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Errata

The peer review lines for three papers published in Marketing Science, Vol. 22, No. 3, Summer 2003, were
inadvertently omitted. They are printed below.

Demand and Supply Dynamics for Sequentially Released Products
in International Markets: The Case of Motion Pictures
by Anita Elberse and Jehoshua Eliashberg, pp. 329-354:

This paper was received March 6, 2002, and was with the authors 6 months for 2 revisions; processed by Gary L. Lilien.
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