This article was downloaded by: [216.73.216.17] On: 14 July 2026, At: 06:58
Publisher: Institute for Operations Research and the Management Sciences (INFORMS)
INFORMS is located in Maryland, USA

Management Science
MANAGEMENT

‘ SCIENCE Publication details, including instructions for authors and subscription information:
i'fIl ' . i http://pubsonline.informs.org
i Editorial Board

e . l

To cite this article:
(2021) Editorial Board. Management Science 67(7):iii-iv. https://doi.org/10.1287/mnsc.2021.eb.v67n7

Full terms and conditions of use: https://pubsonline.informs.org/Publications/Librarians-Portal/PubsOnLine-
Terms-and-Conditions

This article may be used only for the purposes of research, teaching, and/or private study. Commercial use or
systematic downloading (by robots or other automatic processes) is prohibited without explicit Publisher approval,
unless otherwise noted. For more information, contact permissions@informs.org.

The Publisher does not warrant or guarantee the article’s accuracy, completeness, merchantability, fitness
for a particular purpose, or non-infringement. Descriptions of, or references to, products or publications, or
inclusion of an advertisement in this article, neither constitutes nor implies a guarantee, endorsement, or support
of claims made of that product, publication, or service.

Copyright © 2021, INFORMS

Please scroll down for article—it is on subsequent pages

informs.

With 12,500 members from nearly 90 countries, INFORMS is the largest international association of operations
research (O.R.) and analytics professionals and students. INFORMS provides unique networking and learning
opportunities for individual professionals, and organizations of all types and sizes, to better understand and use
O.R. and analytics tools and methods to transform strategic visions and achieve better outcomes.

For more information on INFORMS, its publications, membership, or meetings visit http://www.informs.org



http://pubsonline.informs.org
https://doi.org/10.1287/mnsc.2021.eb.v67n7
https://pubsonline.informs.org/Publications/Librarians-Portal/PubsOnLine-Terms-and-Conditions
https://pubsonline.informs.org/Publications/Librarians-Portal/PubsOnLine-Terms-and-Conditions
http://www.informs.org

Downloaded from informs.org by [216.73.216.17] on 14 July 2026, at 06:58 . For personal use only, al rights reserved.

http://pubsonline.informs.org/journal/mnsc

MANAGEMENT SCIENCE
Vol. 67, No. 7, July 2021, pp. iii-iv
ISSN 0025-1909 (print), ISSN 1526-5501 (online)

Editor

David Simchi-Levi
Massachusetts Institute of Technology
77 Massachusetts Avenue, Room E17-459
Cambridge, MA 02139

(617) 253-6160

mseic@mit.edu

Managing Editor

Toni Riley

INFORMS

5521 Research Park Drive, Suite 200
Catonsville, MD 21228
toni.riley@informs.org

SUBMISSIONS

All papers for consideration by Management

Science should be submitted electronically at
http://mc.manuscriptcentral.com/ms. Authors without
Internet access should contact the managing editor to make
alternate submission arrangements.

Within the electronic system, authors will
recommend appropriate editors. Department editors
are listed below, along with their associate
editors. The Editorial Statements for the various departments
are available on the journal website at https://
pubsonline.informs.org/page/mnsc/editorial-statement
and have been published in Management Science (the most
recent statements are available in the issue identified by the
date following each department title).

ACCOUNTING (10/18)

Brian Bushee

University of Pennsylvania

Suraj Srinivasan

Harvard University

o Jeremy Bertomeu, Washington University in St. Louis
e Gavin Cassar, INSEAD

e Ed deHaan, University of Washington

 Yonca Ertimur, University of Colorado

e Fabrizio Ferri, University of Miami

e Henry Friedman, University of California, Los Angeles
 Ranjani Krishnan, Michigan State University

o Volker Laux, University of Texas at Austin

o Stanimir Markov, University of Texas at Dallas

o Xiumin Martin, Washington University in St. Louis
e Michal Matéjka, Arizona State University

e Dawn Matsumoto, University of Washington

o Brian P. Miller, Indiana University

e Valeri Nikolaev, University of Chicago

® Maria Ogneva, University of Southern California

e Darren Roulstone, Ohio State University

o Eric So, Massachusetts Institute of Technology

e Daniel J. Taylor, University of Pennsylvania

o T.]. Wong, University of Southern California

e Gwen Yu, University of Michigan

o Frank Zhang, Yale University

BEHAVIORAL ECONOMICS AND
DECISION ANALYSIS (1/21)
Manel Baucells

University of Virginia

Yan Chen

University of Michigan

Axel Ockenfels

University of Cologne

Yuval Rottenstreich

University of California, San Diego

Ilia Tsetlin

INSEAD

o Aurélien Baillon, Erasmus University

e Bjorn Bartling, University of Zurich

e David Bell, Harvard University

e Gary Bolton, University of Texas at Dallas

e Peter Bossaerts, University of Melbourne

o Jeffrey Carpenter, Middlebury College

e Katherine B. Coffman, Harvard Business School

o Peter Cramton, University of Cologne

e Enrico Diecidue, INSEAD

o Emel Filiz-Ozbay, University of Maryland, College Park

o Christian Gollier, University of Toulouse

© Ben Greiner, Vienna University of Economics and Business

 Yael Grushka-Cockayne, Harvard Business School

o Tanjim Hossain, University of Toronto

e Victor Jose, Georgetown University

e Judd Kessler, University of Pennsylvania

o Scott Kominers, Harvard University

e Dorothea Kiibler, Berlin Social Science Center

e Dharma Kwon, University of Illinois at
Urbana—Champaign

o Rick Larrick, Duke University

© Robyn LeBeouf, Washington University in St. Louis

o Casey Lichtendahl, University of Virginia

e Fabio Maccheroni, Bocconi University

® Massimo Marinacci, Bocconi University

o Stephan Meier, Columbia University

o Katherine Milkman, University of Pennsylvania

o Drazen Prelec, Massachusetts Institute of Technology

o Kirsten Rohde, Erasmus University Rotterdam

o Tanya Rosenblat, University of Michigan

e Alvin E. Roth, Stanford University

o Anya Samek, University of Southern California

 Joe Simmons, University of Pennsylvania

o Uri Simonsohn, University of Pennsylvania

e Dirk Sliwka, University of Cologne

e James Smith, Dartmouth College

o Jack Soll, Duke University

o Neil Stewart, University of Warwick

e Peng Sun, Duke University

e Matthias Sutter, Max Planck Institute for Research on
Collective Goods

o Richard Thaler, University of Chicago

o Stefan Trautmann, Heidelberg University

o Jennifer Trueblood, Vanderbilt University

o Stephanie W. Wang, University of Pittsburgh

o Paul Windschitl, University of lowa

o George Wu, University of Chicago

o Horst Zank, University of Manchester

e Lin Zhao, University of Chinese Academy of Sciences

e Songfa Zhong, National University of Singapore

BIG DATA ANALYTICS (2/18)
Hamid Nazerzadeh
University of Southern California

J. George Shanthikumar
Purdue University

o Gah-Yi Ban, University of Maryland, College Park

© Mohsen Bayati, Stanford University

® Xi Chen, New York University

o Dean Eckles, Massachusetts Institute of Technology

e Vivek Farias, Massachusetts Institute of Technology

¢ Qi Annabelle Feng, Purdue University

o Sharad Goel, Stanford University

e Vishal Gupta, University of Southern California

 Panos Ipeirotis, New York University

o Bora Keskin, Duke University

e Andrew Lim, National University of Singapore

o Karthik Natarajan, Singapore University of Technology
and Design

© Robert Phillips, UBER

o Cynthia Rudin, Duke University

o Paat Rusmevichientong, University of Southern California

© Max Shen, University of California, Berkeley

e Nicolas Stier-Moses, Facebook Core Data Science

BUSINESS STRATEGY (4/21)

Alfonso Gambardella

Bocconi University

Joshua Gans

University of Toronto

® Mario Daniele Amore, Bocconi University

o Kevin Boudreau, Northeastern University

o Jennifer Brown, University of British Columbia

e Meghan Busse, Northwestern University

e Raffaele Conti, ESSEC Business School

e Leemore Dafny, Harvard University

o Caroline Flammer, Boston University

o Andrea Fosfuri, Bocconi University

o Neil Gandal, Tel Aviv University

o Claudine Gartenberg, University of Pennsylvania
® Maria Guadalupe, INSEAD

o Andrei Hagiu, Boston University

e Hanna Halaburda, Bank of Canada and New York University
e Mara Lederman, University of Toronto

e Hong Luo, Harvard University

o Fiona Murray, Massachusetts Institute of Technology
o Gongalo Pacheco de Almeida, HEC Paris

¢ Ivan Png, National University of Singapore

o Evan Rawley, Columbia University

e Raffaella Sadun, Harvard Business School

o Rachelle Sampson, University of Maryland, College Park
® Robert Seamans, New York University

o Tim Simcoe, Boston University

e Catherine Thomas, London School of Economics
ENTREPRENEURSHIP AND
INNOVATION (2/18)

Ashish Arora

Duke University

Toby Stuart

University of California, Berkeley

Sridhar Tayur

Carnegie Mellon University

o Ajay Agrawal, University of Toronto

e Juan Alcacer, Harvard University

e Tom Astebro, HEC Paris

© Sharon Belenzon, Duke University

e Kevin Boudreau, Northeastern University

o Gino Cattani, New York University

e Aaron Chatterji, Duke University

e Waverly Ding, University of Maryland

o Vivek Farias, Massachusetts Institute of Technology
e Lee Fleming, University of California, Berkeley

o Andrea Fosfuri, Bocconi University

o Karan Girotra, Cornell University

o Brent Goldfarb, University of Maryland

e Deepak Hegde, New York University

o Stylianos Kavadias, University of Cambridge

o Vish Krishnan, University of California, San Diego
 Danielle Li, Massachusetts Institute of Technology
e Hong Luo, Harvard University

© Matt Marx, Boston University

o Jiirgen Mihm, INSEAD

o Ramana Nanda, Harvard University

e Ozalp Ozer, University of Texas at Dallas

o Tim Simcoe, Boston University

e Param Vir Singh, Carnegie Mellon University

o Svenja Sommers, HEC Paris

o Catherine Tucker, Massachusetts Institute of Technology
e David Waguespack, University of Maryland

© Rosemarie Ziedonis, Boston University

FINANCE (8/20)

Bruno Biais

HEC Paris

Agostino Capponi

Columbia University

Kay Giesecke

Stanford University

Victoria Ivashina

Harvard Business School

Tomasz Piskorski

Columbia University

David Sraer

University of California, Berkeley

Haoxiang Zhu

Massachusetts Institute of Technology

e Sumit Agarwal, National University of Singapore

o Turan Bali, Georgetown University

 Snehal Banerjee, University of California, San Diego

e Bo Becker, Stockholm School of Economics

© Shai Bernstein, Harvard University

o Harjoat Bhamra, Imperial College London

e Riccardo Colacito, University of North Carolina at
Chapel Hill

e Jean-Edouard Colliard, HEC Paris

o Lin William Cong, Cornell University

e Jess Cornaggia, Pennsylvania State University

© Zhi Da, University of Notre Dame

e Sanjiv Das, Santa Clara University

e Victor DeMiguel, London Business School

e Jianqing Fan, Princeton University

e Joseph Fan, Chinese University of Hong Kong

e Daniel Ferreira, London School of Economics

e Vincent Glode, University of Pennsylvania

e Umit Gurun, University of Texas at Dallas

© Martin Haugh, Imperial College Business School

e Byoung-Hyoun Hwang, Cornell University

 Scott Joslin, University of Southern California

® Marcin Kacperczyk, Imperial College London

e Jussi Keppo, National University of Singapore

e Veronika Krepely Pool, Vanderbilt University

e Camelia Kuhnen, University of North Carolina at
Chapel Hill

© Chen Lin, University of Hong Kong

e Dmitry Livdan, University of California, Berkeley

e Dong Lou, London School of Economics

e Andrey Malenko, Massachusetts Institute of Technology

© Robert Marquez, University of California, Davis

o Adrien Mattray, Princeton University

e R. David McLean, DePaul University

e Alan Moreira, University of Rochester

© Markus Pelger, Stanford University

e Adam Reed, University of North Carolina at Chapel Hill

e Matthew Ringgenburg, University of Utah

o Lukas Schmidt, University of California, San Diego

e Gustavo Schwenkler, Boston University

e Andrei Simonov, Michigan State University

o Christophe Spaenjers, HEC Paris

e Noah Stoffman, Indiana University

e Xuan Tian, Indiana University

o Stathis Tompaidis, University of Texas at Austin

© Gerry Tsoukalas, University of Pennsylvania

e Margarita Tsoutsoura, Cornell University

o Selale Tuzel, University of Southern California

e Victoria Vanasco, Centre de Recerca en Economia
Internacional (CREI)

e Andrea Vedolin, Boston University


http://mc.manuscriptcentral.com/ms
https://pubsonline.informs.org/page/mnsc/editorial-statement
https://pubsonline.informs.org/page/mnsc/editorial-statement

Downloaded from informs.org by [216.73.216.17] on 14 July 2026, at 06:58 . For personal use only, all rights reserved.

iv

Management Science, 2021, vol. 67, no. 7, pp. iii-iv, © 2021 INFORMS

® Dacheng Xiu, University of Chicago

© Yuhai Xuan, University of California, Irvine

e Liyan Yang, University of Toronto

© Mao Ye, University of Illinois at Urbana-Champaign
e Xiaoyan Zhang, Purdue University

HEALTHCARE MANAGEMENT (3/20)
Carri Chan

Columbia University

Stefan Scholtes

University of Cambridge

o Turgay Ayer, Georgia Institute of Technology

o Indranil Bardhan, University of Texas at Dallas

© Bob Batt, University of Wisconsin

® Mohsen Bayati, Stanford University

e Steve Chick, INSEAD

 Sarang Deo, Indian School of Business

o Jeremy Gallien, London Business School

e Guodong (Gordon) Gao, University of Maryland

e Elodia Goodman, University of California, Riverside
e Diwakar Gupta, University of Texas, Austin

© Robert Huckman, Harvard University

o Song-Hee Kim, Seoul National University

o Ludwig Kuntz, University of Cologne

e lan Larkin, University of California, Los Angeles

o Jun Li, University of Michigan

® Susan Feng Lu, Purdue University

© Mark van Oyen, University of Michigan

e Kamalini Ramdas, London Business School

 Sergei Savin, University of Pennsylvania

e Nicos Savva, London Business School

o Andrew Schaefer, Rice University

o Steven Shechter, University of British Columbia

® Robert Shumsky, Dartmouth College

o Bradley Staats, University of North Carolina at Chapel Hill
 Tolga Tezcan, London Business School

o Anita Tucker, Boston University

e Serhan Ziya, University of North Carolina at Chapel Hill

INFORMATION SYSTEMS (2/18)
Hemant Bhargava

University of California, Davis

Anindya Ghose

New York University

D.J. Wu

Georgia Institute of Technology

o Vibhanshu Abhishek, University of California, Irvine
o Alessandro Acquisti, Carnegie Mellon University

o Ashish Agarwal, University of Texas at Austin

o Krishnan Anand, University of Utah

o Terrence August, University of California, San Diego
e Gordon Burtch, University of Minnesota

 Jason Chan, University of Minnesota

 Pei-Yu Chen, Arizona State University

® Pedro Ferreira, Carnegie Mellon University

o Xianjun Geng, Tulane University

o Brad Greenwood, University of Minnesota

© Yu (Jeffrey) Hu, Georgia Institute of Technology
 Panos Ipeirotis, New York University

o Karthik Kannan, Purdue University

e Elena Karahanna, University of Georgia

 Beibei Li, Carnegie Mellon University

o Amit Mehra, University of Texas at Dallas

© Marius Florin Niculescu, Georgia Institute of Technology
o Eric Overby, Georgia Institute of Technology

 Balaji Padmanabhan, University of South Florida
 Mohammad Rahman, Purdue University

 Jui Ramaprasad, University of Maryland, College Park
e Sam Ransbotham, Boston College

© Maytal Saar-Tsechansky, University of Texas at Austin
® Sumit Sarkar, University of Texas at Dallas

® Prasanna Tambe, University of Pennsylvania

e Siva Viswanathan, University of Maryland

o Lynn Wu, University of Pennsylvania

o Feng Zhu, Harvard Business School

MARKETING (2/18)

Eric Anderson

Northwestern University

Dmitri Kuksov

University of Texas at Dallas

Matthew Shum

California Institute of Technology

Duncan Simester

Massachusetts Institute of Technology

Raphael Thomadsen

Washington University in St. Louis

o Wilfred Amaldoss, Duke University

o Tat Chan, Washington University in St. Louis

o Andrew Ching, Johns Hopkins University

o Timothy Derdenger, Carnegie Mellon University
¢ J.P. Dubé, University of Chicago

o Anthony Dukes, University of Southern California
 Daria Dzyabura, New Economic School

© Dean Eckles, Massachusetts Institute of Technology
 Paul Ellickson, University of Rochester

 Brett Gordon, Northwestern University

e Liang Guo, Chinese University of Hong Kong

o Ernan Haruvy, University of Texas at Dallas

o Gunter Hitsch, University of Chicago

® Sanjay Jain, Texas A&M University

e Kinshuk Jerath, Columbia University

o Przemyslaw Jeziorski, University of California, Berkeley
e Zsolt Katona, University of California, Berkeley

® Noah Lim, University of Wisconsin-Madison

o Jeanine Miklos-Thal, University of Rochester

® Sanjog Misra, University of Chicago

o Sridhar Moorthy, University of Toronto

o Greg Shaffer, University of Rochester

® Mengze Shi, University of Toronto

o Jeffrey Shulman, University of Washington

o Catherine Tucker, Massachusetts Institute of Technology
o Hema Yoganarasimhan, University of Washington

OPERATIONS MANAGEMENT (11/20)

Vishal Gaur

Cornell University

Victor Martinez de Albéniz

University of Navarra

Jeannette Song

Duke University

Jayashankar Swaminathan

University of North Carolina at Chapel Hill

o Philipp Afeche, University of Toronto

o Volodymyr Babich, Georgetown University

o Achal Bassamboo, Northwestern University

® Damian Beil, University of Michigan

e Fernando Bernstein, Duke University

 Kostas Bimpikis, Stanford University

® Robert Bray, Northwestern University

o Felipe Caro, University of California, Los Angeles

o Xin Chen, University of Illinois at Urbana—~Champaign

o Soo-Haeng Cho, Carnegie Mellon University

o Jiri Chod, Boston College

® Maxime Cohen, McGill University

o Andrew Davis, Cornell University

o Laurens Debo, Dartmouth College

o Vinayak Deshpande, University of North Carolina at
Chapel Hill

o Feryal Erhun, Cambridge University

¢ Qi Annabelle Feng, Purdue University

o Stephen Gilbert, University of Texas at Austin

o Karan Girotra, Cornell University

o Albert Ha, Hong Kong University of Science and
Technology

® Dorothee Honhon, University of Texas at Dallas

® Ming Hu, University of Toronto

® Robert Huckman, Harvard University

® Dan Iancu, Stanford University

e Elena Katok, University of Texas at Dallas

o Saravanan Kesavan, University ofNorth Carolina at
Chapel Hill

o Sang Kim, Yale University

o Song-Hee Kim, Seoul National University

o Giirhan Kok, Kog University

o Vish Krishnan, University of California, San Diego

o Guoming Lai, University of Texas at Austin

o Stephen Leider, University of Michigan

o Jun Li, University of Michigan

o Ilan Lobel, New York University

o Lauren Lu, University of North Carolina at Chapel Hill

o Hamad Mamani, University of Washington

e Sriram Narayanan, Michigan State University

o Marcelo Olivares, Universidad de Chile

o Ozalp Ozer, University of Texas at Dallas

o Nicholas Petruzzi, Pennsylvania State University

e Kamalini Ramdas, London Business School

e Guillaume Roels, INSEAD

e Sergei Savin, University of Pennsylvania

e Nicos Savva, London Business School

® Nicola Secomandi, Carnegie Mellon University

® Rob Shumsky, Dartmouth College

¢ Vinod Singhal, Georgia Institute of Technology

 Bradley Staats, University of North Carolina at Chapel Hill

® Xuanming Su, University of Pennsylvania

® Robert Swinney, Duke University

o Terry Taylor, University of California, Berkeley

o Tunay Tunca, University of Maryland, College Park

o Senthil Veeraraghavan, University of Pennsylvania

e Gustavo Vulcano, Universidad Torcuato di Tella

o Yehua Wei, Duke University

o Wengiang Xiao, New York University

o Yanchong Karen Zheng, Massachusetts Institute of
Technology

OPTIMIZATION (2/18)

Chung Piaw Teo

National University of Singapore

o Shipra Agrawal, Columbia University

o Philippe Chevalier, Université Catholique de Louvain
o Erick Delage, HEC Montreal

¢ Dan Iancu, Stanford University

o Srikanth Jagabathula, New York University

 Daniel Kuhn, Ecole Polytechnique Fédérale de Lausanne
® Mahesh Nagarajan, University of British Columbia

o Karthik Natarajan, Singapore University of Technology
and Desi;

e Sebastian Pokutta, Zuse Institute Berlin

© Paat Rusmevichientong, University of Southern California

o Chris Ryan, University of British Columbia

 Jay Sethuraman, Columbia University

© Max Shen, University of California, Berkeley

© Melvyn Sim, National University of Singapore

e Jiawei Zhang, New York University

ORGANIZATIONS (1/19)

Isabel Fernandez-Mateo

London Business School

Lamar Pierce

Washington University in St. Louis

Olav Sorenson

University of California, Los Angeles

© Brandy Aven, Carnegie Mellon University

o Alan Benson, University of Minnesota

® Seth Carnahan, Washington University in St. Louis

o Emilio Castilla, Massachusetts Institute of Technology

o Hengchen Dai, University of California, Los Angeles

o April Franco, University of Toronto

 Jana Gallus, University of California, Los Angeles

o Claudine Gartenberg, University of Pennsylvania

o Amir Goldberg, Stanford University

 Sharique Hasan, Duke University

e Adam M. Kleinbaum, Dartmouth College

e Jan Larkin, University of California, Los Angeles

e Tanya Menon, Ohio State University

o Elizabeth Pontikes, University of California, Davis

e Hazhir Rahmandad, Massachusetts Institute of
Technology

© Michelle Rogan, Imperial College London

© Brian Rubineau, McGill University

o Evan Starr, University of Maryland, College Park

o Adina Sterling, Stanford University

o Christopher Yenkey, University of South Carolina

 Lori Yue, University of Southern California

® Dennis Zhang, Washington University in St. Louis

REVENUE MANAGEMENT AND

MARKET ANALYTICS (4/20)

Itai Ashlagi

Stanford University

Omar Besbes

Columbia University

 Santiago Balseiro, Columbia University

© Kostas Bimpikis, Stanford University

© Rene Caldentey, University of Chicago

e Felipe Caro, University of California, Los Angeles
o Arnoud den Boer, University of Amsterdam

o Karan Girotra, Cornell University

o Srikanth Jagabathula, New York University

o Stefanus Jasin, University of Michigan

 Jun Li, University of Michigan

o Ilan Lobel, New York University

® Brendan Lucier, Microsoft Research New England
o Azarakhsh Malekian, University of Toronto

o Vahideh Manshadi, Yale University

e Marcelo Olivares, Universidad de Chile

 Sasa Pekec, Duke University

 Daniela Saban, Stanford University

e Sridhar Seshadri, Indian School of Business

e Huseyin Topaloglu, Cornell University

o Senthil Veeraraghavan, University of Pennsylvania
e Fanyin Zheng, Columbia University

STOCHASTIC MODELS AND

SIMULATION (2/18)

Baris Ata

University of Chicago

e Philipp Afeche, University of Toronto

o Zeynep Aksin, Kog University

© Mor Armony, New York University

o Alexandre Belloni, Duke University

 Xiuli Chao, University of Michigan

e Steve Chick, INSEAD

® Martin Haugh, Imperial College London

o Jeff Hong, Fudan University

© Rouba Ibrahim, University College London

© Ramesh Johari, Stanford University

© Roman Kapuscinski, University of Michigan

o Mike Ludkovski, University of California, Santa Barbara

o Ciamac Moallemi, Columbia University

© Ramandeep Randhawa, University of Southern California

o Alan Scheller-Wolf, Carnegie Mellon University

© Haipeng Shen, University of North Carolina at
Chapel Hill

e Huseyin Topaloglu, Cornell University

© Hao Zhang, University of British Columbia

DATA EDITOR

Ben Greiner

Vienna University of Economics and Business
Data Editor Team

 Milos Fisar, Vienna University of Economics and Business
o Ali Ozkes, Vienna University of Economics and Business



	01_mnsc20203730_c
	Outsourcing Tasks Online: Matching Supply and Demand on Peer-to-Peer Internet Platforms
	Introduction
	Literature Review
	Setting and Data
	Short-Run Market Equilibration
	Long-Run Growth and City Heterogeneity
	Managerial Implications and Conclusions


	02_mnsc20203682_c
	A Text-Based Analysis of Corporate Innovation
	Introduction
	Data
	Text-Based Measure of Innovation
	Empirical Results
	Illustrative Application
	Conclusions


	03_mnsc20203702_c
	Adapting to Radical Change: The Benefits of Short-Horizon Investors
	Introduction
	Conceptual Framework and Relation to Existing Literature
	Methodology
	Sample and Data
	Main Results
	How Do Firms Maintain Comparative Advantage?
	Robustness Checks
	Conclusions


	04_mnsc20203689_c
	The Price of the Smile and Variance Risk Premia
	I. Introduction
	II. Model
	III. Empirical Analysis
	IV. Conclusions and Outlook


	05_mnsc20203735_c
	Dynamic Pricing of Relocating Resources in Large Networks
	1.Introduction
	Problem Formulation
	Lagrangian Relaxations
	Performance Analysis
	Comparing with Static Pricing Policies
	Extensions
	Numerical Examples
	Conclusions


	06_mnsc20203741_c
	On-Time Last-Mile Delivery: Order Assignment with Travel-Time Predictors
	Introduction
	2. A Food Delivery Service: Data and Observations
	Travel-Time Prediction
	Integrating Predictors with Optimization Tools
	Experiments in a Real-World Case Study
	Conclusions and Future Research


	07_mnsc20203686_c
	“We’ll Always Have Paris”: Out-of-Country Buyers in the Housing Market
	Introduction
	Housing Transaction Data
	New Stylized Evidence on Out-of-Country Investments
	Investment Outcomes for Out-of-Country Buyers
	Out-of-Country Buyers and House Prices
	Conclusion


	08_mnsc20203706_c
	Creating Exercise Habits Using Incentives: The Trade-off Between Flexibility and Routinization
	Introduction
	Experimental Design and Implementation
	Results
	Discussion
	Conclusion


	09_mnsc20203724_c
	Incentives and Emission Responsibility Allocation in Supply Chains
	Introduction
	Literature Review
	The GREEN Game Model
	Footprint Balance and Emission-Abatement Incentives
	Properties of the Shapley Allocation
	Case Study—Walmart’s Jeans-Supply Chains
	Concluding Remarks


	10_mnsc20203722_c
	A General Framework to Compare Announcement Accuracy: Static vs. LES-Based Announcement
	Introduction
	How Does This Paper Fit into the Literature?
	Preliminary Empirical Results
	4. A Correlation-Based Assessment
	Asymptotic Analysis
	Numerical Study
	Conclusions and Future Research


	11_mnsc20203711_c
	Gatekeeping, Fast and Slow: An Empirical Study of Referral Errors in the Emergency Department
	Introduction
	Contribution to the Literature
	Two-Stage Gatekeeping in Emergency Departments
	Hypothesis Development
	Data Description and Variable Definitions
	Models and Results: The Two-Stage Gatekeeping System
	Counterfactual Analysis
	Conclusions


	12_mnsc20203736_c
	Monitoring with Limited Information
	Introduction
	Model
	Analysis
	Robust Monitoring of Cardiac Allograft Vasculopathy
	Conclusions and Future Research


	13_mnsc20203723_c
	Information Avoidance and Medical Screening: A Field Experiment in China
	Introduction
	Experimental Design
	Experimental Results
	Theoretical Explanations
	Conclusion


	14_mnsc20203713_c
	Social Influence Undermines the Wisdom of the Crowd in Sequential Decision Making
	Introduction
	Model
	Laboratory Experiment
	Online Experiment
	Discussion and Conclusion


	15_mnsc20203688_c
	Elaborating or Aggregating? The Joint Effects of Group Decision-Making Structure and Systematic Errors on the Value of Grou ...
	Introduction
	Hypotheses Development
	Study 1
	Study 2
	Study 3
	General Discussion


	16_mnsc20203705_c
	Ambiguity and Probabilistic Information
	Introduction
	Theories of Choice under Uncertainty
	Incorporating Exogenous Probabilities
	The Three-Color Experiment
	Machina’s Reflected Example
	Reflected MEU Preferences
	Popular Models and Machina's Choice 
	Other Ambiguity Models
	Concluding Remarks


	17_mnsc20203744_c
	Effectiveness of Planning Prompts on Organizations’ Likelihood to File Their Overdue Taxes: A Multi‐Wave Field Experiment
	Introduction
	Theoretical Approach
	Field Experiment
	Discussion


	18_mnsc20203725_c
	Electronic Trace Data and Legal Outcomes: The Effect of Electronic Medical Records on Malpractice Claim Resolution Time
	Introduction
	Literature Review and Motivation
	Data, Study Period, and Empirical Approach
	Results
	Conclusion


	19_mnsc20203727_c
	Demand-Aware Career Path Recommendations: A Reinforcement Learning Approach
	Introduction
	Background
	Research Context
	4. A Career Path Adviser
	Performance Evaluation
	Discussion


	20_mnsc20203718_c
	Information Transparency, Multihoming, and Platform Competition: A Natural Experiment in the Daily Deals Market
	Introduction
	Empirical Setting
	Hypothesis Development
	Data
	Methods and Empirical Results
	Robustness Checks
	Conclusion


	21-MNSC210057-20214049
	22_mnsc20203758_c
	Online Review Solicitations Reduce Extremity Bias in Online Review Distributions and Increase Their Representativeness
	Introduction
	Literature Review
	Representativeness of Online Rating Distributions
	Data
	Analysis and Results
	Discussion


	23-MNSC210030-20214033
	24-MNSC210016-20213976
	26_mnsc20203697_c
	Executive Accountants and the Reliability of Financial Reporting
	Introduction
	Related Literature and Hypotheses
	Sample Selection and Determinants of Accountants
	Research Design and Results
	Robustness Tests
	Conclusion


	25_mnsc20203684_c
	Do IPO Firms Misclassify Expenses? Implications for IPO Price Formation and Post-IPO Stock Performance
	Introduction
	Literature and Hypothesis Development
	Sample and Descriptive Statistics
	Measuring Classification Shifting
	Research Design and Test Results


	27_mnsc20203714_c
	Are Regulators Effective at Unraveling Accounting Manipulation? Evidence from Public Utility Commissions
	Introduction
	Background
	Literature Review and Hypothesis Development
	Data and Research Design
	Empirical Results
	Supplemental Results and Robustness Procedures
	Conclusion


	28_mnsc20203703_c
	Do First Impressions Last? The Impact of Initial Assessments and Subsequent Performance on Promotion Decisions
	Introduction
	Background and Hypothesis Development
	Research Setting
	Sample Selection, Variable Measurement, and Descriptive Analysis
	Research Design and Results
	Alternative Explanations for Overweighting of Initial Assessments and Robustness Tests
	Conclusion


	29_mnsc20203696_c
	A Cross-Sectional Machine Learning Approach for Hedge Fund Return Prediction and Selection
	Introduction
	Methodology
	Data and Predictive Features
	Performance of Machine Learning–Based Forecast Method
	Value of Cross-Sectional Forecast and Machine Learning Methods
	Predictive Power of the Return-Based Features
	Other Empirical Results
	Concluding Remarks


	30_mnsc20203690_c
	A Theory of Dissimilarity Between Stochastic Discount Factors
	Introduction
	2. A Measure of Dissimilarity Between SDFs
	Linking the Theory of Dissimilarity to Data and Models
	Conclusions


	31_mnsc20203687_c
	Financial Intermediation Chains in an Over-the-Counter Market
	Introduction
	Model
	Intermediation in Equilibrium
	Empirical Analysis
	Conclusion





