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business analytics, mobile health, IT labor market, and
business value of IT. His research has been accepted in
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Systems Research (ISR), and Journal of Economic Be-
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Reviews”) is a professor of management information
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Analytics in the Fox School of Business at Temple
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keting, and the marketing–finance interface.
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Visual Representation Technologies and Consensus
Seeking in Virtual Teams”) is an associate professor of
marketing and Voya Financial Professor at the Uni-
versity of Connecticut. He has published in Journal
of Consumer Research, Journal of Marketing Research,
Marketing Science, Journal of Marketing, and Organi-
zational Behavior and Human Decision Processes. He
received his PhD from the Haas School at the Uni-
versity of California at Berkeley, his MBA from the
Kellogg School at Northwestern University, and his
AB from Vassar College.

PuneetManchanda (““Level Up”: Leveraging Skill
and Engagement to Maximize Player Game-Play in
Online Video Games”) is the Isadore and Leon Win-
kelman Professor and Professor of Marketing at the
Ross School of Business, University of Michigan, Ann
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chine learning methods.

Poonacha K. Medappa (“Does Superposition In-
fluence the Success of FLOSS Projects? An Examination
of Open-Source Software Development by Organiza-
tions and Individuals”) is a doctoral student in the

information systems and operations management
department of HEC Paris. His research interests lie in
the areas of open-source software development and
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understanding and replicating the unique value crea-
tion mechanisms that operate in open-source software
communities across both IT and non-IT organizations.
SunilMithas (“Beauty Is in the Eye of the Beholder:

Toward a Contextual Understanding of Compensa-
tion of Information Technology Professionals Within
andAcross Geographies”) isWorld Class Scholar and
Professor at the Muma College of Business, and the
Ralph J. Tyser Professor of Information Systems at the
Robert H. Smith School of Business at the University
of Maryland (on leave). Identified as an MSI Young
Scholar by the Marketing Science Institute, he has
worked on research or consulting assignments with
organizations such as A.T. Kearney, Ernst & Young,
Johnson & Johnson, and the Tata Group.
Barrie R. Nault (“Balancing Openness and Priori-

tization in a Two-Tier Internet”) is Distinguished
Research Professor at the University of Calgary. His
research interests include IT productivity and how IT
impacts organization design, supply chain relation-
ships, e-commerce, and public policy. He has pub-
lished research articles in Information Systems Re-
search, MIS Quarterly, Management Science, Production
and Operations Management, and Organization Science,
among others. He is a Distinguished Fellow of the
INFORMS Information Systems Society.
Myungsub Park (“Innovation and Policy Support

for Two-Sided Market Platforms: Can Government
Policy Makers and Executives Optimize Both Societal
Value and Profits?”) is a professor of logistics, service,
and operations management at Korea University
Business School. He earned his PhD in business ad-
ministration fromTexasA&MUniversity. His current
research focuses on operations strategy, especially the
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Chih-Hung Peng (“Using Technology to Persuade:

Visual Representation Technologies and Consensus
Seeking in Virtual Teams”) is an assistant professor of
information systems at the City University of Hong
Kong. His research interests focus on team decision
making, social media, e-commerce, and organiza-
tional innovation. He received his PhD from Georgia
Tech’s Scheller College of Business.
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Value: A Real Options Perspective on the Role of In-
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Fellow of the Royal Society of Canada and of the As-
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Professor and the Imasco Chair of information systems
in the Desautels Faculty of Management at McGill
University. His current research interests include the
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technology, user adaptation, social networks, busi-
ness models in the digital economy, e-health, and the
business value of information technology.

Liangfei Qiu (“When a Doctor Knows, It Shows:
An Empirical Analysis of Doctors’ Responses in a
Q&A Forum of an Online Healthcare Portal”) is an
assistant professor and Hough Faculty Fellow in the
Department of Information Systems and Operations
Management at the Warrington College of Business,
University of Florida. He received his PhD from the
University of Texas at Austin. His current research
focuses on economics of information systems, pre-
diction markets, social media, and telecommunica-
tions policy. His research has been published in
journals such as Information Systems Research, MIS
Quarterly, and Production and Operations Management.

Mohammad S. Rahman (“Crowd-Driven Com-
petitive Intelligence: Understanding the Relationship
Between Local Market Competition and Online
Rating Distributions”) is an associate professor at the
Krannert School of Management, Purdue University.
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agement Science (MS) and Information Systems Research
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AE of the Year Award for ISRE. He was named one of
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40 by Poets&Quants in 2017.

T. Ravichandran (“Knowledge Transfers in Alli-
ances: Exploring the Facilitating Role of Information
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the Irene and Robert Bozzone ’55 Distinguished Pro-
fessor in the Lally School of Management, Rensselaer
Polytechnic Institute, and the director of the Cen-
ter for Supply Networks and Analytics. His research
published in leading academic journals in informa-
tion systems, technology management and strategic
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demic forums around the world.

Yuqing Ren (“Understanding User-Generated
Content and Customer Engagement on Facebook
Business Pages”) is an associate professor and the
Mary and Jim Lawrence Fellow at the Carlson School
of Management, University of Minnesota. She holds a
PhD from Carnegie Mellon University. Her research
interests are social media, online community, dis-
tributed collaboration, and computational modeling
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as senior and diffusion editor for Organization Science
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Eliezer Shalev (“Seeing the Trees or the Forest?
The Effect of IT Project Managers’ Mental Construal

on IT Project Risk Management Activities”) is an
organizational consultant, specializing in operational
excellence and organizational decision making. He is
the head of business consulting at TrendsSpotting.com.
He has a BA in Middle East history and psychology, an
MSc in organizational behavior, and a PhD in organi-
zational behavior and technologymanagement from Tel
Aviv University. His PhD dissertation focused on in-
tegrating cognitive psychology with project risk man-
agement in the context of IT projects.
Jeffrey D. Shulman (“Does It Pay to Shroud

In-App Purchase Prices?”) is the Marion B. Ingersoll
Professor of Marketing at University of Washington’s
Foster School of Business. His research focuses on
pricing, product returns, and decisions under un-
certainty. He met the love of his life, Stephanie, mother
of their twopreciousdaughters,AudreyandOlivia,while
earning his PhDat theKellogg School ofManagement.He
is a senior editor at Production and Operations Man-
agement and an associate editor at Decision Sciences
and serves on the Marketing Science editorial board.
Sandra A. Slaughter (“Using Technology to Per-

suade: Visual Representation Technologies and Con-
sensus Seeking in Virtual Teams”) (deceased) was a
professor of information technology management
and held the AltonM. Costley Chair at Georgia Tech’s
Scheller College of Business. She publishedmore than
100 articles in leading research journals, conference
proceedings, and edited books. She served as a senior
editor for Information Systems Research and Production
and Operations Management and as co-editor for the
information systems department of Management
Science. She received her PhD from the University of
Minnesota.
Tingting Song (“Triadic Closure, Homophily, and

Reciprocation: An Empirical Investigation of Social Ties
Between Content Providers”) is an assistant professor
in the Department of Management Information Sys-
tem in Antai College of Economics and Management,
Shanghai Jiao Tong University. She received her
PhD in management science and engineering from
Tsinghua University in 2017. Her research interests
lie in social networks, social media, user-generated
content, and economics of information systems.
Shirish C. Srivastava (“Does Superposition In-

fluence the Success of FLOSS Projects? An Exami-
nation of Open-Source Software Development by
Organizations and Individuals”) is Professor and
GS1 France Chair in Digital Content for Omni
Channel at HEC Paris. Prior to joining HEC, he has
lectured at the School of Business, National University
of Singapore, and he holds a PhD from the same uni-
versity. He has also completed his habilitation à diriger
des recherches (HDR) from Université de Lorraine,
France. His research interests include e-government, in-
formation systemsprojects—offshore and open-source,
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emerging technologies, and technology-enabled
innovation.

Detmar W. Straub (“Innovation and Policy Sup-
port for Two-Sided Market Platforms: Can Govern-
ment Policy Makers and Executives Optimize Both
Societal Value and Profits?”) is a professor and the
IBIT Research Fellow at Temple University’s Fox
School. He is a Regents Professor Emeritus of the Uni-
versity SystemofGeorgia, formerly holding an endowed
professorship in the Robinson College of Business
at Georgia State University. He has published more
than 200 papers in journals such as Information Systems
Research, Journal of Management Information Systems,
MIS Quarterly, Management Science, Journal of AIS,
Decision Sciences, and Organization Science.

Tianshu Sun (“Word-of-Mouth System Imple-
mentation and Customer Conversion: A Randomized
Field Experiment”) is an assistant professor of data
sciences and operations at the Marshall School of Busi-
ness, University of Southern California. His research
focuses on how digital and data-driven interventions
can influence information sharing among individuals
as well as integrate offline and offline world. He has
worked closely with top firms including Facebook and
Alibaba, has given more than 50 talks at top univer-
sities and conferences, and has published in Man-
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Qian Tang (“Triadic Closure, Homophily, and
Reciprocation: An Empirical Investigation of Social
Ties Between Content Providers”) is an assistant
professor at the School of Information Systems, Sin-
gapore Management University. She received her
PhD in management information systems from the
University of Texas at Austin in 2013. Her research
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focuses on mobile customer behavior and consumer
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Beholder: Toward a Contextual Understanding of
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the University of Richmond. He earned a PhD from
the University of Michigan and an MBA from the
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services with A.T. Kearney and PriceWaterhouse. His
academic research on globalization has been pub-
lished in leading academic journals and profiled in the
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Mochen Yang (“Understanding User-Generated

Content and Customer Engagement on Facebook
Business Pages”) is an assistant professor in the De-
partment of Operation and Decision Technologies at
Indiana University’s Kelley School of Business. He
received a PhD from the Carlson School of Manage-
ment at University of Minnesota and a bachelor’s
degree from the School of Economics and Manage-
ment at Tsinghua University. His research investi-
gates theoretical and methodological issues of online
user-generated content.
Cheng Yi (“Leveraging User-Generated Content

for Product Promotion: The Effects of Firm-High-
lighted Reviews”) is an associate professor of infor-
mation systems at the School of Economics and
Management, Tsinghua University. She received her
PhD from National University of Singapore. Her
current research interests include electronic commerce,
consumer behavior, and human computer interaction.
Her work has appeared in premier information systems
journals such as Information Systems Research and
Journal of Management Information Systems, as well as
top IS and HCI conferences, such as ICIS and CHI.
Yingjie Zhang (“Personalized Mobile Targeting

with User Engagement Stages: Combining a Struc-
tural Hidden Markov Model and Field Experiment”)
is an assistant professor of information systems at the
Naveen Jindal School of Management at the Uni-
versity of Texas at Dallas. She received her PhD in
information systems and management from Carnegie
Mellon University’s Heinz College. Her research in-
terests are in analyzing smart city and big data, user-
generated content, the sharing economy, and social
media using multiple empirical methodologies, in-
cluding econometrics, structural models, and machine-
learning techniques.
Wanhong Zheng (“Don’t Mention It? Analyzing

User-Generated Content Signals for Early Adverse
Event Warnings”) is currently a clinical associate
professor at West Virginia University’s School of
Medicine. He works as the director of the Dual Di-
agnosis Unit at Chestnut Ridge Center and the di-
rector of the West Virginia University Addiction
Medicine Fellowship program. He is board certified
in general psychiatry by the American Board of Psy-
chiatry and Neurology and in addiction medicine
and in clinical informatics by the American Board of
Preventive Medicine.
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Prioritization in a Two-Tier Internet”) is full professor
at the Department of Information Systems, Produc-
tion and Logistics Management at the University of
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