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Martin Adam (“Team-Enacted Use vs. Developer-
Needed Use of Agile Practices: How Perceptual (In-)
Congruence and Team Feedback-Seeking Shape Devel-
oper Well-Being”) is a chaired professor of information
systems at the University of Goettingen. His research
interests include human-artificial intelligence collabora-
tion as well as the digital transformation of work and
people. He has published in Information Systems Research,
Journal of the AIS, Information Systems Journal, and Euro-
pean Journal of Information Systems. He serves as an associ-
ate editor at Information Systems Journal, Business &
Information Systems Engineering, and Electronic Markets.

Abayomi Baiyere (“Beyond Digital vs. IT: The Untold
Story of Their Relationship from an Organizing Logic
Perspective”) is an associate professor at the Smith Busi-
ness School, Queen’s University. He serves as an associ-
ate editor and guest senior editor and has led several
special interest groups. His research sits at the intersec-
tion of digital transformation, digital disruption, and the
societal impact of digitalization. Some of his research has
been accepted by leading journals and conferences, and
some have been recognized with best paper awards/
nominations.

Alexander Benlian (“Team-Enacted Use vs. Developer-
Needed Use of Agile Practices: How Perceptual (In-)Con-
gruence and Team Feedback-Seeking Shape Developer
Well-Being”) is a chaired professor of information sys-
tems at Technical University of Darmstadt. He earned
his PhD from Ludwig Maximilian University Munich
before working at McKinsey & Company. His research
explores digital transformation, algorithmic manage-
ment, and human-artificial intelligence collaboration.
He has published in Information Systems Research and
MIS Quarterly. He serves in editorial roles for Information
Systems Research and European Journal of Information
Systems.

Brian Birkhead (“Algorithms to the Rescue: Market
Mechanisms for Consensual Trading of Unbiased Indi-
vidual Data”) is the managing director of Coniak Lim-
ited, an award-winning UK data science and strategic
marketing consultancy. He is a former academic in
mathematics and statistics at Warwick University and
University College London, where he was deputy direc-
tor of the Clinical Operational Research Unit. He has
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more than 20 years of experience as a strategic marketing
and analytics consultant specializing in the retail and
financial services sectors, majoring in loyalty and cus-
tomer relationship marketing.

Erik Brynjolfsson (“Gains from Product Variety: Evi-
dence from a Large Digital Platform”) is a professor at
Stanford University, the director of the Stanford Digital
Economy Lab, a senior fellow at the Stanford Institute
for Human-Centered Al and the Stanford Institute for
Economic Policy Research, and a research associate at
the National Bureau of Economic Research. His research
examines the impact of digital technologies on the
economy.

Gang Chen (“Beyond Complements and Substitutes:
A Graph Neural Network Approach for Collaborative
Retail Sales Forecasting”) is an assistant professor of
information management and business intelligence at
the School of Management, Fudan University. His
research interests include structured reasoning of large
language models, theory-driven deep learning, and mul-
timodal business intelligence. His work has been pub-
lished in MIS Quarterly, Information Systems Research,
Decision Support Systems, Pattern Recognition, Information
Processing & Management, and  Electronic  Commerce
Research and Applications, among others.

Guogqing Chen (“Artificial Intelligence (Al) Assistant
in Online Shopping: A Randomized Field Experiment
on a Livestream Selling Platform”) is a Distinguished
Professor of Arts, Humanities and Social Sciences at
Tsinghua University School of Economics and Manage-
ment. He currently serves as vice chairman of the Tsing-
hua University Research Council. His research interests
include business intelligence and big data analytics,
e-business and decision support, information technology
strategy and management, fuzzy logic, etc. His work
appears in top journals such as Information Systems
Research, INFORMS Journal on Computing, and Production
and Operations Management.

Long Chen (“Gains from Product Variety: Evidence
from a Large Digital Platform”) currently serves as the
president of Luohan Academy. Previously, he was the
chief strategy officer of Ant Financial Group. He earned
a PhD in finance from the University of Toronto and
was a tenured professor at the Olin Business School,
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Washington University in St. Louis. Upon returning to
China in 2010, he became the associate dean of the
Cheung Kong Graduate School of Business and a profes-
sor of finance.

Angela Aerry Choi (“To Split or to Merge? How Parti-
tioning Affects Consumption and Engagement with
Digital Content”) is an assistant professor of information
systems in the Business School at Korea University.
She received her PhD in information systems from the
College of Business at the KAIST. Her research focuses
on the economics of information systems, artificial
intelligence-driven business, digital content, and mobile
platform marketing. Her work has been published in
premier journals, including Information Systems Research,
MIS Quarterly, and the Journal of Operations Management.

Maxime C. Cohen (“Strategic Best-Response Fairness
Framework for Fair Machine Learning”) is the Scale Al
Chair Professor and the academic director of the Bensa-
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PhD in operations research from the Massachusetts Insti-
tute of Technology in 2015. His research has appeared in
numerous journals, including Management Science, Infor-
mation Systems Research, and Operations Research.

Ashkan Eshghi (“Algorithms to the Rescue: Market
Mechanisms for Consensual Trading of Unbiased Indi-
vidual Data”) is a Houlden Fellow at the Information
Systems Management and Analytics Group at Warwick
Business School, University of Warwick. Before joining
Warwick Business School, he received his PhD in busi-
ness technology management from Haskayne School of
Business, University of Calgary. His primary research
interests include the economics of digital privacy and
information security, online market design, value of
information, and the economics of artificial intelligence.

Haiyang Feng (“A Study of Ride-Hailing Platforms’
Business Models in the Presence of Surge Demand”) is a
professor of information management and management
science at the College of Management and Economics,
Tianjin University. He received his PhD in management
science from Tianjin University (2014). His current
research interests include economics of information sys-
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work is published in leading academic journals includ-
ing MIS Quarterly, Journal of the Association for Information
Systems, Decision Support Systems, among others.

Nan Feng (“A Study of Ride-Hailing Platforms” Busi-
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fessor of information management and management
science at the College of Management and Economics,
Tianjin University. He received his PhD in management
science from Tianjin University (2007). His current
research interests include digital platform management,
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His work is published in academic journals including
Information Systems Research, MIS Quarterly, Journal of the
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Recommendation for Digital Content”) is Ramon W.
Breeden, Sr. Research Associate Professor of Commerce
at the University of Virginia. She studies media enter-
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systems journals. She has received Best Paper awards at
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Xijie Gao (“Gains from Product Variety: Evidence
from a Large Digital Platform”) is an assistant professor
of economics and data science at Nanyang Technological
University (NTU), Singapore. Prior to joining NTU, he
worked as an economist at Luohan Academy and served
as a visiting scholar at the Chinese University of Hong
Kong. He earned his PhD in economics from the London
School of Economics in 2020. His research interests
include the digital economy, macroeconomics, and
industrial organization.

Aravinda Garimella (“When Top-Down Meets Bot-
tom-Up: Legislative Signals and Online Crowdfunding”)
is an assistant professor of business administration at
the University of Illinois Urbana-Champaign. She has a
PhD in information systems from the University of
Washington, Seattle. Her research examines the effects
of technology on access to resources and artificial
intelligence-augmented decision-making. Her work
informs practitioners how to design effective and equi-
table digital platforms and systems.

Lin Ge (“Understanding and Mitigating the Robot
Disadvantage in Luxury Services: The Role of Desire for
Superiority”) is an assistant professor of global business
and marketing at Hong Kong Metropolitan University.
She received her PhD from the Chinese University of
Hong Kong.

Ram D. Gopal (“Algorithms to the Rescue: Market
Mechanisms for Consensual Trading of Unbiased Indi-
vidual Data”) is the Information Systems Society’s Dis-
tinguished Fellow and a professor of information
systems management and analytics at Warwick Business
School. He also serves as the academic director of the
Gillmore Centre for Financial Technology. His research
spans big data analytics, health informatics, financial
technologies, information security, privacy and valua-
tion, intellectual property rights, online market design,
and business impacts of technology.

Xunhua Guo (“Artificial Intelligence (AI) Assistant
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on a Livestream Selling Platform”) is a professor of
information systems at the School of Economics and
Management, Tsinghua University. His research takes
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behavioral and design science approaches to topics on
management information systems, electronic commerce,
social networks, and business intelligence. His work
appears in top journals such as Information Systems
Research, INFORMS Journal on Computing, and Production
and Operations Management.

Miaozhe Han (“Artificial Intelligence and Firm Resil-
ience: Empirical Evidence from Natural Disaster Shocks”)
is an assistant professor of information systems at the
Hong Kong University of Science and Technology Busi-
ness School. Her research centers around the economics
of artificial intelligence and digital platforms. She has
published in top-tier academic journals, including
Manufacturing & Service Operations Management and Pro-
ceedings of the National Academy of Sciences. She obtained
a PhD in information systems from the Chinese Univer-
sity of Hong Kong Business School.

Yumei He (“Artificial Intelligence (AI) Assistant in
Online Shopping: A Randomized Field Experiment on a
Livestream Selling Platform”) is an assistant professor of
management science at the A. B. Freeman School of Busi-
ness, Tulane University. She focuses on how emerging
technologies can enhance the market efficiency of digital
platforms. Her research program encompasses areas
such as digital interventions, human-Al collaboration,
and the commercialization of generative Al and large
language models. Her work has appeared in premier
journals like Information Systems Research.

Hooman Hidaji (“Algorithms to the Rescue: Market
Mechanisms for Consensual Trading of Unbiased Indi-
vidual Data”) is an assistant professor of business tech-
nology management at Haskayne School of Business,
University of Calgary. His research interests include the
economics of information systems, data privacy and pro-
tection regulation, platforms, data markets, and informa-
tion and communication technology supply chains and
investments. He uses a wide set of methodologies in his
research, including economic modeling, game theory,
and econometrics. His publications have appeared in
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Yili Hong (“Lost in the Crowd: How Group Size and
Content Moderation Shape User Engagement in Live
Streaming”) is a professor of business technology, cen-
tennial endowed chair, and associate dean for research
at the Miami Herbert Business School, University of
Miami. His research interests are in the areas of digital
platforms and human-artificial intelligence interactions.
His research has been published in premier journals
such as Management Science, Information Systems Research,
MIS Quarterly, Production and Operations Management,
and INFORMS Journal on Computing.

Yuheng Hu (“Lost in the Crowd: How Group Size
and Content Moderation Shape User Engagement in
Live Streaming”) is the FCOB Distinguished Associate
Professor in the Fisher College of Business, The Ohio
State University. He previously held positions at the

University of Illinois at Chicago and IBM Research. His
research lies at the intersection of machine learning, digi-
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His work has been published in leading journals such as
Information Systems and MIS Quarterly, as well as top
computer science conferences.

Lihua Huang (“Beyond Complements and Substi-
tutes: A Graph Neural Network Approach for Collabo-
rative Retail Sales Forecasting”) is a professor of
information management and business intelligence at
the School of Management, Fudan University. Her
research interests include business intelligence and
e-commerce. Her work has been published in MIS Quar-
terly, Information Systems Research, and the Journal of Man-
agement Information Systems, among others.

Ni Huang (“Artificial Intelligence (AI) Assistant in
Online Shopping: A Randomized Field Experiment on a
Livestream Selling Platform”) is an associate professor
of business technology at the Miami Herbert Business
School, University of Miami, Florida. Her expertise
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enhance user experiences and improve business
outcomes. Her work has been published in top jour-
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Research, MIS Quarterly, and Production and Operations
Management.
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Robot Disadvantage in Luxury Services: The Role of
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keting at the University of Hong Kong. He received his
PhD from the University of Southern California.

Wei Jiang (“Irrationality-Aware Human Machine
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Copy Trading”) is professor of management science at
Antai College of Economics and Management, Shanghai
Jiao Tong University. He received his PhD in industrial
engineering and engineering management from Hong
Kong University of Science and Technology. His
research focuses on big data and business analytics, data
quality and risk management, logistics, and supply
chain management. He has published more than 100
papers in premier journals and won a National Science
Foundation CAREER award.

Zhengrui Jiang (“A Study of Ride-Hailing Platforms’
Business Models in the Presence of Surge Demand”) is a
professor of information systems at the School of
Management and Economics, The Chinese University of
Hong Kong, Shenzhen. His research interests cover busi-
ness intelligence, diffusion of innovations, and econom-
ics of information technology. His research has appeared
in leading journals including Management Science, MIS
Quarterly, and Information Systems Research.
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affiliated researcher at the FIM Research Institute for
Information Management. In his research, he is especially
interested in questions of digital transformation at the
interface of information technology (IT) organization, IT
management, and emerging technologies.

Karthik Kannan (“Strategic Best-Response Fairness
Framework for Fair Machine Learning”) is the Halle
Chair of Leadership and Dean of Eller College of Man-
agement, University of Arizona. His research interests
include studying digital transformation, analyzing digi-
tal traces for managerial insights, and also investigating
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received his PhD in information systems from Carnegie
Mellon University in 2003.
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fessor of information systems and management engi-
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a PhD in management information systems from Tem-
ple University.

Heeseung Andrew Lee (“To Split or to Merge? How
Partitioning Affects Consumption and Engagement
with Digital Content”) is an assistant professor of infor-
mation systems at the Jindal School of Management at
the University of Texas at Dallas. His research interests
include the economics of information systems, artificial
intelligence and human collaboration, digital content
consumption, and digital marketing. His research has
been published in premier journals, including Informa-
tion Systems Research and Journal of Marketing Research.

Beibei Li (“Predicting Instructor Performance in Online
Education: An Interpretable Hierarchical Transformer
with Contextual Attention”) is the Anna Loomis
McCandless Chair and Professor of IT & Management at
the H. John Heinz III College of Carnegie Mellon Univer-
sity. She received her PhD with distinction from NYU
Stern School of Business. She has extensive experience at
leveraging large-scale observational data analytics and
experimental analysis with a strong focus on modeling
individual user behavior across online, offline, and mobile
channels for decision support.

Mingiang Li (“A Study of Ride-Hailing Platforms’
Business Models in the Presence of Surge Demand”) is a
professor of information management and management
science at the College of Management and Economics,
Tianjin University. His major research interests cover
management science and decision support, electronic
commerce, data mining, business intelligence, and evo-
lutionary computation. His papers have been published
in academic journals including Management Science, MIS
Quarterly, Journal of Management Information Systems, and
others.
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