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2010 Guest Area Editors and Ad Hoc Reviewers

Marketing Science greatly benefited from the admirable and fastidious efforts of more than 200 different
individuals who provided manuscript reviews last year. Beyond those individuals already recognized on the
editorial board, the editor-in-chief and guest editors of Marketing Science are indebted to the many guest area
editors and ad hoc reviewers who provided expert counsel and guidance on a voluntary basis. The following list
acknowledges the contribution of guest area editors and ad hoc reviewers who served from January to Decem-
ber 2010. Finally, let us not forget to thank the authors. Marketing Science requires and receives outstanding
submissions from many leading researchers and prestigious organizations.

Eric T. Bradlow
The Wharton School of the University of Pennsylvania

Guest Area Editors PRADEEP BHARDWA], University of British
TULIN ERDEM, New York University Columbia
DMITRI KUKSOV, Washington University in AMIT BHATNAGAR, University of

St. Louis Wisconsin—-Milwaukee
STEVEN SHUGAN, University of Florida BARBARA BICKART, Boston University
JINHONG XIE, University of Florida ANAND V. BODAPATI, University of California,

Los Angeles
ROBERT BORDLEY, General Motors

Ad Hoc Reviewers SHARAD BORLE, Rice University
MAKOTO ABE, University of Tokyo YASEMIN BOZTUG, Georg August University
M. TOLGA AKCURA, Long Island University Gottingen
PAULO ALBUQUERQUE, University of Rochester MICHAEL BRAUN, Massachusetts Institute of
AYDIN ALPTEKINOGLU, Southern Methodist Technology
University RICHARD A. BRIESCH, Southern Methodist
ON AMIR, University of California, San Diego University
SIMON ANDERSON, University of Virginia NORRIS I. BRUCE, University of Texas at Dallas
KERSI ANTIA, University of Wisconsin-Madison MICHAEL BRUSCO, Florida State University
NIKOLAY ARCHAK, New York University ROGER CALANTONE, Michigan State University
ANOCHA ARIBARG, University of Michigan FABIO CALDIERARO, University of Washington
EVA ASCARZA, Columbia Business School TAT CHAN, Washington University
RAM BALA, Indian School of Business PIERRE CHANDON, INSEAD
SRIDHAR BALASUBRAMANIAN, University of HAI CHE, University of Southern California
North Carolina at Chapel Hill AMAR CHEEMA, University of Virginia
SUMITRO BANERJEE, European School of RAMNATH K. CHELLAPPA, Emory University
Management and Technology GmbH XINLEI (JACK) CHEN, University of British
NINA BARANCHUK, University of Texas at Dallas Columbia
SUMAN BASUROQY, University of Oklahoma YUBO CHEN, University of Arizona
RICHARD BATSELL, Rice University ANDREW CHING, University of Toronto
KAPIL BAWA, Baruch College, City University of JEONGHYE CHOIJ, University of Pennsylvania
New York MARKUS CHRISTEN, INSEAD
ALBERT CHARLES BEMMAOR, ESSEC Business WUJIN CHU, Seoul National University
School ERIC K. CLEMONS, University of Pennsylvania
NEIL THOMAS BENDLE, University of Minnesota JAMES J. COCHRAN, Louisiana Tech University
JONAH BERGER, University of Pennsylvania BRUCE COOIL, Vanderbilt University

SUNDAR G. BHARADWA]J, Emory University TONY HAITAO CUI, University of Minnesota
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JEFFREY E. DANES, California Polytechnic State
University

SHERAE DANIEL, University of Pittsburgh

MARTIN G. DE JONG, Erasmus University
Rotterdam

MARION DEBRUYNE, Vlerick Leuven Gent
Management School

BENEDICT G. C. DELLAERT, Erasmus University

CHRYSANTHOS DELLAROCAS, Boston University

TIM DERDENGER, Carnegie Mellon University

TIRTHA DHAR, University of British Columbia

ANIRUDH DHEBAR, Babson College

WILLIAM DILLON, Southern Methodist University

BAS DONKERS, Erasmus University Rotterdam

YANIV DOVER, Yale University

REX YUXING DU, University of Houston

JASON A. DUAN, University of Texas at Austin

PAUL DWYER, Willamette University

DARIA DZYABURA, Massachusetts Institute of
Technology

ANITA ELBERSE, Harvard Business School

JEHOSHUA ELIASHBERG, University of
Pennsylvania

PAUL B. ELLICKSON, Duke University

TERRY ELROD, University of Alberta

GARY M. ERICKSON, University of Washington

THEODOROS EVGENIOU, INSEAD

PAUL W. FARRIS, University of Virginia

ELEA FEIT, University of Pennsylvania

ADAM FINN, University of Alberta

DENNIS FOK, Erasmus University Rotterdam

JEREMY FOX, University of Chicago

RICHARD FOX, University of Georgia

JOHANN FUELLER, University of Innsbruck

DINESH GAURI, Syracuse University

TANSEV GEYLANI, University of Pittsburgh

ANINDYA GHOSE, New York University

ELS GIJSBRECHTS, Tilburg University

TIMOTHY GILBRIDE, University of Notre Dame

MARY C. GILLY, University of California, Irvine

URI GNEEZY, University of California, San Diego

ANDREA GODEFREY, University of California,
Riverside

RONALD GOETTLER, University of Chicago

MARCEL GOIC, Carnegie Mellon University

PETER GOLDER, New York University

AVI GOLDFARB, University of Toronto

SHYAM GOPINATH, Northwestern University

BRETT RUSSELL GORDON, Columbia University

KENT GRAYSON, Northwestern University

ABBIE GRIFFIN, University of Utah

JANE GU, State University of New York, Albany

LIANG GUO, Hong Kong University of Science and
Technology

SUDHEER GUPTA, Simon Fraser University

DOMINIQUE HANSSENS, University of California,
Los Angeles

VIJAY GANESH HARIHARAN, Erasmus University
Rotterdam

BRIAN HARTMAN, Texas A&M University

WESLEY HARTMANN, Stanford University

HANS SEBASTIAN HEESE, Indiana University

KRISTIAAN HELSEN, Hong Kong University of
Science and Technology

GUENTER HITSCH, University of Chicago

JACOB HORNIK, Tel Aviv University

MARK HOUSTON, Texas Christian University

WAYNE HOYER, University of Texas at Austin

HARALD HRUSCHKA, University of Regensburg

YE HU, University of Houston

PANAGIOTIS G. IPEIROTIS, New York University

RAGHURAM IYENGAR, University of Pennsylvania

KINSHUK JERATH, Carnegie Mellon University

RENNA JIANG, University of California, Davis

XIAOQING JING, Georgia Institute of Technology

KISSAN JOSEPH, University of Kansas

AMIT JOSHI, University of Central Florida

YOGESH JOSHI, University of Maryland

KIRTHI KALYANAM, Santa Clara University

WOOSEONG KANG, North Carolina State
University

SALMA KARRAY, University of Ontario Institute of
Technology

ZSOLT KATONA, University of California, Berkeley

MICHAEL KEANE, University of Technology,
Sydney

JUN KIM, Georgia Institute of Technology

GEORGE KNOX, Tilburg University

RAJEEV KOHLI, Columbia University

LAURA ]J. KORNISH, University of Colorado

ANAND KRISHNAMOORTHY, University of
Central Florida

NANDA KUMAR, University of Texas at Dallas

VINEET KUMAR, Carnegie Mellon University

JAMES LATTIN, Stanford University

DOMINIQUE OLIE LAUGA, University of
California, San Diego

JONATHAN LEE, California State University, Long
Beach

ROBIN LEE, New York University

THOMAS Y. LEE, University of Pennsylvania

SHIBO LI, Indiana University

XIAOTONG LI, University of Alabama in Huntsville

NOAH LIM, University of Wisconsin-Madison

WEI SHI LIM, National University of Singapore

HONG]JU LIU, University of Connecticut

QING LIU, University of Wisconsin-Madison

YONG LIU, University of Arizona

YUNCHUAN LIU, University of Illinois at
Urbana-Champaign

JORDAN JOSEPH LOUVIERE, University of
Technology, Sydney
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Y. JACKIE LUAN, Dartmouth College

XUEMING LUO, University of Texas at Arlington

DAVID MACKAY, Indiana University

VINCENT MAK, University of Cambridge

GIRISH MALLAPRAGADA, University of North
Carolina at Chapel Hill

PABLO MARSHALL, Universidad Catolica de Chile

BLAKELEY McSHANE, Northwestern University

NITIN MEHTA, University of Toronto

SERGIO MEZA, University of Toronto

DEBANJAN (DEB) MITRA, University of Florida

NATALIE MIZIK, Columbia University

WENDY MOE, University of Maryland

RICARDO MONTOYA, University of Chile

WILLIAM (BILL) MOORE, University of Utah

PAGE MOREAU, University of Colorado

NEIL MORGAN, Indiana University

ALBERT MUNIZ, DePaul University

ANDRES MUSALEM, Duke University

OM NARASIMHAN, University of Minnesota

VISHAL NARAYAN, Cornell University

SRIDHAR NARAYANAN, Stanford University

ODED NETZER, Columbia University

VINCENT NIJS, University of California, San Diego

RAKESH NIRA]J, Case Western Reserve University

MICHAEL JOHN NORTH, Argonne National
Laboratory

NATHAN NOVEMSKY, Yale University

GAL OESTREICHER-SINGER, Tel Aviv University

MARCELO OLIVARES, Columbia Business School

A. YESIM ORHUN, University of Chicago

THOMAS OTTER, Goethe University, Frankfurt

JOSEPH PANCRAS, University of Connecticut

MINJUNG PARK, University of California, Berkeley

MARK E. PARRY, University of Missouri-Kansas
City

ESKO PENTTINEN, Helsinki School of Economics

GEOFFREY M. POFAHL, Arizona State University

WILLIAM PUTSIS, University of North Carolina at
Chapel Hill

UDAY RAJAN, University of Michigan

KALYAN RAMAN, Northwestern University

RAGHUNATH SINGH RAO, University of Texas at
Austin

AMNON RAPOPORT, University of Arizona

SAIBAL RAY, McGill University

SOURAV RAY, McMaster University

AMERICUS REED II, University of Pennsylvania

SHACHAR REICHMAN, Tel Aviv University

ARIC RINDFLEISCH, University of
Wisconsin-Madison

ROBERT PAUL ROODERKERK, Tilburg University

FEDERICO ROSSI, University of North Carolina at
Chapel Hill

RANRAN RUAN, University of Houston

OLIVIER RUBEL, University of California, Davis

OLIVER J. RUTZ, Yale University

STEPHEN RYAN, Massachusetts Institute of
Technology

MARC RYSMAN, Boston University

SAJEESH SAJEESH, Baruch College, City University
of New York

RAMESH SANKARANARAYANAN, University of
Connecticut

ANN SCHLOSSER, University of Washington

ERIC SCHWARTZ, University of Pennsylvania

DAVID A. SCHWEIDEL, University of
Wisconsin-Madison

KATJA SEIM, University of Pennsylvania

DENISH SHAH, Georgia State University

JENNIFER S. SHANG, University of Pittsburgh

QIAOWEI SHEN, University of Pennsylvania

MENGZE SHI, University of Toronto

JIWOONG SHIN, Yale University

WOOCHOEL SHIN, Duke University

TOM SHIVELY, University of Texas at Austin

JEFFREY D. SHULMAN, University of Washington

SIVARAMAKRISHNAN (SID) SIDDARTH,
University of Southern California

SIDDHARTH SHEKHAR SINGH, Rice University

AMITABH SINHA, University of Michigan

ATANU R. SINHA, University of Colorado

RAJIV SINHA, Arizona State University

CATARINA SISMEIRO, Imperial College London

BERND SKIERA, University of Frankfurt

DYLAN SMALL, University of Pennsylvania

DILIP SOMAN, University of Toronto

SANGYOUNG SONG, Baruch College, City
University of New York

GARRETT PAUL SONNIER, University of Texas at
Austin

RAJI SRINIVASAN, University of Texas at Austin

SHUBA SRINIVASAN, Boston University

SRINIVASARAGHAVAN SRIRAM, University of
Michigan

RICK STAELIN, Duke University

THOMAS J. STEENBURGH, Harvard University

ANDREW T. STEPHEN, INSEAD

AXEL STOCK, University of Central Florida

ANDREI STRIJNEYV, University of Texas at Dallas

MENG SU, Peking University

AIXIN SUN, Nanyang Technological University

MONIC SUN, Stanford University

NILADRI B. SYAM, University of Houston

THALES SANTOS TEIXEIRA, Harvard University

CHRISTIAN TERWIESCH, University of
Pennsylvania

RAPHAEL THOMADSEN, University of California,
Los Angeles

KENNETH TRAIN, University of California,
Berkeley

MANISH TRIPATHI, Goizueta Business School
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MICHAEL TRUSOV, University of Maryland

CATHERINE E. TUCKER, Massachusetts Institute of
Technology

OZGE TURUTI, Sabanci University

DEMETRIOS VAKRATSAS, McGill University

RALF VAN DER LANS, Hong Kong University of
Science and Technology

HARALD VAN HEERDE, University of Waikato

STIJN VAN OSSELAER, Erasmus University
Rotterdam

MARK VANDENBOSCH, University of Western
Ontario

SRIRAM VENKATARAMAN, Emory University

RAJKUMAR VENKATESAN, University of Virginia

R. VENKATESH, University of Pittsburgh

DINAH VERNIK, Rice University

V. BRIAN VIARD, Cheung Kong Graduate School of
Business

JULIAN VILLANUEVA, University of Navarra

HOWARD WAINER, National Board of Medical
Examiners

HAO WANG, Peking University

YU WANG, University of Texas at Dallas

SUNIL WATTAL, Temple University

KLAUS WERTENBROCH, INSEAD

THORSTEN WIESEL, University of Groningen

KENNETH C. WILBUR, Duke University

YING XIE, Washington University in St. Louis

NATHAN YANG, University of Toronto

YUPIN YANG, Simon Fraser University

SONG YAO, Duke University

NICK YEE, Palo Alto Research Center

SHUYA YIN, University of California, Irvine

HEMA YOGANARASIMHAN, University of
California, Davis

JASON Q. ZHANG, Loyola University

JIE ZHANG, University of Texas at Arlington

JUANJUAN ZHANG, Massachusetts Institute of
Technology

RUI ZHANG, Shanghai University of Finance and
Economics

HAO ZHAO, Cheung Kong Graduate School of
Business

TING ZHU, University of Chicago

PETER PAL ZUBCSEK, University of Florida



