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NOTES ABOUT AUTHORS 

Clarence Curry ("Feasibility of Rent and 
Tax Incentives for Renovation in Older Resi- 
dential Neighborhoods") is a lecturer at the 
Graduate School of Business, University of 
Pittsburgh. He received an M.B.A. from the 
University of Pittsburgh, and an M.S.I.A. 
from Carnegie Mellon University. He is also 
a Ph.D. candidate at Carnegie Mellon Uni- 
versity. 

Edward W. Davis ("A Comparison of Heu- 
ristic and Optimum Solutions in Resource- 
Constrained Project Scheduling") is a Visiting 
Associate Professor at the Sloan School of 
Management at MIT. He holds a B.S. in Me- 
chanical Engineering and an M.S. from Georgia 
Institute of Technology and an M.Phil. and 
Ph.D. both in Administrative Sciences and 
both from Yale University. He also did grad- 
uiate work in Industrial Engineering at the 
Swiss Federal Institute of Technology. Profes- 
sor Davis was Assistant Professor of Produc- 
tion and Operations Management at Harvard 
Business School and is the author of several 
articles that have appeared in various profes- 
sional journals. He is a member of ORSA, 
TIMS, the American Society for Production 
and Inventory Control, AIDS, the American 
Institute of Industrial Engineers and the 
Project Management Institute. 

William H. Gruber ("The Science-Tech- 
nology-Utilization Relationship in Manage- 
ment") is president of Research and Planning 
Institute, Inc., a management consulting firm 
located in West Newton, Mass., Adjunct Pro- 
fessor in the Graduate School of Management 
at Boston College, and Director of the Bank- 
Tech Division of SofTech, Inc., a large soft- 
ware engineering firm located in Waltham, 
Mass. He received his Ph.D. in Economics at 
MIT and has had faculty and research appoint- 
ments at MIT, Harvard Business School and 
Northeastern University. His consulting for 
both industry and government and many of 
his publications have focussed on the utilization 
of specialized professionals in the computer, 
management and behavioral sciences, as well as 
in R & D for new products and processes. 

Warren H. Hausman ("The Stochastic 
Cash Balance Problem With Average Com- 
pensating-Balance Requirements") is Asso- 
ciate Professor of Management at the Graduate 
School of Management, University of Roches- 
ter. He received a B.A. in Economics from Yale 
University and a Ph.D. in industrial manage- 
ment from Massachusetts Institute of Tech- 
nology. 

He previously taught at Cornell University 
and Massachusetts Institute of Technology. 
He is the author of a score of articles in Man- 

agement Science and related journals and co- 
author of Matrix A lgebra for Business and 
Economics (with S. R. Searle and assistance 
from H. Bierman, J. E. Hass and L. J. Thomas), 
John Wiley and Sons, 1970 and Quantitative 
Analysis for Business Decisions (with H. Bier- 
man and C. P. Bonini), Irwin, 1973, Fourth 
Edition. Professor Hausman is a member of 
TIMS, ORSA and Sigma Xi and has recently 
been named Departmental Editor for Logistics 
for Management Science. 

Dean T. Jamison ("Television and Effi- 
ciency in Higher Education") is Chairman of 
the Economics and Educational Planning 
Group at the Educational Testing Service 
(ETS), Princeton, New Jersey. After receiving 
his Ph.D. from the Economics Department at 
Harvard University he taught 4 years in the 
Economics Department and Graduate School 
of Business at Stanford before joining the staff 
of ETS. His previous publications have ap- 
peared in various professional and education 
j ournals. 

Dennis Gensch ("Feasibility of Rent and 
Tax Incentives for Renovation in Older Resi- 
dential Neighborhoods") is an Associate 
Professor at the School of B usiness of the 
University of Wisconsin, Milwaukee. He has 
been on the faculties at the University of 
Pittsburgh and Carnegie-Mellon. He received 
a B.S. in Economics from Marquette Uni- 
versity, an M.B.A. in Finance-Marketing from 
Northwestern University and a Ph.D. in 
Operations Research Marketing from the same 
institution. Professor Gensch is author of the 
book, "Advertising Planning; Mathematical 
models in advertising media selection" [Else- 
vier] and has published numerous articles. 
Professor Gensch is a winner of the Ford 
Foundation Fellowship (1966-67), recipient of 
the Consumer Research Institute Fellowship 
and his Ph.D. thesis was selected by the 
American Marketing Association as the out- 
standing thesis of 1967-68. 

Yoram Kingberg ("Stochastic Models of a 
Price Promotion") is a Second Vice President 
in the Corporate Planning Group of Chase 
Manhattan Bank as well as an Adjunct Assist- 
ant Professor of Finance and Quantitative 
Analysis at New York University's Graduate 
School of Business Administration. He holds a 
B.Sc. (cum laude) in Industrial and Manage- 
ment Engineering and an M.Sc. in Operation 
Resarch, both from Technion, Israel, and a 
Ph.D. in Business Administration from New 
York University. 

Henry C. Lucas, Jr. ("Performance and 
the Use of an Information System") is cur- 
rently Associate Professor of Computer Appli- 
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cations and Information Systems, Graduate 
School of Business Administration, New York 
University. He received his B.S. from Yale 
University and his M.S. and Ph.D. from the 
Sloan School, Massachusetts Institute of Tech- 
nology. Professor Lucas has also served on the 
faculty of the Graduate School of Business at 
Stanford University. He is the author of ar- 
ticles in several computer and management 
journals, the book, Computer Based Information 
Systems in Organizations (Science Research 
Associates, 1973), and two forthcoming mono- 
graphs to be published by Columbia University 
Press. 

Keith G. Lumsden ("Television and Effi- 
ciency in Higher Education") is Associate 
Professor in the Graduate School of Business at 
Stanford University. He previously taught in 
the Economics Department at Stanford where 
he received his Ph.D. Most recently he edited 
Efficiency in Universities: The LaPaz Papers, to 
be published by Elsevier in 1974. 

Norman R. Lyons ("Resource Planning for 
Randomly Arriving Stochastic Jobs") is Assist- 
ant Professor of Computer Science and Man- 
agement Information Systems at Cornell Uni- 
versity's Graduate School of Business and 
Public Administration. He holds a B.S. in 
Mathematics from Stanford University, an 
M.S.I.A. from Carnegie-Mellon University and 
a Ph.D. in Systems Sciences also from 
Carnegie-Mellon. 

John S. Niles ("The Science-Technology- 
Utilization Relationship in Management") co- 
authored this article while a consultant with 
Research and Planning Institute, Inc. He is 
now a program analyst in the Office of Budget 
and Financial Management, District of Colum- 
bia City Government. He holds his M.S. from 
the Graduate School of Industrial Administra- 
tion at Carnegie-Mellon University and was an 
undergraduate mathematics major at MIT. He 
is the co-author with Dr. William Gruber of 
many articles on the management of specialized 
professional and the implementation of man- 
agement technology. 

James H. Patterson ("A Comparison of 
Heuristic and Optimum Solutions in Resource- 
Constrained Project Scheduling") is Assistant 
Professor of Management Science at the Penn- 
sylvania State University. He earned a B.S. 
from the University of Colorado and a D.B.A. 
in Quantitative Business Analysis from In- 
diana University. Professor Patterson taught 
at the University of Colorado, Indiana Uni- 
versity and Boston University and has pub- 
lished articles in several professional journals. 
He is a member of TIMS ORSA and AAAS. 

Ambar G. Rao ("Stochastic Models of a 
Price Promotion") is Associate Professor of 
Operations Research, Graduate School of 
Business Administration, New York Univer- 
sity. He received a B. Tech (with Honors) in 

Mechanical Engineering from the Indian Insti- 
tute of Technology, Kharagpur., an M.S. in 
operations research from Case Institute of 
Technology and a Ph.D. from the University of 
Pennsylvania. Professor Rao is the author of 
several papers on marketing and forecasting, 
and a book Quantitative Theories, in Advertising, 
Wiley, 1970. Professor Rao is a founder and 
director of OR/MS Dialogue Inc. 

Antonio Sanchez Bell ("The Stochastic 
Cash Balance Problem with Average Com- 
pensating Balance Requirements") obtained 
an Industrial Engineering degree from the 
National University of Mexico and an M.S. in 
Management Science from MIT. He worked as 
a financial consultant for ELEGEA S.A., an 
investment group in Mexico and is presently 
working at the Operations Research Depart- 
ment of the Banco de Comercio, S.A. He has 
been a lecturer at the school of systems of the 
Universidad Iberoamericana and at present is 
a lecturer at the Business School of the 
Instituto Tecnologico de Monterrey. Mr. San- 
chez Bell is a member of TIMS. 

Glen L. Urban ("Perceptor: A Model for 
Product Positioning") is an Associate Profes- 
sor of Management Science at the Alfred P. 
Sloan School of Management at MIT. His 
Ph.D. is from Northwestern University. He has 
built large scale models for New Product Deci- 
sions, Advertising Budgeting, and Family 
Planning. He has published in several journals 
including Operations Research and Management 
Science and is co-author of two books. He has 
served as a Visiting Professor at the Indian 
Institute of Management in Calcutta. 

Charles B. Weinberg ("An Optimal Com- 
mission Plan for Salesmen's Control Over 
Price") is Assistant Professor of Marketing, 
Stanford Business School. He holds a Sc.B. 
(Brown), an M.B.A. (Harvard), and a Ph.D. 
(Columbia), and has taught at NYU and the 
London Business School. He is co-author of 
Cases in Computer and Model Assisted Market- 
ing: Planning and has published articles in the 
areas of management science in marketing and 
marketing and management science applica- 
tions to public sector organizations. 

Joseph Wolfe ("Effective Performance 
Behaviors in a Simulated Policy and Decision- 
Making Environment") is Assistant Professor 
of Management in the Department of Manage- 
ment at the University of Illinois at Chicago 
Circle. He received a B.S. in Business Adminis- 
tration from the State University of New York 
at Buffalo, an M.S. in retailing from the School 
of Retailing at New York University, and a 
Ph.D. in management from the Graduate 
School of Business Administration at New 
York University. Professor Wolfe is the author 
of articles appearing in various professional 
journals. Professor Wolfe is a member of the 
AAUP and the Academy of Management. 
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