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INFORMS is the prominent organization of analytics
professionals and academics and publisher of multi-
ple highly rated journals. INFORMS Transactions on
Education (ITED) is the INFORMS journal focused on
advancing and disseminating approaches, cases, and
research that lead to instructional success. ITED’s mis-
sion is to become the flagship journal of education sci-
ence related to the core domains of INFORMS:
management science, operations research, operations
management, and analytics.

The rapid adoption of digital transformation and
data-driven decision-making processes has led to a
rapid, dramatic increase of analytics knowledge and
skills that industry requires of new hires (Zheng et al.
2021). Many colleges and universities were not ini-
tially equipped to address this shift because few ana-
lytics programs existed. For example, fewer than
10% of U.S. colleges and universities offered under-
graduate analytics degree programs in 2016 (Clayton
and Clopton 2019). Over the past decade, academic
institutions have integrated analytics content into
existing degree programs and have created hun-
dreds of new, focused analytics degree programs
(Zhang et al. 2025).

In that time, academic journals have published doz-
ens of articles related to issues of curricular design for
analytics content (e.g., Hartzel and Ozturk 2022, Brat-
tin 2025) and innovative methods for teaching analyt-
ics tools and methods (e.g., Isken 2024, Roshanaei
et al. 2024, Snyder et al. 2026).

The literature related to the effectiveness of these
methods and the required antecedent knowledge and
attitudes for learning analytics content, however, has
been somewhat less developed. This lack of rigorous
assessment of the efficacy of analytics pedagogy is
even more pronounced when considering the use of
artificial intelligence tools.

The main goal of this special issue is to contribute to
the body of knowledge related to the improved under-
standing of effective teaching and learning methods for
analytics concepts through studies grounded in empiri-
cal results. The papers published in this special issue will
help analytics educators identify approaches that help
their students learn these essential tools more effectively.

Example topics for potential submissions include,
but are not limited to, the following:

e Empirical assessment of pedagogical approaches
for teaching analytics content at different levels (e.g.,
undergraduate or graduate courses), in different pro-
grams (e.g., core analytics courses in broader degree
programs, courses in dedicated analytics programs,
etc.), and across different delivery modalities (e.g.,
in-person, hybrid, or online formats).

e Empirically supported approaches for effectively
integrating analytics content into courses in other
academic domains such as accounting, engineering,
finance, law, marketing, nursing, and supply chain
management.

e Empirical analysis of the effectiveness of different
approaches for using Al tools to perform, summarize,
or communicate data analysis and to support decision
making.

e Cross-cultural studies of the differences in the
effectiveness of analytics pedagogy and/or in the atti-
tudes of students toward learning analytics content.

e Comparative studies of outcomes from using dif-
ferent software tools and applications to teach analytics
content.

e Empirical investigation of approaches for asses-
sing analytics competencies, including the design and
validation of instruments that measure student learn-
ing outcomes in analytics courses and programs.

Authors should review the INFORMS Transactions
on Education instructions on preparing a paper at
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https: // pubsonline.informs.org/page/ited /submission-
guidelines.

Papers must be submitted online at https://mc.
manuscriptcentral.com/ite.

Anticipated Editorial Timeline

e December 31, 2026: Target deadline for first round
of submissions. Papers submitted earlier than this dead-
line will be reviewed and accepted on a rolling basis.

e March 2027: First round of reviews completed
with decisions (and requests for revision, if appropri-
ate) delivered to authors.

e July 2027: Second round of reviews completed
with decisions delivered to authors.

e October 2027: Final versions of accepted papers to
be submitted.

e January 2028: Target ITED issue publication date.

We look forward to your contributions to this excit-
ing and timely topic! We invite potential authors to
reach out to the guest editors with any questions they
have about the special issue or their manuscripts.
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