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20062007 Guest Area Editors and Ad Hoc Reviewers

Marketing Science greatly benefited from the admirable and fastidious efforts of more than 1,000 different
individuals who provided manuscript reviews and area editor reports during the last two years. Beyond those
individuals already recognized on the editorial board, the Editor-in-Chief and Guest Editors of Marketing Science
are indebted to the many guest area editors and ad hoc reviewers who provided expert counsel and guidance on
a voluntary basis. The following list acknowledges the contribution of guest area editors and ad hoc reviewers
who served from January 2006 to December 2007. Finally, let us not forget to thank the authors. Marketing Science
requires and receives outstanding submissions from many leading researchers and prestigious organizations.

Steven M. Shugan
University of Florida

Guest Area Editors

KUSUM AILAWADI, Dartmouth College PREYAS DESAI, Duke University
ANDREW AINSLIE, University of California, WAYNE DESARBO, Pennsylvania State University
Berkeley RAVI DHAR, Yale University
JOE ALBA, University of Florida JEAN-PIERRE DUBE, University of Chicago
GREG ALLENBY, Ohio State University ANTHONY DUKES, University of Southern
WILFRED AMALDOSS, Duke University California
ERIC ANDERSON, Northwestern University SHANTANU DUTTA, University of Southern
ERIN ANDERSON, INSEAD California
EUGENE ANDERSON, University of Michigan ANITA ELBERSE, Harvard Business School
ASIM ANSARI, Columbia University JEHOSHUA ELIASHBERG, University of
J. SCOTT ARMSTRONG, University of Pennsylvania Pennsylvania
SRIDHAR BALASUBRAMANIAN, University of TERRY ELROD, University of Alberta
North Carolina TULIN ERDEM, New York University
HANS BAUMGARTNER, Pennsylvania State GARY M. ERICKSON, University of Washington
University PETER FADER, University of Pennsylvania
DAVID BELL, University of Pennsylvania SCOTT FAY, University of Florida
MARK BERGEN, University of Minnesota VALERIE FOLKES, University of Southern California
RUTH BOLTON, Arizona State University ESTHER GAL-OR, University of Pittsburgh
BILL BOULDING, Duke University HUBERT GATIGNON, INSEAD
DOUG BOWMAN, Emory University EITAN GERSTNER, University of California, Davis
ERIC T. BRADLOW, University of Pennsylvania DAVID GODES, Harvard Business School
BART BRONNENBERG, University of California, JACOB GOLDENBERG, Hebrew University of
Los Angeles Jerusalem, Israel
RANDY BUCKLIN, University of California, PETER GOLDER, New York University
Los Angeles ERIC GREENLEAF, New York University
ZIV CARMON, INSEAD ABBIE GRIFFIN, University of Utah
DIPANKAR CHAKRAVARTI, University of Colorado SACHIN GUPTA, Cornell University
YUXIN CHEN, New York University SUNIL GUPTA, Harvard Business School
PRADEEP CHINTAGUNTA, University of Chicago DOMINIQUE HANSSENS, University of California,
S. CHAN CHOI, Rutgers, The State University of Los Angeles
New Jersey BRUCE HARDIE, London Business School
JOEL COHEN, University of Florida WESLEY HARTMANN, Stanford University
ALAN COOKE, University of Florida JOHN HAUSER, Massachusetts Institute of
ANNE COUGHLAN, Northwestern University Technology
MARNIK DEKIMPE, Tilburgh University, The SCOTT HAWKINS, Dartmouth College
Netherlands and Catholic University Leuven, JAMES HESS, University of Houston
Belgium GUENTER HITSCH, University of Chicago
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TECK-HUA HO, University of California, Berkeley

STEPHEN HOCH, University of Pennsylvania

JOEL HUBER, Duke University

J. WESLEY HUTCHINSON, University of
Pennsylvania

DAWN TACOBUCCI, Vanderbilt University

CHARLES INGENE, The University of Mississippi

GANESH IYER, University of California, Berkeley

CHRIS JANISZEWSK], University of Florida

ABEL P. JEULAND, University of Chicago

GEORGE JOHN, University of Minnesota

BARBARA KAHN, University of Pennsylvania

WAGNER KAMAKURA, Duke University

RAN KIVETZ, Columbia Business School

PRAVEEN KOPALLE, Dartmouth College

ROBERT E. KRIDER, Simon Fraser University

ARADHNA KRISHNA, University of Michigan

LAKSHMAN KRISHNAMURTHI, Northwestern
University

DMITRI KUKSOV, Washington University

V. KUMAR, University of Connecticut

GILLES LAURENT, HEC Paris

DONALD R. LEHMANN, Columbia University

KATHERINE LEMON, Boston College

PETER LENK, University of Michigan

ROBERT P. LEONE, Ohio State University

PETER POPKOWSKI LESZCZYC, University of
Alberta

MICHAEL LEWIS, University of Florida

JOHN C. LIECHTY, Pennsylvania State University

GARY L. LILIEN, Pennsylvania State University

LEONARD M. LODISH, University of Pennsylvania

MURALI MANTRALA, University of Missouri

DINA MAYZLIN, Yale University

LEIGH MCALISTER, University of Texas at Austin

CARL FE. MELAM, Duke University

PAUL MESSINGER, University of Alberta

ROBERT J. MEYER, University of Pennsylvania

DEBANJAN MITRA, University of Florida

ALAN MONTGOMERY, Carnegie Mellon University

DAVID B. MONTGOMERY, Stanford University

K. SRIDHAR MOORTHY, University of Toronto

VICKI G. MORWITZ, New York University

CHARLES MOUL, Washington University

EITAN MULLER, New York University

PRASAD NAIK, University of California, Davis

CHAKRAVARTHI NARASIMHAN, Washington
University

VISHAL NARAYAN, Cornell University

SCOTT NESLIN, Dartmouth College

JOSEPH C. NUNES, University of Southern
California

ELIE OFEK, Harvard Business School

KOEN H. PAUWELS, Dartmouth College

JAGMOHAN RA]JU, University of Pennsylvania

KALYAN RAMAN, Loughborough University

ARVIND RANGASWAMY, Pennsylvania State
University

RAM C. RAO, University of Texas at Dallas

VITHALA C. RAO, Cornell University

BRIAN RATCHFORD, University of Texas at Dallas

DAVID ]. REIBSTEIN, University of Pennsylvania

WERNER REINARTZ, INSEAD

JOHN ROBERTS, University of New South Wales
and the London Business School

GARY RUSSELL, University of Iowa

ROLAND RUST, University of Maryland

MIKLOS SARVARY, INSEAD

SUBRATA SEN, Yale University

RAJ SETHURAMAN, Southern Methodist University

GREG SHAFFER, University of Rochester

VENKY SHANKAR, Texas A&M University

MENGZE SHI, University of Toronto

SIVARAMAKRISHNAN (SID) SIDDARTH,
University of Southern California

JORGE SILVA-RISSO, University of California,
Riverside

DUNCAN SIMESTER, Massachusetts Institute of
Technology

ITAMAR SIMONSON, Stanford University

VISHAL SINGH, New York University

DAVID SOBERMAN, INSEAD

DILIP SOMAN, University of Toronto

KANNAN SRINIVASAN, Carnegie Mellon
University

JOEL H. STECKEL, New York University

DAVID STEWART, University of Southern California

STEFAN STREMERSCH, Erasmus University
Rotterdam

BALACHANDER SUBRAMANIAN, Purdue
University

MARY W. SULLIVAN, George Washington
University

BAOHONG SUN, Carnegie Mellon University

JOFFRE SWAIT, Advanis

GERARD ]. TELLIS, University of Southern
California

OLIVIER TOUBIA, Columbia University

RAJEEV K. TYAGI, University of California, Irvine

CHRISTOPHE VAN DEN BULTE, University of
Pennsylvania

NAUFEL J. VILCASSIM, London Business School

J. MIGUEL VILLAS-BOAS, University of California,
Berkeley

LUC WATHIEU, Harvard Business School

MICHEL WEDEL, University of Maryland

CHARLES WEINBERG, University of British
Columbia

BIRGER WERNERFELT, Massachusetts Institute of
Technology

KLAUS WERTENBROCH, INSEAD
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RUSSELL S. WINER, New York University

JINHONG XIE, University of Florida

FLORIAN ZETTELMEYER, University of California,
Berkeley

Z. JOHN ZHANG, University of Pennsylvania

FRED ZUFRYDEN, University of Southern California

RAMI ZWICK, Hong Kong University of Science &
Technology

Ad Hoc Reviewers

MAKOTO ABE, The University of Tokyo

ROY ABHIK, Quinnipiac University

ALESSANDRO ACQUISTI, Carnegie Melon
University

RONALD ADNER, Carnegie Melon University

RAJSHREE AGARWAL, University of Illinois at
Urbana-Champaign

PRAVEEN AGGARWAL, University of Minnesota
Duluth

NARENDRA AGRAWAL, Santa Clara University

DAE-YONG AHN, University of Texas at Austin

SUNG K. AHN, Washington State University

KUSUM AILAWADI, Dartmouth College

TOLGA AKCURA, Purdue University

SONKE ALBERS, Christian-Albrechts-Universitaet
zu Kiel

AYDIN ALPTEKINOGLU, University of Florida

TIM AMBLER, London Business School

ON AMIR, University of San Diego

G. ANANDALINGAM, University of Maryland

ERIN ANDERSON, INSEAD

JULIAN ANDERSON, University of Navarra

JUSTIN ANDERSON, University of Southern
California

ASIM ANSARI, Columbia University

MARIA ARBATSKAYA, Emory University

ANOCHA ARIBARG, University of Michigan

J. SCOTT ARMSTRONG, University of Pennsylvania

ANIL ARYA, Ohio State University

KURSAD ASDEMIR, University of Alberta

YONG BAE, University of Florida

XUE BAI, Virginia State University

P.V. (SUNDAR) BALAKRISHNAN, University of
Washington

SIVA BALASUBRAMANIAN, Southern Illinois
University, Carbondale

SRIDHAR BALASUBRAMANIAN, University of
North Carolina

GEORGE BALTAS, Athens University

BIBEK BANERJEE, Duke CE

DYUTI BANERJEE, Monash University

SUMITRO BANERJEE, Syracuse University

YONGCHUAN (KEVIN) BAO, California State
University

FRANK BASS, University of Texas at Dallas

AMIYA BASU, Syracuse University

SUMAN BASUROQY, Florida Atlantic University

RAJEEV BATRA, University of Michigan

RICHARD BATSELL, Rice University

HANS BAUMGARTNER, Pennsylvania State
University

KAPIL BAWA, Baruch College

MICHAEL BAYE, Indiana University

WILLIAM BEARDEN, University of South Carolina

DAVID BELL, University of Pennsylvania

ALBERT BEMMAOR, ESSEC Business School

SHLOMO BENARTZI, University of California,
Los Angeles

MARK BERGEN, University of Minnesota

FABIAN BERGES, University of Toulouse (INRA),
France

MARCO BERTINI, London Business School

ROGER R. BETANCOURT, University of Maryland

PRADEEP BHARDWA], University of North
Carolina

HEMANT BHARGAVA, University of California,
Davis

SREEKUMAR BHASKARAN, Southern Methodist
University

TULIKAA BHATIA, Rutgers University

C.B. BHATTACHARYA, Boston University

BARBARA BICKART, Rutgers University

TAMMO BIJMOLT, University of Groningen

JOSEE BLOEMER, Radbud University

AMIT BLOOM, Washington State University

PAUL N. BLOOM, Duke University

JONATHAN BOHLMANN, Michigan State
University

LISA BOLTON, University of Pennsylvania

ANDRE BONFRER, Singapore Management
University

SHARAD BORLE, Rice University

PETER BOSWIJK, University of Amsterdam

PETER BOUMAN, Northwestern University

TAMER BOYACI, McGill University, Canada

YASEMIN BOZTUG, Humboldt—Universitit zu
Berlin

ANAT BRACHA, Tel Aviv University

MIGUEL BRENDL, INSEAD

LYLE BRENNER, University of Florida

MICHELE BRETON, HEC Montréal

RICHARD A. BRIESCH, Southern Methodist
University

SUSAN BRONIARCZYK, University of Texas
at Austin

BART BRONNENBERG, University of California,
Los Angeles

CHRIS BROOKS, University of San Francisco

NORRIS BRUCE,University of Texas at Dallas

NANCY BUCHAN, University of South Carolina
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RANDY BUCKLIN, University of California,
Los Angeles

DAVID BUDESCU, University of Illinois at
Urbana—Champaign

DAVID BUNCH, University of California, Davis

JAMES BURROUGHS, University of Virginia

CHRISTOPHER K. BUTLER, University of
New Mexico

JOHN BUTLER, Tulane University

LUIS CABRAL, New York University

ROGER CALANTONE, Michigan State University

FABIO CALDIERARO, Santa Clara University

COLIN CAMERER, California Institute of
Technology

MEG CAMPBELL, University of Colorado at Boulder

ZIV CARMON, INSEAD

GREG CARPENTER, Northwestern University

MIQUEL CARRERAS, Universitat de Girona

AMITAV CHAKRAVARTI, New York University

DIPANKAR CHAKRAVARTI, University of Colorado
at Boulder

TAT CHAN, Washington State University

PIERRE CHANDON, INSEAD

DEEPA CHANDRASEKARAN, University of
Southern California

MURALI CHANDRASHEKARAN, Australian
Graduate School of Management

AI-MEI CHANG, National Defense University

GARY CHARNESS, University of California, Santa
Barbara

PATRALI CHATTERJEE, Rutgers University

SUBIMAL CHATTERJEE, INSEAD

AMITAVA CHATTOPADHYAY, INSEAD

HAI CHE, University of California, Berkeley

AMAR CHEEMA, Washington State University

CHY-MEI CHEN, National Taiwan University

JIAWEI CHEN, University of California, Irvine

PEI YU CHEN, Carnegie Melon University

XINLEI (JACK) CHEN, University of British
Columbia

YUBO CHEN, University of Arizona

YUXIN CHEN, New York University

ALEX CHERNEYV, Northwestern University

JEONGWEN CHIANG, National University of
Singapore

WEI-YU KEVIN CHIANG, University of Maryland,
Baltimore County

ANDREW CHING, University of Toronto

DANIELLE CHMIELEWSKI, The University of
Melbourne

JAMES CHOI, Rutgers University

JAMES CHOI, Yale University

YUN JEONG CHOI, University of Tokyo

EUGENE CHOO, University of Toronto

SHAN-YU CHOU, National Taiwan University

VIDYANAND CHOUDHARY, University of
California, Irvine

MARKUE CHRISTEN, INSEAD

WUJIN CHU, Seoul National University

HWAN CHUNG, Michigan State University

TUCK SIONG CHUNG, University of Maryland

BRUCE CLARK, Northeastern University

KATHLEEN CLEEREN, Maastricht University

GREGORY CLINCH, University of Technology
Sydney

JAMES J. COCHRAN, Louisiana Tech University

FRED COLLOPY, Case Western Reserve University

RICHARD COLOMBO, Fordham University

BRUCE COOIL, Vanderbilt University

ALAN COOKE, University of Florida

KIM COREMAN, New York University

MARCEL CORSTJENS, INSEAD

JOSEPH COTE, Washington State University

ELOISE COUPEY, Virginia Tech

TONY CUI, University of Minnesota

MARCUS CUNHA, University of Washington

DAVID CURRY, University of Cincinnati

ELY DAHAN, University of California, Los Angeles

WIRAWAN (DONY) DAHANA, Osaka University

JAMES DANA, Northwestern University

PETER DANAHER, University of Melbourne

SRABANA DASGUPTA, University of British
Columbia

SRIRAM DASU, University of Southern California

DOUGLAS DAVIS, Virginia Commonwealth
University

NIRAJ DAWAR, The University of Western Ontario

KEVIN DAYARATNA, University of Maryland

JAMES DEARDEN, Lehigh University

ARNAUD DEBRUYN, ESSEC Business School

MARION DEBRUYNE, Vlerick Leuven Gent
Management school

CARY DECK, University of Arkansas

JEAN-PIERRE DEIGHTON, University of Chicago

BARBARA DELEERSNYDER, Erasmus University
Rotterdam

BENEDICT DELLAERT, Erasmus University
Rotterdam

CHRYSANTHOS (CHRIS) DELLAROCAS,
University of Maryland

ALAN DENNIS, Indiana University

KALPESH K. DESAI, State University of New York

JED DEVARO, Cornell University

RAJIV M. DEWAN, University of Rochester

ANIRUDH DHEBAR, Babson College

PAUL DHOLAKIA, Rice University

WILLIAM DILLON, Southern Methodist University

ERMIN DINLERSOZ, University of Houston

KARL DOERNER, University of Vienna

KUTSAL DOGAN, University of Texas at Dallas

XTAOJING DONG, Santa Clara University
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BAS DONKERS, Erasmus University Rotterdam

NAVEEN DONTHU, Georgia State University

SONSINO DORON, Israel Institute of Technology

MARTIN DRESNER, University of Maryland

JAMES DREW, Worcester Polytechnic Institute

REX (YUXING) DU, University of Georgia

J. A. JASON) DUAN, Duke University

ADAM DUHACHEK, Indiana University

ANTHONY DUKES, University of Southern
California

DAVID DUNNING, Cornell University

SHANTANU DUTTA, University of Southern
California

ROBERT DWYER, University of Cincinnati

ROD EASLEY, University of Notre Dame

CHAIM M. EHRMAN, Loyola University Chicago

LIRAN EINVA, Stanford University

ERIC EISENSTEIN, Cornell University

ANITA ELBERSE, Harvard Business School

TULIN ERDEM, New York University

FERYAL ERHUN, Stanford University

THEODOROS EVGENIOU, INSEAD

PAUL FARRIS, University of Virginia

SCOTT FAY, University of Florida

JANE FENG, University of Florida

MARKUE FERGUSON, Georgia Tech

ROSELLINA FERRARO, University of Maryland

ROBERT FILDES, Lancaster University

DARREN FILSON, Claremont Graduate University

DAVID FLATH, North Carolina State University

THOMAS FLETCHER, University of Missouri-St.
Louis

DENNIS FOK, Erasmus University Rotterdam

VALERIE FOLKES, University of Southern California

DUNCAN K.H. FONG, Pennsylvania State
University

Y. NATASHA FOUTZ, University of Maryland

ED FOX, Southern Methodist University

GAVIN FOX, Florida State University

JEREMY FOX, University of Chicago

MORDECHAI GAL-OR, Duquesne University

SHANKAR GANESAN, University of Arizona

MERY GARDNER, University of Delaware

JASON GARRETT, Bradley University

DINESH GAURI, University at Buffalo

XIANJUN GENG, University of Washington

JOHN GEWEKE, University of Iowa

TANSEV GEYLAN]I, University of Pittsburgh

ANINDYA GHOSE, New York University

MRINAL GHOSH, University of Michigan

STEVE GILBERT, University of Texas at Austin

TIMOTHY GILBRIDE, Notre Dame University

JAMES L. GINTER, Ohio State University

NICHOLAS GLADY, Catholic University of Leuven

JONATHAN GLOVER, Carnegie Melon

URI GNEEZY, University of California, San Diego

ANDREA GODEFREY, University of Texas at Austin

RONALD GOETTLER, Carnegie Melon University

KHIM YONG GOH, National University of
Singapore

PETER GOLDER, New York University

AVI GOLDFARB, University of Toronto

KELLY GOLDSMITH, Yale University

FUSUN GONUL, SRINATH

GOPALAKRISHNA, University of Missouri

GEORG GOTZ, Justus-Liebig-University Giessen

JOHN GOURVILLE, Harvard Business School

KENT GRAYSON, Northwestern University

WILLIAM H. GREENE, New York University

GORDON GREENLEY, Aston University

SHANE GREENSTEIN, Northwestern University

DHRUV GREWAL, Babson College

DAVID GRIFFITH, Michigan State University

BIN GU, University of Texas at Austin

JANE GU, New York University

GREGORY GUNDLACH, University of North
Florida

ZHILING GUO, University of Maryland, Baltimore
County

SUDHEER GUPTA, Simon Fraser University

HARESH GURNANI, University of Miami

RINUS HAAIJER, MuConsult

GERALD HAEUBL, University of Alberta

REBECCA HAMILTON, University of Maryland

BING HAN, Ohio State University

KARSTEN HANSEN, Northwestern University

DOMINIQUE HANSSENS, University of California,
Los Angeles

NKHET HARMANCIOGLU, Bilkent University

JOSEPH HARRINGTON, JR., Johns Hopkins
University

RICHARD HARTL, Universitit Wien

WESLEY HARTMANN, Stanford University

RAEFAEL HASSIN, Tel-Aviv University

OLIVIER HEIL, Johannes Gutenberg University
Mainz

CARRIE M. HEILMAN, University of Virginia

AMIR HEIMAN, The Hebrew University of
Jerusalem

KEVIN HENDRICKS, Wilfrid Laurier University

THORSTEN HENNIG-THURAU, Cass Business
School

ANDREAS HERRMANN, Universitédt St. Gallen

JAMES HEYMAN, University of California, Berkeley

GUENTER HITSCH, University of Chicago

BARAK HITT, Tel Aviv University

LORIN HITT, University of Pennsylvania

STEPHEN HOCH, University of Pennsylvania

ELIZABETH HOFFMAN, Iowa State University

FRENKEL TER HOFSTEDE, University of Texas
at Austin
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DAVID HOLDFORD, Virginia Commonwealth
University

AIDAN HOLLIS, University of Calgary

YING-YI HONG, University of Illinois at
Urbana—Champaign

DAN HORSKY, University of Rochester

SHARON HORSKY, Interdisciplinary Center (IDC),
Israel

KARTIK HOSANAGAR, University of Pennsylvania

MARK HOUSTON, Texas Christian University

WAYNE HOYER, University of Texas at Austin

SUZHOU HUANG, Ford Research Laboratory

JOHN HULLAND, University of Pittsburgh

MORTEN HVIID, University of East Anglia

MICHAEL HYMAN, New Mexico State University

EDWARD IP, Wake Forest University Baptist
Medical Center

TOWIDUL ISLAM, University of Guelph

RAGHURAM IYENGAR, University of Pennsylvania

ROBERT JACOBSON, University of Washington

SHARAN JAGPAL, Rutgers Business School

GARETH JAMES, University of Southern California

CHRIS JANISZEWSKI, University of Florida

WOLFGANG JANK, University of Maryland

SANDY JAP, Emory University

KAMEL JEDIDI, Columbia University

JIAN-MIN JIA, The Chinese University of Hong
Kong

XTAOQING JING, University of Florida

GITA V. JOHAR, Columbia University

DEBORAH ROEDDER JOHN, University of
Minnesota

GEORGE JOHN, University of Minnesota

ERIC JOHNSON, Columbia University

JEAN JOHNSON, Washington State University

JOSEPH JOHNSON, University of Miami

RICHARD JOHNSON, University of Alberta

J. MORGAN JONES, University of North Carolina at
Chapel Hill

STEFFEN JORGENSEN, University of Southern
Denmark

KISSAN JOSEPH, University of Kansas

AMIT JOSHI, University of Central Florida

ASHWIN JOSHI, York University

YOGESH JOSHI, University of Pennsylvania

DUK BIN JUN, Korea Advanced Institute of Science
and Technology

MANISH KACKER, Tulane University

JOSEPH KADANE, Carnegie Melon University

RAJA KALI University of Arkansas

ARTURS KALNINS, Cornell University

AJAY KALRA, Carnegie Mellon University

KIRTHI KALYANAM, Santa Clara University

GURUMURTHY KALYANARAM

DESTAN KANDEMIR, Bilkent University

MOON YOUNG KANG, University of Wisconsin

WOOSEONG KANG, North Carolina State
University

LING-JING KAO, Santa Clara University

ZSOLT KATONA, INSEAD

ROBERT KAUFFMAN, University of Minnesota

PATRICK KAUFMANN, Boston University

MICHAEL KEANE, Arizona State University

TIMOTHY KEININGHAM, Ipsos Loyalty

ROGER KERIN, Southern Methodist University

PINAR KESKINOCAK, Georgia Tech

UZMA KHAN, Carnegie Mellon University

MINCHUNG KIM, University of Texas at Austin

AMNA KIRMANI, University of Maryland

RAN KIVETZ, Columbia University

PAUL KLEMPERER, Oxford University

PAUL KLEMZ, St. Cloud State University

TILMAN KLUMPP, Indiana University

GEORGE KNOX, Universiteit van Tilburg

CENK KOCAS, Sabanci University

KITTY KOELEMEIJER, Nyenrode Business
Universiteit

AJAY KOHLI, Emory University

RAJEEV KOHLI, Columbia University

HIDEO KONISHI, Boston College

LAURA KORNISH, University of Colorado at
Boulder

MANEFRED KRAFFT, University of Miinster

ANAND KRISHNAMOORTHY, University of
Central Florida

SANDEEP KRISHNAMURTHY, University of
Washington, Bothell

HARISH KRISHNAN, University of British
Columbia

TRICHY KRISHNAN, National University of
Singapore

AJITH KUMAR, Arizona State University

V. KUMAR, University of Connecticut

ANDREW KUO, University of Florida

TARUN KUSHWAHA, Texas A&M University

FRANCINE LAFONTAINE, University of Michigan

F. LANGERAK, Erasmus University

MARTIN LARIVIERE, Northwestern University

GILLES LAURENT, HEC Paris

ROBYN LEBOEUF, University of Florida

EUNKYU LEE, Syracuse University

JANKHYUK LEE, Korea University

KA LOK LEE, University of Pennsylvania

KHA SHEANG LEE, National University of
Singapore

LEONARD LEE, Columbia Business School

SHANG (TOM) LEE, Hanyang University

MARK LEENDERS, University of Amsterdam

KATHERINE LEMON, Boston College

SIEW MENG LEONG, National University of
Singapore
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PETER LESZCZYC, University of Alberta

JONATHAN LEVAYV, Columbia University

GREG LEWIS, University of Michigan

HAN LI, University of Houston

TIESHAN LI, University of British Columbia

BARAK LIBAI Tel Aviv University

DONALD LICHTENSTEIN, University of Colorado
at Boulder

MARVIN LIEBERMAN, University California,
Los Angeles

NOAH LIM, University of Houston

WEI SHI LIM, National University of Singapore

KYLE LIN, Naval Postgraduate School

YUANFANG LIN, University of Alberta

QING LIU, Ohio State University

ALISON LO, Massachusetts Institute of Technology

JORGE LOPEZ, University of California, Los Angeles

JORDAN LOUVIERE, University of Technology
Sydney

ODED LOWENGART, Ben-Gurion University

JACKIE LUAN, Dartmouth College

MARY FRANCES LUCE, Duke University

HUI KAI LUNG, National University of Singapore

LAN LUO, University of Southern California

XUEMING LUO, University of Texas at Arlington

NICK LURIE, Georgia Tech

JAYSON LUSK, Oklahoma State University

CHRISTIAN LUTZKY, University of Cologne

JOHN LYNCH, JR., Duke University

DAVID MACKAY, Indiana University

DOUGLAS MACLACHLAN, University of
Washington

THOMAS MADDEN, University of South Carolina

MARIA MADLBERGER, Vienna University

HUMAIRA MAHI, San Francisco State University

VINCENT MAK, Hong Kong University of Science
and Technology

SUSAN MALLIK, University of Illinois at
Urbana-Champaign

PATRICK MALONE, University of South Carolina

EDWARD MALTHOUSE, Northwestern University

NAOMI MANDEL, Arizona State University

ANDREA MANGANI, University of Siena

MARK MANUSZAK, The Federal Reserve Board

DMITRI MARKOVITCH, HEC Paris

LAWRENCE MARKS, Kent State University

GUIOMAR MARTIN-HERRAN, Universidad de
Valladolid, Avda

LESLIE MARX, Duke University

CHARLOTTE MASON, University of North Carolina

G. FRANK MATHEWSON, University of Toronto

TRIDIB MAZUMDAR, Syracuse University

DAVID MAZURSKY, The Hebrew University of
Jerusalem

MICHAEL MAZZEO, Northwestern University

PRESTON MCAFEE, California Institute of
Technology

NITIN MEHTA, University of Toronto

MEG MELQY, Pennsylvania State University

DALE MENKHAUS, University of Wyoming

HANI I MESAK, Louisiana Tech University

JEREMY MICHALEK, Carnegie Mellon University

DAVID MIDGLEY, INSEAD

SUNGWOOK MIN, California State University, Long
Beach

EUGENIO MIRAVETE, University of Pennsylvania

BIRENDRA MISHRA, University of California
Riverside

HIMANSHU MISHRA, University of lowa

SANJOG MISRA, University of Rochester

DEB MITRA, University of Florida

JOHM MITTELSTAEDT, Clemon University

BRIAN MITTENDOREF, Yale University

NATALIE MIZIK, Columbia University

WENDY MOE, University of Maryland

SANGKIL MOON, North Carolina State University

SUNGJOON MOON, University of Chicago

WILLIAM MOORE, University of Utah

JOHN MORGAN, University of California, Berkeley

NEIL MORGAN, Indiana University

PAMELA MORRISON, University of New South
Wales

FIONA SCOTT MORTON, New York University

NICKOLAY MOSHKIN, Cornerstone Research

CHARLES MOUL, Washington University

ANIRBAN MUKHOPADHYAY, Hong Kong
University of Science and Technology

JAMES G. MULLIGAIN, University of Delaware

ALAN MURRAY, Ohio State University

B.P.S. MURTHI, University of Texas at Dallas

ANDRES MUSALEM, University of Pennsylvania

A.V. MUTHUKRISHNAN, Hong Kong University of
Science and Technology

KENT NAKOMOTO, West Virginia University

CHAKRAVARTHI NARASIMHAN, Washington
State University

OM NARASIMHAN, University of Minnesota

VISHAL NARAYAN, Cornell University

SRIDHAR NARAYANAN, Stanford University

MARTIN NATTER, University of Frankfurt

PAUL NELSON, University of Rochester

RICHARD NETEMEYER, University of Virginia

SERGUEI NETESSINE, University of Pennsylvania

ODED NETZER, Columbia University

KOUKOVA NEVENA, Lehigh University

IRENE NG, University of Exeter

DUNG NGUYEN, University of Pittsburgh

HANNE NIELSEN, AKVAFORSK

VINCENT NIJS, Northwestern University

RAKESH NIRA]J, University of Southern California

SHAWN NIX, University of Missouri
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TOM NOVAK, University of California, Riverside

NATHAN NOVEMSKY, Yale University

EDWARD NOWLIN, University of Nebraska—Lincoln

STEPHEN NOWLIS, Arizona State University

CHEZY OFIR, The Hebrew University of Jerusalem

ERICA OKADA, University of Washington

NILS OLSEN, George Washington University

DAVID OLSON, University of Nebraska

AYSE ONCULER, INSEAD

HARMEN OPPEWAL, Monash University

TOM OREMROD, Lancaster University

YESIM ORHUN, University of California, Berkeley

THOMAS OTTER, Ohio State University

ROBERT OWEN, Texas A&M University

KERIMCAN OZCAN, International University of
Japan

RICHARD PAAP, Erasmus University

ALBERT PAGE, University of Illinois at Chicago

ROBERT PALMATIER, University of Washington

XING PAN, University of California, Riverside

JOSEPH PANCRAS, University of Connecticut

YANNI PAPADAKIS, Drexel University

PURUSHOTTAM PAPATLA, University of
Wisconsin-Milwaukee

JOONWOOK PARK, Pennsylvania State University

MARK E. PARRY, University of Missouri-Kansas
City

LEONARD PARSONS, Massachusetts Institute of
Technology

AMIT PAZGAL, Rice University

RENANA PERES, Leon Recanati Graduate School of
Business Administration

RAPHAEL PETERSON, University of California,
Los Angeles

MICHEL TUAN PHAM, Colum

EDIEAL J. PINKER, University of Rochester

IVAN PNG, National University of Singapore

JAIDEEP PRABHU, Imperial College London

DANIEL PUTLER, University of British Columbia

WANG QIWEN, Peking University

WILLIAM QUALLS, University of Illinois,
Urbana—Champaign

SONJA RADAS, Institute of Economics, Zagreb

SURESH RADHAKRISHNAN, University of Texas
at Dallas

PRIYA RAGHUBIR, University of California,
Berkeley

GIRISH RAJIV, University of Connecticut

SURENDRA RAJIV, National University of
Singapore

SAJEESH RAMACHANDRAN, University of
Pennsylvania

KAMALINI RAMDAS, University of Virginia

TAYLOR RANDALL, University of Utah

AKSHAY RAO, University of Minnesota

AMBAR RAO, Washington University in St. Louis

AMNON RAPOPORT, University of Arizona

REBECCA RATNER, University of Maryland

S. ABRAHAM RAVID, Rutgers University

GAUTAM RAY, University of Texas at Austin

SOURAV RAY, McMaster University

LOPO REGO, University of Iowa

BYONG-DUE RHEE, Syracuse University

DAN RICE, University of Florida

TIMOTHY RICHARDS, Arizona State University

SCOTT RICK, University of Pennsylvania

ARICE RINDFLEISCH, University of Wisconsin

STAFFAN RINGBOM, Swedish School of Economics
and Business Administration

JOSA ROSA, University of Illinois at Chicago

GARY ROSE, University of Washington

FEDERICO ROSSI, Northwestern University

VICTOR JOHN ROTH, Shop’n Chek Canada

MICHAEL ROTHKOPF, Rutgers University

YUVAL ROTTENSTREICH, Duke University

RANRAN RUAN, University of Texas at Dallas

OLIVIER RUBEL, HEC Montréal

STEPHEN RYAN, Massachusetts Institute of
Technology

RITESH SAINI, George Mason University

ZSOLT SANDOR, Erasmus University—Rotterdam

BOB SANDUSKY, University of Tennessee

RAMESH SANKARANARAYAN, University of
Connecticut

HENRIK SATTLER, University of Hamburg

JAMIE SAWHILL, University of California, Berkeley

MOHANBIR S. SAWHNEY, Northwestern University

ALAN SAWYER, University of Florida

AKIN SAYRAK, University of Pittsburgh

BERND SCHMITT, Columbia University

HANS SCHUMACHER, Tilburg University

MICHAEL SCHWARZ, University of California,
Berkeley

DAVID SCHWEIDEL, University of Wisconsin

STEVE SCOTT, University of Southern California

KATHLEEN SEIDERS, Boston College

ABRAHAM SEIDMAN, University of Rochester

KATJA SEIM, Stanford University

SUBRATA SEN, Yale University

SRIDHAR SESHADRI, New York University

SURESH SETHI, University of Texas at Dallas

RAMESH SHARDA, Oklahoma State University

BOB SHERMAN, California Institute of Technology

MENGZE SHI, University of Toronto

JIWOONG SHIN, Yale University

BABA SHIV, Stanford University

TOM SHIVELY, University of Texas at Austin

GALIT SHMUELI, University of Maryland

ROBERT SHOEMAKER, New York University

SIVARAMAKRISHNAN SIDDARTH, University of
Southern California
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SIMON PIERRE SIGUE, Athabasca University

LEE SIK-YUM, The Chinese University of Hong
Kong Shatin

AVLIN SILK, Harvard Business School

ITAMAR SIMONSON, Stanford University

JAGDIP SINGH, Case Western Reserve University

SIDDARTH SINGH, Rice University

ASHISH SINHA, Victoria University of Wellington

RAJIV SINHA, Arizona State University

DEEPAK SIRDESHMUKH, North Carolina State
University

CATARINA SISMEIRO, Imperial College London

BERND SKIERA, University of Frankfurt

MARGARET SLADE, University of Warwick

REBECCA SLOTEGRAAF, Indiana University

MICHAEL SMITH, Carnegie Mellon University

DILIP SOMAN, University of Toronto

INSEONG SONG, Hong Kong University of Science
and Technology

GARRETT SONNIER, University of Texas at Austin

ASHISH SOOD, Emory University

SANJAY SOOD, University of California,
Los Angeles

ALINA SORESCU, Texas A&M University

MARTIN SPANN, University of Passau

SHRIHARI SRIDHAR, University of Missouri

GOPALAN SRINIVASAN, University of
New Brunswick

SRINIVASARAGHAVAN SRIRAM, University of
Connecticut

JOYDEEP SRIVASTAVA, University of Maryland

MEIR STATMAN, Santa Clara University

THOMAS ]J. STEENBURGH, Harvard Business
School

PHIL STERN, University of Warwick

MAXWELL STINCHCOMBE, University of Texas
at Austin

AXEL STOCK, University of Central Florida

STEFAN STREMERSCH, Erasmus University

ANDREI STRIJNEYV, University of Texas at Dallas

XUANMING SU, University of California, Berkeley

MANI SUBRAMANI, University of Minnesota

BALACHANDER SUBRAMANIAN, Purdue
University

RAMANATHAN SUBRAMANIAN, University of
Kansas

ERIC SUCKY, Goethe-University

DEVANATHAN SUDHARSHAN, University of
Kentucky

MITA SUJAN, Tulane University

DAWEON SUN, University of Notre Dame

YANG SUN, Arizona State University

SANJEEV SWAMI, Indian Institute of Technology

ANDREW SWEETING, Northwestern University

SIHEM TABOUBI, HEC Montréal

PANDU TADIKAMALLA, University of Pittsburgh

HIROKAZU TAKADA, Baruch College-The City
University of New York

DEBABRATA TALUKDAR, State University of
New York at Buffalo

SOO-JIUAN TAN, National University of Singapore

YONG TAN, University of Washington

FANG FANG TANG, Chinese University of Hong
Kong, Hong Kong

ZHULEI TANG, Purdue University

RANDALL R. TAYLOR, University of Utah

TERRY TAYLOR, Columbia University

RAHUL TELANG, Carnegie Mellon University

FRANKEL TER HOFSTEDE, University of Texas
at Austin

TIMOTHY TERASVIRTA, Stockholm School of
Economics

NOBUHIKO TERUI, Tohoku University

CHRISTIAN TERWIESCH, University of
Pennsylvania

MANEESH THAKKAR, Radford University

ALEX THEVARAN]JAN, Syracuse University

JACQUELYN THOMAS, Northwestern University

VERA TILSON, Case Western Reserve University

KENNETH TRAIN, University of California,
Berkeley

VICTOR TREMBLAY, Oregon State University

MICHALE TRUSOV, University of California,
Los Angeles

OZGE TURUT, Washington University in St. Louis

KARL ULRICH, University of Pennsylvania

ELISABETH UMBLE, Baylor University

UTKU UNVER, Kog¢ University

MURAT USMAN, Kog University

ATSUO UTAKA, Osaka University

DEMETRIOS VAKRATSAS, McGill University

SRIKANT VALDALI, University of Massachusetts
Lowell

TOMMASO VALLETTI, Imperial College London

GERRITT H. VAN BRUGGEN, Erasmus University

MICHAEL VAN DE VELDEN, Erasmus University

ERJEN VAN NIEROP, University of Groningen

MARK E. VANDENBOSCH, University of Western
Ontario

STIJN VANOSSELAER, Erasmus University

HAL VARIAN, University of California, Berkeley

SRIRAM VENKATARAMAN, Emory University

RAJKUMAR VENKATESAN, University of Virginia

R. VENKATESH, University of Pittsburgh

JEROEN K. VERMUNT, Universiteit van Tilburg

BRIAN VIARD, Stanford University

JULIAN VILLANUEVA, IESE Business School

SOFIA VILLAS-BOAS, University of California,
Berkeley

KATHLEEN VOHS, University of Minnesota

GLEN VOSS, North Carolina State University
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KEVIN VOSS, Oklahoma State University

JANET WAGNER, University of Maryland

STEPHEN WALKER, University of Kent

DEANNA WANG, San Francisco State University

HAO WANG, Peking University

QIONG WANG, Lucent Technologies

QIU-HONG WANG, National University of
Singapore

RUQU WANG, Queen’s University

TUO WANG, Kent State University

XIN WANG, Brandeis University

YUSONG WANG, Singapore Management
University

MICHAEL WARD, University of Texas at Arlington

LUC WATHIEU, Harvard Business School

THOMAS WEBER, Stanford University

LIYUAN WEI, City University of Hong Kong

CHARLES WEINBERG, University of British
Columbia

ALLEN WEISS, MarketingProfs.com

DAN WEISS, Tel Aviv University

BEREND WERNERFELT, Massachusetts Institute of
Technology

KLAUS WERTENBROCH, INSEAD

PATRICIA M. WEST, Ohio State University

SEUGJIN WHANG, Stanford University

ANDREW WHISTON, University of Texas at Austin

J.R. WIERINGA, University of Groningen

HARALD WIESE, University of Leipzig

KENNETH WILBUR, University of Southern
California

PATRICIA WILLIAMS, University of Pennsylvania

LARRY WINNER, University of Florida

JOHN WIORKOWSKI, University of Texas at Dallas

STACY WOOD, University of South Carolina

VAN R. WOOD, Virginia Commonwealth University

MALCOLM WRIGHT, Victoria University of
Wellington

CHI-CHENG WU, National Sun Yat-Sen University

DAZHONG WU, University of Texas

ERIC WU, National Sun Yat-Sen University

GEORGE WU, University of Chicago

MARKUS WUEBBEN, Universitdt Dortmund

PING XIAO, Washington University in St. Louis

YING XIE, Rutgers University

MASATAKA YAMADA, Kyoto Sangyo University

RUILIANG YAN, Virginia State University

SHA YANG, New York University

YIU-FAI YANG, SAS Institute Inc.

YUPIN YANG, University of Toronto

YULIANG (OLIVER) YAO, Lehigh University

CLARISSA YEAP, University of Minnesota

MICHAEL YEE, Massachusetts Institute of
Technology

SENGUN YEINYURT, Rutgers University

CATHERINE YEUNG, National University of
Singapore

DAVID YEUNG, Hong Kong Baptist University

YOUJAE YI, Seoul National University

EDEN YIN, University of Cambridge

YUANPING YING, University of Texas at Dallas

SHIJIN YOO, Singapore Management University

GEORGES ZACCOUR, HEC Montréal

GIORGOS ZACHARIA, Massachusetts Institute of
Technology

DEBRA ZAHAY, Northern Illinois University

JIE ZHANG, University of Maryland

JIE (JENNIFER) ZHANG, University of Texas at
Arlington

JUANJUAN ZHANG, Massachusetts Institute of
Technology

QIN ZHANG, University of Texas at Dallas

SHIJIN ZHANG, University of California,
Los Angeles

XIAOQUAN (MICHAEL) ZHANG, Hong Kong
University Science & Technology

XUAN ZHAO, Wilfrid Laurier University

YAO ZHAO, Rutgers University

YING ZHAO, Hong Kong University Science &
Technology

JUN ZHU, University of Wisconsin Madison

TING ZHU, Carnegie Mellon University

XIAOWEI (LINDA) ZHU, West Chester University
of Pennsylvania

HANGJUNE ZO, University of
Wisconsin-Milwaukee



