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Yu Jeffrey Hu (“The Impact of Mobile Data Cost on 
Consumer Price Sensitivity: A Study of a Hotel Booking 
App”) is a professor and Accenture Chair at Purdue Uni-
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AI, econometric, and analytical models to quantify 
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such as e-commerce, omnichannel retailing, social 
media, mobile app, and fintech. He received a PhD in 
management science from the Massachusetts Institute of 
Technology’s Sloan School of Management, an MS in 
economics from University of Wisconsin–Madison, and 
a BS in finance from Tsinghua University. 

Yanli Jia (“How Product Display Orientation Affects 
Customers’ Choice Satisfaction in Online Purchase: A 
Choice Closure Perspective”) is an associate professor of 
marketing, Xiamen University. She received her PhD 
from the Chinese University of Hong Kong. Her research 
interests include online social influence, online retailing, 
and visual marketing. Her work has appeared in Journal 
of Marketing, Journal of Consumer Psychology, International 
Journal of Research in Marketing, Journal of Experimental 
Psychology: Applied, among others. She is currently an 
associate editor of Psychology & Marketing (ABS3). 

Dan (Claire) Jiang (“Fashionable Consumer Technol-
ogy, IT Fashion, and Consumer Behavior”) received her 
PhD from Clemson University. Her research interests 
include innovative information systems (IS) theorizing, 
information technology (IT) fashion diffusion, and the 
societal impact of IT. Her research has been published in 
MIS Quarterly, Information Systems Research, and several 
major IS conference proceedings. 

Dorothy Lianlian Jiang (“Do Reductions in Search 
Costs for Partial Information on Online Platforms Lead 
to Better Consumer Decisions? Evidence of Cognitive 
Miser Behavior from a Natural Experiment”) is an assis-
tant professor at C. T. Bauer College of Business, Univer-
sity of Houston. Her research interests lie in the areas of 
digital platform design and strategy, healthcare informa-
tion technology, human-artificial intelligence interaction, 
and business analytics. She has published work in MIS 
Quarterly, Information System Research, and 3D Research. 
She currently serves on the editorial review board of 
Information Systems Research. 

Jaehwuen Jung (“Two-Sided Impacts of Service Pro-
vider’s Identity Disclosure in e-Customer Service Plat-
forms: Evidence from Two Field Experiments”) is an 
associate professor at Fox School of Business, Temple 
University. His research focuses on the impact of new 
technology channels, digital platforms, and technology- 
enabled features on user behavior and firms’ outcomes, 
with specific interests in (i) peer influence and social con-
tagion and (ii) online matching platform design. His 
research has been published in several leading journals, 
such as Information Systems Research, MIS Quarterly, and 
Management Science. 

Subrahmanyam Aditya Karanam (“Follow Your 
Heart or Listen to Users? The Case of Mobile App 
Design”) is an assistant professor in the Department of 
Information Systems and Analytics at the School of Com-
puting, National University of Singapore. He received 
his PhD in information systems from the McCombs 
School of Business, University of Texas at Austin. He also 

holds a BS in information systems from Birla Institute of 
Technology and Sciences, Pilani (India) and an MS in eco-
nomics from the University of Texas at Austin. 

Tat Koon Koh (“From Anonymity to Accountability: 
How Virtual Identity Disclosure Changes the Quantity 
and Quality of “Likes””) is an associate professor of 
information systems in the School of Business and Man-
agement at Hong Kong University of Science and Tech-
nology. He received his PhD from Carnegie Mellon 
University. His current research focuses on online plat-
forms and crowd-based innovation. 

Gang Kou (“Mergers Between On-Demand Service 
Platforms: The Impact on Consumer Surplus and Labor 
Welfare”) is vice director of Xiangjiang Laboratory, Dis-
tinguished Professor of Chang Jiang Scholars Program 
in Southwestern University of Finance and Economics. 
He has published more than 100 papers in various peer- 
reviewed journals, such as Science and Nature Communi-
cations. His h-index is 73, and his papers have been cited 
by others more than 10,000 times. He is listed as the 
Highly Cited Researcher by Clarivate Analytics (Web of 
Science). 

Hyeokkoo Eric Kwon (“Return of the Movie Night? 
Analyzing the Impact of Netflix Subscriptions on Offline 
Movie Spending”) is an assistant professor at Nanyang 
Business School. He earned his PhD in management 
engineering from the Korea Advanced Institute of Sci-
ence & Technology. His research interests primarily 
encompass mobile analytics for fintech, digital health-
care, AdTech, and platforms and extend into broader 
domains such as artificial intelligence and digital innova-
tion. He serves on the editorial review board of Informa-
tion Systems Research and was awarded the INFORMS 
Information Systems Society Gordon B. Davis Young 
Scholar Award. 

Chul Ho Lee (“Two-Sided Impacts of Service Pro-
vider’s Identity Disclosure in e-Customer Service Plat-
forms: Evidence from Two Field Experiments”) is an 
associate professor at the School of Business and Technol-
ogy Management, College of Business, Korea Advanced 
Institute of Science and Technology. He earned his PhD 
from the University of Texas at Dallas, where his disserta-
tion focused on the incentive issues of information secur-
ity management. His research, which spans analytical 
modeling and empirical studies, has been published in 
leading journals, such as Information Systems Research and 
Production and Operations Management. 

Ho Cheung Brian Lee (“Lost Time in Crowdsourcing 
Contests”) is an assistant professor of information sys-
tems at the Smeal College of Business, Penn State. He 
holds a PhD in business administration from the Univer-
sity of Connecticut, specializing in operations and infor-
mation management. His research focuses on the future 
of work, including platforms, innovation, and crowd-
sourcing. He has earned several awards, including the 
INFORMS Information Systems Society Best Paper 
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Award, UConn School of Business Best Paper Award, 
and Information Systems Research Best Reviewer Award. 

Stephanie Lee (“Flow of the Game: A Hidden Markov 
Model of Player Engagement in Online Mobile Games”) 
is an assistant professor of information systems at Foster 
School of Business, University of Washington. She 
earned a PhD in economics from Stanford University. 
Her research examines various economic and social con-
sequences of technological changes, using econometrics, 
structural models, and machine learning. Her work has 
been published in journals such as Information Systems 
Research, Journal of Marketing, Journal of Marketing 
Research, and Production and Operations Management. 

Younghwa Lee (“Push It Cross the Finish Line— 
Designing Online Interfaces to Induce Choice Closure at 
the Postdecision Prepurchase Stage”) is a C. Michael 
Armstrong Business Chair at the Farmer School of Busi-
ness, Miami University. He received his PhD in informa-
tion systems from University of Colorado-Boulder. His 
research interests include human-computer interaction, 
web usability, and cybersecurity. His work has appeared 
in MIS Quarterly, Journal of Management Information Sys-
tems, European Journal of Information Systems, Decision 
Support Systems (DSS), and Communications of the ACM, 
among others. He has been serving as a senior editor for 
DSS since 2022. 

Huifang Li (“Untangling the Performance Impact of 
E-marketplace Sellers’ Deployment of Platform-Based 
Functions: A Configurational Perspective”) is an associ-
ate professor at the School of Management, University of 
Science and Technology of China (USTC). She obtained 
her PhD from USTC. Her research interests include com-
petitive dynamics of digital platforms, AI-generated con-
tent in digital platforms, and sustainability of digital 
entrepreneurship ecosystems. She has published in jour-
nals such as MIS Quarterly and Production and Operations 
Management. She serves as an associate editor for Infor-
mation Systems Journal. 

Xitong Li (“The Impact of Mobile Data Cost on Con-
sumer Price Sensitivity: A Study of a Hotel Booking 
App”) is a professor of information systems at HEC Paris, 
France. His research interests are in the economics of infor-
mation and artificial intelligence technologies, including 
social media, fintech, digital marketing, online education, 
and human-AI/algorithms collaboration. His research has 
been granted by the French National Research Agency 
AAPG. He received a PhD in management from the Mas-
sachusetts Institute of Technology Sloan School and a PhD 
in engineering from Tsinghua University. 

Zhuoxin Li (“Growing Platforms by Adding Comple-
mentors Without a Contract”) is an associate professor 
and the Michael and Mary Sue Shannon Professor 
at the Wisconsin School of Business, University of 
Wisconsin–Madison. His research interests focus on dig-
ital platforms, digital transformation, and regulation. 
His research has been published in Management Science, 

Information Systems Research, Management Information 
Systems Quarterly, and other journals. He received his 
PhD from the University of Texas at Austin. 

Kai H. Lim (“Untangling the Performance Impact of 
E-marketplace Sellers’ Deployment of Platform-Based 
Functions: A Configurational Perspective”) is a Chair 
Professor at Hong Kong Polytechnic University (PolyU). 
His research focuses on e-health, digital transformation, 
information technology–enabled strategy, and human- 
computer interactions. He has published in top journals 
like MIS Quarterly (MISQ) and Information Systems 
Research (ISR). He is a fellow of the Association for Infor-
mation Systems. He served as a senior editor for MISQ 
and was on the editorial boards of ISR, MISQ, and Jour-
nal of the Association for Information Systems (JAIS). 

Xiaogang Lin (“Mergers Between On-Demand Serv-
ice Platforms: The Impact on Consumer Surplus and 
Labor Welfare”) is an associate professor in the School of 
Management at Guangdong University of Technology. 
He obtained his PhD from South China University of 
Technology. His research interests include operations 
management in the sharing economy and supply chain 
management under asymmetric information. 

Tao Lu (“Mergers Between On-Demand Service Plat-
forms: The Impact on Consumer Surplus and Labor 
Welfare”) is an assistant professor in the Department of 
Operations and Information Management at the Univer-
sity of Connecticut School of Business. He obtained a 
PhD from the Hong Kong University of Science and 
Technology. His research interests include gig economy 
platforms, supply chain management, and socially 
responsible and sustainable operations. 

Yingda Lu (“Customer Engagement Prediction on 
Social Media: A Graph Neural Network Method”) is an 
assistant professor of information systems and business 
analytics in the Department of Information and Decision 
Sciences at the College of Business Administration, Uni-
versity of Illinois at Chicago. He received his PhD in 
management of information systems from Carnegie 
Mellon University. 

Yixin Lu (“Team Makes You Better: Evidence from 
Online Medical Consultation Platforms”) is an associate 
professor of information systems at the George Wash-
ington University. Her research seeks to understand the 
broad impact of technological advances on individuals, 
organizations, and society as a whole. She has published 
in leading academic journals such as Information Systems 
Research, Management Science, MIS Quarterly, and Produc-
tion and Operations Management. 

Xiaopeng Luo (“The Impact of Mobile Data Cost on 
Consumer Price Sensitivity: A Study of a Hotel Booking 
App”) is an assistant professor at the Business School of 
the University of International Business and Economics. 
Her research focuses on studying how information tech-
nology features influence consumer behavior across 
online and off-line channels. She holds a PhD from 
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Beijing University of Posts and Telecommunications and 
was a visiting student at the Georgia Institute of Technol-
ogy. She also completed a postdoctoral program at 
Tsinghua University. 

Xin (Robert) Luo (“Win by Hook or Crook? Self- 
Injecting Favorable Online Reviews to Fight Adjacent 
Rivals”) is the distinguished professor of management 
information systems, endowed dean’s professor of 
research excellence, and special assistant to the dean for 
research advancement at Anderson School of Manage-
ment, University of New Mexico. He received his PhD in 
information systems from Mississippi State University. 
He has published in Information Systems Research, Journal 
of Operations Management, Production and Operations Man-
agement, and others. 

Tengteng Ma (“Customer Engagement Prediction on 
Social Media: A Graph Neural Network Method”) is an 
assistant professor in the School of Information Systems 
and Management at the Muma College of Business, Uni-
versity of South Florida. She received her PhD in man-
agement of information systems from the University of 
Illinois at Chicago in 2023. 

Raveesh Mayya (“Growing Platforms by Adding 
Complementors Without a Contract”) is an assistant 
professor at New York University Stern with deep inter-
ests in digital platform policies and platform governance 
space. His research focuses on quantifying the impact of 
private policy changes made by platforms to improve 
governance and mitigate information asymmetry. His 
work has been published in Management Science, Informa-
tion Systems Research, Management Information Systems 
Quarterly, and other journals. He holds a PhD in infor-
mation systems from the University of Maryland. 

Alex P. Miller (“An Investigation of p-Hacking in 
E-Commerce A/B Testing”) is an assistant professor of 
marketing at the University of Southern California’s 
Marshall School of Business. Prior to his PhD (The Whar-
ton School of the University of Pennsylvania), he worked 
in digital marketing, served as an analytics consultant, 
and contributed to a winning National Science Founda-
tion Small Business Innovation Research grant. He has 
taught students in the subjects of data science, machine 
learning, and marketing at the undergraduate, MBA, 
and PhD levels. 

Anant Mishra (“Lost Time in Crowdsourcing Con-
tests”) is the Andrew Van de Ven Professor of Supply 
Chain at the Carlson School of Management, University 
of Minnesota. His research covers innovation, public 
sector operations, public health supply chains, and 
emerging markets. He serves as department editor for 
innovation and project management at the Journal of 
Operations Management and as senior editor for Produc-
tion and Operations Management. He holds a PhD in busi-
ness administration from the University of Minnesota. 

Vijay Mookerjee (“Should Ad Exchanges Subsidize 
Advertisers to Acquire Targeting Data?”) is the Charles 

and Nancy Davidson Chair Professor of Information 
Systems at Naveen Jindal School of Management, The 
University of Texas at Dallas. He holds a PhD in man-
agement from Purdue University. His research interests 
include digital advertising, cloud computing, fintech, 
and the economics of information systems. He has pub-
lished extensively and serves/has served on the editorial 
boards of Management Science, Information Systems 
Research, Operations Research, and so on. 

Jun Ouyang (“How Product Display Orientation 
Affects Customers’ Choice Satisfaction in Online Pur-
chase: A Choice Closure Perspective”) is an assistant 
professor of marketing, Minnan Normal University. She 
received her PhD from Xiamen University. Her research 
interests include visual marketing, consumer attention, 
and tourism marketing. Her work has appeared in Jour-
nal of Marketing, Tourism Management, Psychology & Mar-
keting, Cornell Hospitality Quarterly, and others. 

Jooyoung Park (“Two-Sided Impacts of Service Pro-
vider’s Identity Disclosure in e-Customer Service Plat-
forms: Evidence from Two Field Experiments”) is an 
associate professor at HSBC Business School, Peking 
University. She earned her PhD from the University of 
Iowa in 2014. Her research has been published in leading 
journals, including Information Systems Research, Psycho-
logical Science, and Journal of Consumer Psychology among 
others. Her work focuses on consumer psychology, con-
sumer interactions with online platforms, and new 
technologies. 

Yongjin Park (“Return of the Movie Night? Analyz-
ing the Impact of Netflix Subscriptions on Offline Movie 
Spending”) is an assistant professor in the Department 
of Information Systems at the College of Business, City 
University of Hong Kong. He received his PhD in man-
agement engineering (major: Information Systems) from 
Korea Advanced Institute of Science and Technology 
(KAIST). His research has focused on e-business, the eco-
nomics of information systems, and the societal impact 
of information technology. His research has been pub-
lished in premier journals, including Information Systems 
Research. 

Paul A. Pavlou (“Skill-Biased Technical Change, 
Again? Online Gig Platforms and Local Employment”) 
is the Dean & Leonard M.Miller Professor of Miami 
Herbert Business School at University of Miami. He 
holds a PhD in information systems from the University 
of Southern California and a dual degree in electrical 
engineering and management from Rice University. His 
research focuses on artificial intelligence, data science, 
and analytics, and digital business strategy across multi-
ple disciplines, including information systems, market-
ing, strategy, operations and decision sciences. 

Jingchuan Pu (“Team Makes You Better: Evidence 
from Online Medical Consultation Platforms”) is an 
associate professor of information systems at the Univer-
sity of Florida. His research focuses on social media 
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and e-commerce platforms, artificial intelligence–human 
collaboration, and fintech. His research has been pub-
lished in Information Systems Research, MIS Quarterly, 
Marketing Science, Production and Operations Management, 
and Journal of Management Information Systems. 

Bingjie Qian (“From Anonymity to Accountability: 
How Virtual Identity Disclosure Changes the Quantity 
and Quality of “Likes””) is an assistant professor in the 
Advanced Institute of Business at the School of Econom-
ics and Management, Tongji University. She received her 
PhD in information systems from the Hong Kong Uni-
versity of Science and Technology. Her current research 
focuses on artificial intelligence and online communities. 

Liangfei Qiu (“Win by Hook or Crook? Self-Injecting 
Favorable Online Reviews to Fight Adjacent Rivals”) is 
the PricewaterhouseCoopers Professor and University 
Research Foundation Professor at Warrington College of 
Business, University of Florida. His current research 
focuses on social technology (social networks, social 
media, and prediction markets), platform technology 
(sharing/gig economy, e-commerce platforms, and 
healthcare analytics), and telecommunications technology. 

Yansong Shi (“Probing Digital Footprints and Reach-
ing for Inherent Preferences: A Cause-Disentanglement 
Approach to Personalized Recommendations”) received 
his PhD from Tsinghua University and currently is an 
assistant professor at the School of Management, Fudan 
University. His research interests include machine learn-
ing, casual inference, and business analytics. 

Kai Spohrer (“Identity Work in Interdependent Pro-
fessional Groups: The Role of a Target Identity in Enter-
prise Systems Implementation”, “And No One Gets the 
Short End of the Stick: A Blockchain-Based Approach to 
Solving the Two-Sided Opportunism Problem in Inter-
organizational Information Sharing”) is an associate pro-
fessor of information systems at the Frankfurt School of 
Finance & Management. He holds a PhD from the Uni-
versity of Mannheim. His research explains and 
improves information systems development and use in 
teams and multiteam systems. His work has appeared in 
leading information systems and software engineering 
journals, including Information Systems Research, MIS 
Quarterly, IEEE Transactions on Software Engineering, and 
Journal of Management Information Systems. 

Heshan Sun (“Fashionable Consumer Technology, IT 
Fashion, and Consumer Behavior”) is a professor of man-
agement information systems and Richard Van Horn 
Professor in information technology and analytics at the 
University of Oklahoma. He received his PhD from Syra-
cuse University. He is a senior editor for MIS Quarterly, 
Journal of the Association for Information Systems, and AIS 
Transactions on Human-Computer Interaction. His research 
focuses on the interaction of information systems with 
individuals, organizations, and society and has been pub-
lished in prestigious information systems journals. 

Prasanna Tambe (“The Death of a Technical Skill”) is 
an associate professor at the Wharton School at the Uni-
versity of Pennsylvania. His research examines labor 
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