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Errata

The peer review lines for three papers published in Marketing Science, Vol. 22, No. 3, Summer 2003, were
inadvertently omitted. They are printed below.

Fast Polyhedral Adaptive Conjoint Estimation
by Olivier Toubia, Duncan I. Simester, John R. Hauser, and Ely Dahan, pp. 273-303:

This paper was received June 13, 2002, and was with the authors 3 months for 2 revisions; processed by Gary L. Lilien.
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