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Economics at the University of Münster. His research 
interests included digital innovation, risk management, 
and sustainable finance. His work appeared in journals 
such as Decision Support Systems, Journal of Risk and Insur-
ance, and European Journal of Operational Research. 

Michael Kummer (“Chat More and Contribute Better: 
An Empirical Study of a Knowledge-Sharing Commu-
nity”) is an associate professor at Nova School of Busi-
ness and Economics. His research applies causal 
quantitative methods to study the creation of user- 
generated content in knowledge management systems 
such as Wikipedia and Stack Overflow, the structure 
of online markets, and firms’ strategic choices on data 
collection and innovation in mobile app markets. His 
work has been published in leading journals including 
Management Science, Information Systems Research, MIS 
Quarterly, and The Econometric Journal. 

Dorothy E. Leidner (“Cyberbullying Victimization, 
Mental Distress, and Adolescent Substance Use: The 
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PhD from the University of Texas at Austin and an hono-
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Sandro Claudio Lera (“Beyond Pairwise Network 
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Bo Li (“What, Why, and How: An Empiricist’s Guide 
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sity and his PhD degree in statistics from the University 
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the School of Economics and Management, Tsinghua 
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ness information systems at the University of Sydney. 
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Yongjian Li (“Transferring, Eliminating, or Both? The 
Strategic Impact of Resale Platforms and Consumer 
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currently a professor of operations and supply chain 
management and serves as chair of the Department of 
Management Science and Engineering at the Business 
School of Nankai University, China. He received his 
PhD from Nankai University in 2002. His research inter-
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has published papers in Information Systems Research, 
Production and Operations Management, Decision Sciences, 
and European Journal of Operational Research, etc. 

Yongjun Li (“Learning When Reading: Evidence 
from an Online Mobile Reading Platform”) is an associ-
ate professor at Management School, University of Sci-
ence and Technology of China. His research mainly 
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Yu-Wei Lin (“When Gig Workers No Longer Gig: The 
Impact of California Assembly Bill 5 on the Online Labor 
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Business, Santa Clara University. He received his PhD 
from the University of Illinois at Urbana-Champaign. 
His current research focuses on how emerging technolo-
gies, digital platforms, the gig economy, and societal 
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outcomes. 

Yahui Liu (“Artificial Intelligence-Powered Digital 
Streamers in Online Retail: Empirical Insights and Design 
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of Business, Nanjing Audit University, China. Her 
research interests include artificial intelligence, digital 
marketing, and social media. Her research studies have 
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been published in journals, such as the Journal of Business 
Research, the European Journal of Marketing, and Expert Sys-
tems with Applications among others. 

Yuchen Liu (“Learning When Reading: Evidence 
from an Online Mobile Reading Platform”) is an assis-
tant professor of the Department of Information 
Systems and Operations Management at the Warring-
ton College of Business, University of Florida. She 
received her PhD from the University of Washington. 
Her research centers on the economics of digital con-
sumption on community-based online platforms, 
with a specific focus on understanding the dynamics 
of user behavior. 

Xin (Robert) Luo (“Transferring, Eliminating, or 
Both? The Strategic Impact of Resale Platforms and Con-
sumer Learning on Coping with Consumer Uncer-
tainty”) is a distinguished professor of management 
information systems, an Endowed Creative Enterprise 
Chair, and an Endowed Dean’s Professor of Research 
Excellence at the Anderson School of Management of 
The University of New Mexico. He received his PhD in 
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State University in 2007. His research has been published 
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nal of Operations Management, Production and Operations 
Management, Journal of Management Information Systems, 
Journal of the Association for Information Systems, etc. He 
serves on the ISR editorial review board. 

Xiaojie Mao (“What, Why, and How: An Empiricist’s 
Guide to Double/Debiased Machine Learning”) is an 
associate professor in management science and engi-
neering at the School of Economics and Management, 
Tsinghua University. His research focuses on causal 
inference, data-driven decision making, and statistical 
machinelearning. His research has been published in 
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Moksh Matta (“Is Prevention Better Than Cure? 
Effects of Cyber Risk Disclosures on Shareholder 
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Quarterly and Information Systems Research. 

Shahar Meir (“Quality Control for Crowd Workers 
and for Language Models: A Framework for Free-Text 
Response Evaluation with No Ground Truth”) grad-
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Tel Aviv University’s Coller School of Management. He 
holds a BSc degree in computer science. He currently 
works as a product analysis team lead at Tymely and 

has more than 10 years of experience in data science and 
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information systems in the Department of Management 
at the Wilbur O. and Ann Powers College of Business, 
Clemson University. She received her PhD from the 
Naveen Jindal School of Management at The University 
of Texas at Dallas. Her current research interests are in 
open innovation, crowdsourcing, online labor markets, 
digital platforms, and social media. Her contributions 
have appeared in Information Systems Research and MIS 
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Barrie R. Nault (“Content Moderation with Shad-
owbanning”) is a distinguished research professor at the 
University of Calgary. He was on the faculty at The Ohio 
State University, the University of California, and the 
University of Alberta. He graduated from the University 
of British Columbia, was an information systems depart-
ment editor for Management Science, and is a distin-
guished fellow of the INFORMS Information Systems 
Society. His research includes content moderation, pri-
vacy, piracy, and data portability. He has published in 
Information Systems Research, MIS Quarterly, and Manage-
ment Science, among others. 

Xixian Peng (“Do We Think Differently When Tap-
ping the Screen or Clicking the Mouse? Effects of Com-
puter Interfaces on Level of Construal”) is an assistant 
professor in the School of Management, Zhejiang Uni-
versity. He is also affiliated with the Neuromanagement 
Lab and the State Key Laboratory of Brain-Machine Intel-
ligence at Zhejiang University. He obtained his PhD 
from the National University of Singapore. His research 
interests include human–computer interaction, live 
streaming, and neuroIS. His research has appeared in 
journals such as Information Systems Research, Production 
and Operations Management, and others. 

Liangfei Qiu (“Examining the Impact of Generative 
AI on Users’ Voluntary Knowledge Contribution: Evi-
dence from a Natural Experiment on Stack Overflow”, 
“When Gig Workers No Longer Gig: The Impact of Cali-
fornia Assembly Bill 5 on the Online Labor Market”) is 
the PricewaterhouseCoopers Professor and University 
Research Foundation Professor at Warrington College of 
Business, University of Florida. He received his PhD 
from the University of Texas at Austin. His current 
research focuses on social technology (social networks, 
social media, and prediction markets), artificial intelli-
gence and fintech, platform technology (sharing/gig 
economy, e-commerce platforms, and healthcare ana-
lytics), and telecommunications technology. 

Srinivasan Raghunathan (“Unveiling the Strategic 
Impacts of Extending Membership-Based Free Shipping 
Programs Beyond the Online Marketplaces”) is a profes-
sor of information systems at the University of Texas at 
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Jui Ramaprasad (“Programming Tasks Impact Re-
sponses to Moral Dilemmas for Novice Programmers”) 
is an associate professor of information systems at the 
Smith School of Business at the University of Maryland. 
Her research examines interactions on online platforms 
and their impact. Specifically, she studies the impact of 
platform features and social influence—measured by 
social media activity, social buzz, and social network 
characteristics—on user participation, interaction, con-
sumption, and payment in online music and online dat-
ing platforms. 

Gautam Ray (“Evening the Odds in a Gendered 
Workplace: The Empowering Role of Knowledge 
Repositories”) is a professor in the Information and Deci-
sion Science Department at Carlson School of Manage-
ment, University of Minnesota. His research interests are 
in the area of the impact of information technology (IT) 
on firm scope and structure and how IT creates value. 

Annamina Rieder (“Between Human and System 
Agency: Coping with Negative Incidents for Continued 
Effective Use of Wearables”) is an assistant professor of 
management information systems at the Beedie School of 
Business, Simon Fraser University, Canada. She received 
her PhD in management from the University of St. Gallen, 
Switzerland. Her research interests lie in effective informa-
tion systems use, agentic systems, and persuasive design, 
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ogy, and Decision Support Systems, among others. 
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University of Texas at Austin. 

Sumit Sarkar (“Sponsored Tasks and Solver Partici-
pation in Crowdsourcing Contests”) is the Charles and 
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distinguished fellow of the INFORMS Information Sys-
tems Society and a fellow of the Association for Informa-
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Colin Schulz (“CEO Human Capital and Digital 
Product Innovation: A Dynamic Managerial Capabilities 
Perspective”) is an assistant professor at the School of 

Business and Economics at the University of Münster, 
Germany. He holds a PhD in business administration 
from RWTH Aachen University. His current research 
interests include technology-driven innovation, corpo-
rate entrepreneurship, and the green transformation of 
industries. He has published in academic journals such 
as Journal of Business Venturing, Research Policy, and Jour-
nal of Product Innovation Management. 

Mike Seymour (“The Creation of Immersive Experi-
ences in Transcultural Entertainment: An Action Design 
Process Focused on Neural Rendering”) is director of the 
Motus Lab at the University of Sydney Business School, 
where his research focuses on artificial intelligence, digi-
tal humans, and immersive media. He is an engaged 
researcher with a focus on trust, presence, and human– 
computer interactions. He has published in leading jour-
nals, including Information Systems Research, Journal of the 
Association for Information Systems, and Harvard Business 
Review. His work bridges theory and practice, advancing 
information systems scholarship and contributing to 
industry innovation. 

Guohou Shan (“Examining the Impact of Generative 
AI on Users’ Voluntary Knowledge Contribution: Evi-
dence from a Natural Experiment on Stack Overflow”) 
is an assistant professor at D’Amore-McKim School of 
Business, Northeastern University. He received his PhD 
from Temple University. His current research focuses on 
content moderation, the economics of artificial intelli-
gence, and feedback. 

Onn Shehory (“Quality Control for Crowd Workers 
and for Language Models: A Framework for Free-Text 
Response Evaluation with No Ground Truth”) is a pro-
fessor of information systems at Bar-Ilan University and 
director of Bar-Ilan’s Data Science and Artificial Intelli-
gence (AI) Institute, studies multiagent systems, soft-
ware engineering, and adversarial and applied AI. He 
holds a PhD in computer science from Bar-Ilan and held 
research positions at Carnegie Mellon University and IBM 
Research. With extensive academic and industrial experi-
ence, he led large-scale projects and advised multiple start-
ups. He chaired leading AI and software engineering 
conferences and serves as associate editor for AI journals. 

Bowen Shi (“What, Why, and How: An Empiricist’s 
Guide to Double/Debiased Machine Learning”) is a 
PhD candidate in management science and engineering 
at the School of Economics and Management, Tsinghua 
University. His research interests include causal infer-
ence, experimental design, and data-driven decision 
making. He received his BS in physics from Tsinghua 
University in 2022. 

Tanya Singh (“Programming Tasks Impact Re-
sponses to Moral Dilemmas for Novice Programmers”) 
is an assistant professor of information systems at 
Rensselaer Polytechnic Institute, Lally School of Man-
agement. Her research examines the impacts of emerg-
ing technologies on societal outcomes, focusing on the 
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impacts of artificial intelligence and enhancing the ethi-
cal use of artificial intelligence. Her work has been pre-
sented at premier information systems conferences. 

Mani Subramani (“Evening the Odds in a Gendered 
Workplace: The Empowering Role of Knowledge 
Repositories”) is an associate professor in the Informa-
tion and Decision Science Department at Carlson School 
of Management, University of Minnesota. His research 
interests include learning and expertise development, 
knowledge management in firms, and the influence of 
technologies on organizational capabilities. 

Geng Sun (“Unveiling the Strategic Impacts of 
Extending Membership-Based Free Shipping Programs 
Beyond the Online Marketplaces”) is an assistant profes-
sor of information systems at the University of Texas Rio 
Grande Valley. 

Tianshu Sun (“Geographical Pattern of Online Word 
of Mouth: How Offline Environment Influences Online 
Sharing”) is Dean’s Chair Professor of Information Sys-
tems and director of the Center for Digital Transforma-
tion at Cheung Kong Graduate School of Business. His 
research, conducted in collaboration with world-leading 
companies, addresses how firms can use artificial intelli-
gence and big data to improve business decisions. He 
received a PhD in information systems from the Univer-
sity of Maryland. 

Barney Tan (“The Creation of Immersive Experiences 
in Transcultural Entertainment: An Action Design Proc-
ess Focused on Neural Rendering”) is senior deputy 
dean and professor of information systems at University 
of New South Wales Business School. His research 
focuses on digital platforms and ecosystems, systems 
implementation, digital transformation, and information 
systems qualitative research methods. He has published 
in leading journals, including MIS Quarterly, Information 
Systems Research, and Journal of the Association for Informa-
tion Systems. 

Yong Tan (“Learning When Reading: Evidence from 
an Online Mobile Reading Platform”) is the chair of the 
Information Systems and Operations Management and 
Michael G. Foster Endowed Professor at the Michael G. 
Foster School of Business, University of Washington. He 
is a distinguished academic fellow of the INFORMS 
Information Systems Society. He has published in Infor-
mation Systems Research, Management Science, and MIS 
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Hock Hai Teo (“Do We Think Differently When Tap-
ping the Screen or Clicking the Mouse? Effects of Com-
puter Interfaces on Level of Construal”) is a Provost’s 
Chair Professor in the Department of Information Sys-
tems and Analytics, School of Computing at the National 
University of Singapore. He holds a PhD from the 
National University of Singapore and is a fellow of the 
Association for Information Systems. His research 

interests include healthcare, information technology (IT) 
innovation assimilation, and IT-enabled education. He 
has published broadly in top journals such as MIS Quar-
terly, Information Systems Research, Management Science, 
and others. 

Jason Thatcher (“Chief Information Security Officers 
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Innovation”) holds the Tandean Rustandy Esteemed 
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