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NOTES ABOUT AUTHORS

David A. Aaker (“The New-Trier Sto-
chastic Model of Brand Choice’’) is Assistant
Professor at the School of Business Administra-
tion, University of California, Berkeley. He
received a B.S. in management from Magsa-
chusetts Institute of Technology, an M.S. in
operations research and a Ph.D. in business
administration, both from Stanford University.
Professor Aaker is the author of two books and
a number of papers in journals such as Journal
of Advertising Research, Journal of Marketing
Research, Journal of Marketing, and Analytical
Chemistry. His most recent papers are ‘“Model-
ing Store Choice Behavior’’ (with J. Morgan
Jones) in Journal of Marketing Research (Feb-
ruary 1971) and “A New Method to Evaluate
Stochastic Models of Brand Choice”’ in Journal
of Marketing Research (August 1970). His present
fields of research include communication
processes, advertising decision making and the
development and application of stochastic
models of buyer behavior. He is a member of
American Marketing Association, TIMS,
ORSA, and Psychometric Society. Professor
Aaker is also a member of the Editorial Board
of the Journal of Marketing Research.

Frank M. Bass ‘“Decomposable Regres-
sion Models in the Analysis of Market Poten-
tials’’) is Professor of Industrial Administra-
tion at the Krannert Graduate School of
Industrial Administration, Purdue University.
He received a B.B.A. in business and economics
from Southwestern University, an M.B.A. in
marketing from University of Texas, and a
Ph.D. in business from the University of
Illinois. In addition, Professor Bass was a
Fellow of the Institute for the Application of
Basic Mathematics to Business, Harvard Uni-
versity. In the past he held academic positions
at Ohio State University, University of Texas,
and University of Birmingham, England. He is
the author of more than 40 publications
including journal articles in Management Sci-
ence, Journal of Marketing Research, Applied Ec-
onomics, and Journal of Business.Professor Bass
is currently engaged in research on statistical
studies of sales and advertising and marketing
processes. He is also involved in research proj-
ects sponsored by Consumer Research In-
stitute, American Association and Advertising
Agencies Education Foundation, and Market-
ing Science Institute. He is a member of TI-
MS, Econometric Society, ORSA, American
Statistical Association and American Mar-
keting Association. In addition, Professor Bass
is Vice-President-Elect of Marketing Educa-
tion Division and was Vice-Chairman of the
TIMS College on Marketing (1969/70).

Norman E. Betaque (‘‘Automating Judg-
mental Decision Making for a Serious Medical
Problem”) is a Captain in the U. S. Army,

currently serving in Vietnam. He received an
S.B. from the United States Military Academy,
West Point, and an M.S.E.E. in electrical en-
gineering from Massachusetts Institute of
Technology. He is the author of “Utility
Theory Applied to Medical Diagnosis and
Treatment” (Sloan School of Management
Working Paper 393-69, May 1969). His past
research has included decision theory and its
applications (particularly medical).

R. Gordon Cassidy (‘“Efficient Distribu-
tion of Resources Through Three Levels of
Government”’) is Assistant Professor of Urban
Systems and Operations Research at Carnegie-
Mellon University. He received a B.Se. in
mathematics from Acadia University and an
M.A. and Ph.D. in mathematics from Dal-
housie University. In the past he was a Re-
search Scientist with the Defense Research
Board, Canada. He is the author of several
papers in Journal of the Canadian Operational
Research Society, Proceedings of the NATO Con-
ference on the Use of Computers in Military
Data Management Control, and Proceedings of
the 5th International Conference on Operation
Research. His is presently doing research in
random payoff games and urban systems. He is
a member of Canadian Operational Research
Society.

G. Anthony Gorry (‘‘Automating Judg-
mental Decision Making for a Serious Medical
Problem”’) is Associate Professor of Manage-
ment at the Sloan School of Management,
Massachusetts Institute of Technology, and
Staff Member of Project MAC. He received a
B.E. in chemical engineering from Yale Uni-
versity, an M.S. in chemical engineering from
the University of California, Berkeley, and a
Ph.D. in computer science from Massachusetts
Institute of Technology. Professor Gorry is the
author of a number of papers on computer-
aided diagnosis, management information sys-
tems, and two papers on integer programming
with Jeremy F. Shapiro. He is currently doing
research in computer-aided decision making
in medicine, integer programming and manage-
ment information systems. He is a member of
TIMS, ACM, Tau Beta Pi, and Sigma Xi.

Morton I. Kamien (“‘Optimal Maintenance
and Sale Age for a Machine Subject to Failure’’)
is Professor of Managerial Economics at North-
western University. He received a B.A. in
economics from City College of New York and
a Ph.D. in economics from Purdue University.
He is the author of a number of articles (co-
authored with Nancy Schwartz) in Econo-
metrica, Journal of Applied Probability, Be-
havioral Science, International Economic Re-
view, Public Choice, Water Resources Research,
and Journal of Law and Economics. His past
research included economics of technical
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change and committee decision making. Pres-
ently he is engaged in research on technical
change and market structure, direct approach
to decision making under uncertainty, and
welfare economics.

Michael J. L. Kirby (‘“‘Efficient Distribu-
tion of Resources Through Three Levels of
Government’’) is Assistant Dean of Arts and
Science and Associate Professor of Mathe-
matics at Dalhousie University, Halifax,
Nova Scotia. He received a B.S. and an M.A.
in mathematics from Dalhousie University and
a Ph.D. in applied mathematics from North-
western University. In the past Dr. Kirby
served as Assistant Professor at the Uni-
versity of Chicago’s Graduate School of
Business and as a Systems Analyst for the
Research Analysis Corporation. He is the
author of more than twenty articles in such
journals as Management Science, Operations Re-
search, Journal of the Canadian Operatidnal Re-
search Society, and Transportation Science. In
the past his fields of interest have included
properties, methods of solution and application
of probabilistic programming models. Dr.
Kirby is a member of TIMS, ORSA, and CORS.
He is also Associate Editor of Operations Re-
search.

Kent B. Monroe (“The Information Con-
tent of Prices: A Preliminary Model for Esti-
mating Buyer Response”) is Assistant Professor
of Marketing at the University of Massachu-
setts. He received a B.A. in economics-math-
ematics from Kalamazoo College, an M.B.A.
in marketing from Indiana University, and
a D.B.A. in business administration from
University of Illinois. He is the author of
“The Concept of Price Limits and Psycho-
physical Measurement: A Laboratory Experi-
ment”’ in Proceedings of Fall Educator’s Con-
ference, American Marketing Association (forth-
coming). Professor Monroe’s present research
interests center in the study of price-response
functions with attention to the application of
psychophysical methods. He also has an in-
terest in the design and utilization of decision-
oriented marketing information systems. He is
a member of TIMS and American Marketing
Association.

William M. Raike (‘“Efficient Distribution
of Resources Through Three Levels of Govern-
ment’’) is Visiting Associate Professor of Opera-
tions Analysis at the U. S. Naval Postgraduate
School in Monterey, California. He received a
Ph.D. in applied mathematics from North-
western University. He is author of approxi-
mately 25 papers in the area of mathematical
programming with particular emphasis on
probabilistic programming. He is continuing
his research in probabilistic programming and
applications of optimization techniques to
OR/MS, with an additional interest in apply-
ing computer techniques, including time-shar-
ing, to OR/MS problems. Dr. Raike is & mem-
ber of TIMS, ORSA, MAA, SIAM and the
Econometric Society.

Timothy W. Ruefli (‘A Generalized Goal
Decomposition Model’’) is Assistant Pro-
fessor and Director of Project Generalized
University Model, Graduate School of Business,
University of Texas, Austin. He received a
B.A. in quantitative studies from Wesleyan
University and an M..S. and Ph.D. in industrial
administration from Carnegie-Mellon Uni-
versity. He is the author of “PPBS—An
Analytic Approach’” in New Approaches to
Budgeting, edited by William W. Cooper (forth-
coming). He is presently doing research in the
development and application of management
science techniques to nonprofit organizations.
Profesor Ruefli is & member of AAAS, TIMS,
and ORSA.

David P. Rutenberg (“Three Pricing
Policies for a Multi-Product Multi-National
Company’’) is Assistant Professor of Indus-
trial Administration at Carnegie-Mellon Uni-
versity, Pittsburgh. He received a B.A.Sc. in
engineering physics from the University of
Toronto and an M.B.A. and a Ph.D. in business
administration, both from the University of-
California, Berkeley. Previously, Dr. Ruten-
berg was an Operations Research Engineer
with Chevron Research (Standard Oil of Cali-
fornia). He has published ‘‘Planning for Multi-
National Synergy” in Long Range Planning,
“Genperalized Networks, Generalized Upper
Bounding and Decomposition of the Convex
Simplex Method”’, ‘“Organizational Archetypes
of a Multi-National Company” and ‘Maneu-
vering Liquid Assets in a Multinational Com-
pany”’ in Management Science (January 1970),
(February 1970) and (June 1970) respectively.
Professor Rutenberg is also the author of
“Design Commonality to Reduce Multi-Item
Inventory’’ (Operations Research, March/April
1971). In addition, he has had several other
articles accepted for publication. Presently he
is developing models for planning in multi-
national companies. Professor Rutenberg is a
member of TIMS, ORSA, Econometric Society
and the Association for Education in Interna-
national Business.

Nancy L. Schwartz (“Optimal Mainte-
nance and Sale Age for a Machine Subject to
Failure”) is Professor of Managerial Economics
at Northwestern University. She received an
A.B. in economics from Oberlin College and
an M.S. and Ph.D. in economics from Purdue
University. She is the author of a number of
articles (co-authored with Morton Kamien) in
Econometrica, Journal of Applied Probability,
Journal of Economic Theory, Metroeconomica,
Behavioral Science, International Economic Re-
view, Public Choice, Water Resources Research,
and Journal of Law and Economics. Presently
Professor Schwartz is doing research in micro-
economics of technical change.

Joseph Thomas (‘“Linear Programming
Models for Production-Advertising Decisions’’)
is Assistant Professor in the Graduate School of
Business and Public Administration of Cornell
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University. He holds a B. S. in chemical en-
gineering from Carnegie-Mellon University
and a Ph.D. in operations research from Yale
University. He is the author of ‘“Price-Produc-
tion Decisions with Deterministic Demand’’
in Management Science (July 1970). His present
fields of research include operational inventory
control methods with seasonal demand, inter-
relation of production with marketing and
finance, and price production decisions with
random demand. Professor Thomas is a mem-
ber of TIMS and ORSA.

Klaus Zoller (‘“‘Optimal Disaggregation of
Aggregate Production Plans’’) is Lecturer in

Operations Research and Production Manage-
ment at the Graduate School of Business Ad-
ministration, University of the Witwatersrand,
Johannesburg, South Africa. "He holds a
Diplom-Kaufmann in business administration
from the University of Géttingen and an M.S.
in operations management from the University
of California, Los Angeles. .Professor Zoller’s
past research interests included disaggregation
(aggregate production planning) and capaci-
tated networks; presently he is studying plant
layout planning and related problems. He is a
member of the Operations Research Society of
South Africa.



