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Management Science
2014 Best Paper Awards

As in 2013, the Information Systems Society and the Manufacturing and Service Operations Management
Society presented awards to the papers that contributed the most to theory and practice in their respective
fields. The editorial board of Management Science selected finalists from among nominated papers published in
the 2011–2013 volumes of this journal. Members of each society then voted to select the winning papers.

We are honored that these papers appeared in the pages of our journal, and we congratulate each of the
authors and thank them for their invaluable contributions to scholarship in our fields.

Information Systems Society 2014 Best Paper

Winner
Nikolay Archak, Anindya Ghose, Panagiotis G. Ipeirotis (2011) Deriving the Pricing Power of Product Features

by Mining Consumer Reviews. Management Science 57(8):1485–1509.

Finalists
Prasanna Tambe, Lorin M. Hitt (2012) Now IT’s Personal: Offshoring and the Shifting Skill Composition of the

U.S. Information Technology Workforce. Management Science 58(4):678–695.

Terrence August, Tunay I. Tunca (2011) Who Should Be Responsible for Software Security? A Comparative
Analysis of Liability Policies in Network Environments. Management Science 57(5):934–959.

Manufacturing and Service Operations Management Society 2014 Best Paper

Winner
Özalp Özer, Yanchong Zheng, Kay-Yut Chen (2011) Trust in Forecast Information Sharing. Management Science

57(6):1111–1137.

Finalists
Robert L. Bray, Haim Mendelson (2012) Information Transmission and the Bullwhip Effect: An Empirical Inves-

tigation. Management Science 58(5):860–875.

Gérard P. Cachon, Robert Swinney (2011) The Value of Fast Fashion: Quick Response, Enhanced Design, and
Strategic Consumer Behavior. Management Science 57(4):778–795.

Robert Swinney (2011) Selling to Strategic Consumers When Product Value Is Uncertain: The Value of Matching
Supply and Demand. Management Science 57(10):1737–1751.
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