (“When Algorithmic

Predictions Use Human-Generated Data: A Bias-Aware
Classification Algorithm for Breast Cancer Diagnosis”) is
a professor of information systems in the School of
Management, University of Texas at Dallas. He ob-
tained BTech degree in electrical engineering from IIT,
Madras, Post Graduate Diploma in management from
IIM, Calcutta, and PhD in business administration from
the University of Pittsburgh. His current research in-
terests are in the economics of information technol-
ogy and systems. His papers have been published
in journals such as Management Science, Information
Systems Research, Journal of Management Information
Systems, various IEEE Transactions, IIE Transactions,
and Production and Operations Management.
Huaxia Rui (“Optimal Auction Design for Wi-Fi

Procurement”) is the Xerox Assistant Professor at
Simon Business School of University of Rochester. He

About Our Authors
342 Information Systems Research, 2019, vol. 30, no. 1, pp. 339–344, © 2019 INFORMS

D
ow

nl
oa

de
d 

fr
om

 in
fo

rm
s.

or
g 

by
 [

21
6.

73
.2

16
.1

39
] 

on
 1

3 
Ju

ly
 2

02
6,

 a
t 2

3:
06

 . 
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y,

 a
ll 

ri
gh

ts
 r

es
er

ve
d.

 

http://dx.doi.org/10.1287/isre.2018.0813
http://dx.doi.org/10.1287/isre.2018.0813
http://dx.doi.org/10.1287/isre.2018.0801
http://dx.doi.org/10.1287/isre.2018.0801
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0814
http://dx.doi.org/10.1287/isre.2018.0799
http://dx.doi.org/10.1287/isre.2018.0799
http://dx.doi.org/10.1287/isre.2018.0791
http://dx.doi.org/10.1287/isre.2018.0791
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0792
http://dx.doi.org/10.1287/isre.2018.0790
http://dx.doi.org/10.1287/isre.2018.0790
http://dx.doi.org/10.1287/isre.2018.0790
http://dx.doi.org/10.1287/isre.2017.0742
http://dx.doi.org/10.1287/isre.2017.0742
http://dx.doi.org/10.1287/isre.2018.0789
http://dx.doi.org/10.1287/isre.2018.0789
http://dx.doi.org/10.1287/isre.2018.0789
http://dx.doi.org/10.1287/isre.2017.0742
http://dx.doi.org/10.1287/isre.2017.0742


received his PhD from the University of Texas at
Austin in 2012. His research has been published in
leading academic journals such as Journal of Financial
Economics, MIS Quarterly, Management Science, Infor-
mation Systems Research, Production and Operations
Management, Journal of Mathematical Economics, and
Journal of Management Information Systems.

Rajiv Sabherwal (“Performance Consequences of
Information Technology Investments: Implications of
Emphasizing New or Current Information Technologies”
and “Relationships Between Information Technology
and Other Investments: A Contingent Interaction
Model”) is Edwin & Karlee Bradberry Chair and De-
partment Chair of Information Systems in the Walton
College of Business at the University of Arkansas. He has
published on the management, utilization, and impacts
of IT and knowledge in journals including Information
Systems Research, MIS Quarterly, Management Science,
Organization Science, and the Journal of Management
Information Systems. He is a Fellow of the Association
of Information Systems, with a PhD from the Uni-
versity of Pittsburgh.

Sanjiv Sabherwal (“Performance Consequences of
Information Technology Investments: Implications of
Emphasizing New or Current Information Technologies”
and “Relationships Between Information Technology
and Other Investments: A Contingent Interaction Model”)
is a Distinguished Teaching Professor of Finance at the
University of Texas–Arlington. His research exam-
ines issues in corporate finance, international finance,
and IT investments. His research has been published
in prominent journals such as the Journal of Finance,
the Journal of Financial and Quantitative Analysis, Fi-
nancial Management, Information Systems Research, De-
cision Sciences, and IEEE Transactions on Engineering
Management. He received his PhD from Georgia Tech.

Hani Safadi (“Data-Driven Computationally Intensive
Theory Development”) is an assistant professor in the
Terry College of Business at the University of Georgia
and a research collaborator at Mayo Clinic. He is in-
terested in online communities, social media, healthcare
information technology, mixed-methods research, and
the application of computational linguistics in studying
qualitative data. He holds a PhD in management in-
formation systems from McGill University.

StefanSeidel (“Data-DrivenComputationally Intensive
Theory Development”) is associate professor of
information systems at the University of Liechtenstein.
His research explores the role of digital innovation in
creating organizational, societal, and environmental
change. Moreover, he is interested in philosophical
and methodological questions about building theory
and conducting impactful research. He received his
doctorate from the University of Muenster.

Param Vir Singh (“A Structural Analysis of the
Role of Superstars in Crowdsourcing Contests”) is the

Carnegie Bosch Associate Professor of Business
Technologies and Director of PNC Center for Fi-
nancial Services Innovation at the Tepper School of
Business, Carnegie Mellon University. He is a re-
cipient of the INFORMS Information Systems Society’s
prestigious Sandy Slaughter Early Career Award. His
research has won several best paper awards and is
frequently cited by mainstream media. He serves as
an associate editor for Management Science and a se-
nior editor for Information Systems Research. His re-
search articles have appeared in several leading
journals including Management Science, Marketing Sci-
ence, Information Systems Research, MIS Quarterly, and
Organization Science.
Tingting Song (“Using User- and Marketer-

Generated Content for Box Office Revenue Prediction:
Differences Between Microblogging and Third-Party
Platforms”) is an assistant professor at the Department
of Management Information System in Antai College
of Economics and Management, Shanghai Jiao Tong
University. She received her PhD in Management
Science and Engineering from Tsinghua University in
2017. Her research interests focus on social network-
ing, user-generated content, electronic commerce, and
online consumer behavior.
Zachary R. Steelman (“Performance Consequences

of Information Technology Investments: Implications of
EmphasizingNeworCurrent InformationTechnologies”
and “Relationships Between Information Technology
andOther Investments: A Contingent InteractionModel”)
is an assistant professor of information systems in the
Walton College of Business at the University of Arkansas.
His research interests focus on the development, man-
agement, and impact of organizational IT systems,
applications, and architectures which have been pub-
lished in journals such as MIS Quarterly, Information
Systems Research, Information Systems Journal, MISQ
Executive, and the Communications of the AIS. He re-
ceived his PhD from the University of Arkansas.
Yong Tan (“Who Wants Consumers to Be Informed?

Facilitating Information Disclosure in a Distribution
Channel”, “Using User- and Marketer-Generated
Content for Box Office Revenue Prediction: Differences
Between Microblogging and Third-Party Platforms”,
and “An Empirical Study of Free Product Sampling
and Rating Bias”) is the Michael G. Foster Endowed
Professor of Information Systems at the Michael G.
Foster School of Business, University of Washington,
and the Chang Jiang Scholar Visiting Chair Profes-
sor at the School of Economics and Management,
Tsinghua University. He is a Distinguished Fellow of
the INFORMS Information Systems Society, and the
Associate Director of the USTC-UW Institute for
Global Business and Finance Innovation. His research
interests include electronic, mobile, and social com-
merce;bigdata; economicsof information systems; social

About Our Authors
Information Systems Research, 2019, vol. 30, no. 1, pp. 339–344, © 2019 INFORMS 343

D
ow

nl
oa

de
d 

fr
om

 in
fo

rm
s.

or
g 

by
 [

21
6.

73
.2

16
.1

39
] 

on
 1

3 
Ju

ly
 2

02
6,

 a
t 2

3:
06

 . 
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y,

 a
ll 

ri
gh

ts
 r

es
er

ve
d.

 

http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/10.1287/isre.2018.0774
http://dx.doi.org/10.1287/isre.2018.0774
http://dx.doi.org/10.1287/isre.2018.0774
http://dx.doi.org/10.1287/isre.2018.0774
http://dx.doi.org/10.1287/isre.2017.0767
http://dx.doi.org/10.1287/isre.2017.0767
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0798
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/10.1287/isre.2018.0803
http://dx.doi.org/isre.2017.0770
http://dx.doi.org/isre.2017.0770
http://dx.doi.org/isre.2017.0770
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0801
http://dx.doi.org/10.1287/isre.2018.0801


and economic networks; andhealth IT.Hehas published
in Management Science, Information Systems Research,
MIS Quarterly, and Journal of Management Information
Systems, among others. He is now a senior editor of
Information Systems Research and on the board of
editors of Journal of Management Information Systems.

Andrew Whinston (“Optimal Auction Design for
WiFi Procurement”) is theHughCullenChair Professor
in the Information, Risk, and Operation Management
Department at the McCombs School of Business at the
University of Texas at Austin. He is also director of the
Center for Research in Electronic Commerce. He re-
ceived his PhD in economics from Carnegie Mellon
University.Hehaspublishedmore than300papers in the
major economic and management journals and has
coauthored 27 books. His Erdös number is 2.

Jiao Xu (“Battle of the Internet Channels: How Do
Mobile and Fixed-Line Quality Drive Internet Use?”)
is an associate lecturer at the University ofWisconsin-
Madison. She received her PhD in information
technology management from the Georgia Institute of
Technology. Her research focuses on the mobile ana-
lytics by examining consumer adoption and usage
behavior within the context of mobile internet. She has
published in Journal of Marketing.

Qiang Ye (“Measuring and Managing the Externality
ofManagerial Responses toOnline Customer Reviews”)
is a professor and dean of the School of Management,
Harbin Institute of Technology. His research focuses
on socialmedia, business analytics, business intelligence,
and finance technology (FinTech). His research has
appeared in Production and Operations Management,
Tourism Management, The Journal of Futures Markets,
Decision Support Systems, and other academic journals.

Yifan Yu (“Using User- and Marketer-Generated
Content for Box Office Revenue Prediction: Differences
Between Microblogging and Third-Party Platforms”)

was admittedasaPhDcandidate at theMichaelG.Foster
School of Business, University of Washington in 2018.
He will receive his master’s degree in management
science and engineering from Tsinghua University in
July 2018. His research interests include data analytics,
social media, e-commerce, and consumer psychology.
Shunyuan Zhang (“A Structural Analysis of the

Role of Superstars in Crowdsourcing Contests”) is a
PhD student in business technology at the Tepper
School of Business at Carnegie Mellon University.
Her research is in crowdsourcing, sharing economy,
and social media. She holds a bachelor’s degree in
physics from the University of Science and Tech-
nology of China and a PhD in physics from Purdue
University.
Ying Zhang (“An Empirical Study of Free Product

Sampling and Rating Bias”) is a PhD candidate in the
Department of Information Systems and Analytics,
School of Computing at the National University of
Singapore. Her research interests focus on econom-
ics of information systems, digital marketing, elec-
tronic commerce, and onlineword-of-mouth.Herworks
have been published in Tsinghua Business Review and
International Conference on Information Systems, among
others.
KevinZhu (“Measuring andManaging the Externality

of Managerial Responses to Online Customer Reviews”)
received his PhD from Stanford and is currently pro-
fessor of innovation, technology and operations at
University of Californian, San Diego. His work fo-
cuses on technology innovation, adoption, and im-
pact, which received more than 8,000 citations by
other scholars. He has been invited to give semi-
nars by more than 50 top institutions. He received
five Best Paper Awards, as well as the NSF CAREER
Award for his research on digital transformation of
enterprises.

About Our Authors
344 Information Systems Research, 2019, vol. 30, no. 1, pp. 339–344, © 2019 INFORMS

D
ow

nl
oa

de
d 

fr
om

 in
fo

rm
s.

or
g 

by
 [

21
6.

73
.2

16
.1

39
] 

on
 1

3 
Ju

ly
 2

02
6,

 a
t 2

3:
06

 . 
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y,

 a
ll 

ri
gh

ts
 r

es
er

ve
d.

 

http://dx.doi.org/10.1287/isre.2017.0742
http://dx.doi.org/10.1287/isre.2017.0742
http://dx.doi.org/10.1287/isre.2018.0776
http://dx.doi.org/10.1287/isre.2018.0776
http://dx.doi.org/10.1287/isre.2018.0781
http://dx.doi.org/10.1287/isre.2018.0781
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2018.0797
http://dx.doi.org/10.1287/isre.2017.0767
http://dx.doi.org/10.1287/isre.2017.0767
http://dx.doi.org/10.1287/isre.2018.0801
http://dx.doi.org/10.1287/isre.2018.0801
http://dx.doi.org/10.1287/isre.2018.0781
http://dx.doi.org/10.1287/isre.2018.0781

	About Our Authors

