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ficial intelligence. His research methods include applied 
econometric analysis and field and laboratory experi-
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University of Texas at Dallas. He holds a PhD in manage-
ment from Purdue University. His research interests 
include digital advertising, cloud computing, and fintech. 
He has published extensively and serves/has served on 
the editorial boards of journals including Management 
Science, Information Systems Research, and Production and 
Operations Management. 

Stefan Morana (“More Than a Bot? The Impact of Dis-
closing Human Involvement on Customer Interactions 
with Hybrid Service Agents”) is a junior professor of 
information systems at Saarland University. His 
research focuses on the human-centered design of inter-
active systems for the digital transformation from the 
perspective of the individual, organizations, and society. 
His research has been published or is forthcoming in 
journals such as Information Systems Research, Journal of 

About Our Authors 
Information Systems Research, 2024, vol. 35, no. 3, pp. 1497–1506, © 2024 INFORMS 1501 

D
ow

nl
oa

de
d 

fr
om

 in
fo

rm
s.

or
g 

by
 [

21
6.

73
.2

16
.1

98
] 

on
 2

1 
Ju

ne
 2

02
6,

 a
t 0

3:
28

 . 
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y,

 a
ll 

ri
gh

ts
 r

es
er

ve
d.

 

https://doi.org/10.1287/isre.2021.0580
https://doi.org/10.1287/isre.2021.0580
https://doi.org/10.1287/isre.2020.0560
https://doi.org/10.1287/isre.2020.0560
https://doi.org/10.1287/isre.2020.0560
https://doi.org/10.1287/isre.2021.0380
https://doi.org/10.1287/isre.2021.0380
https://doi.org/10.1287/isre.2021.0380
https://doi.org/10.1287/isre.2020.0119
https://doi.org/10.1287/isre.2020.0119
https://doi.org/10.1287/isre.2020.0119
https://doi.org/10.1287/isre.2021.0182
https://doi.org/10.1287/isre.2021.0182
https://doi.org/10.1287/isre.2021.0580
https://doi.org/10.1287/isre.2021.0580
https://doi.org/10.1287/isre.2021.0463
https://doi.org/10.1287/isre.2021.0463
https://doi.org/10.1287/isre.2022.0152
https://doi.org/10.1287/isre.2022.0152
https://doi.org/10.1287/isre.2022.0152
https://doi.org/10.1287/isre.2022.0283
https://doi.org/10.1287/isre.2022.0283
https://doi.org/10.1287/isre.2022.0152
https://doi.org/10.1287/isre.2022.0152
https://doi.org/10.1287/isre.2022.0152


the Association for Information Systems, and Business & 
Information Systems Engineering. 

Patricia L. Moravec (“Countering State-Controlled 
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