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0. A. Bakken ("Applying Classical Control 
Theory to Energy-Economics Modeling-A 
Tool to Explain Model Behavior in Response 
to Varied Policy Decisions and Changing In- 
puts") received his doctorate from the Univer- 
sity of Washington in 1978 while currently an 
employee of the Boeing Company. He is now 
a system engineering manager for Boeing En- 
gineering and Construction Company in 
Norway working on offshore platform systems 
in the North Sea. 

Gerald G. Brown ("Real-Time Dispatch of 
Petroleum Tank Trucks") is an Associate Pro- 
fessor of Operations Research and Computer 
Science at the Naval Postgraduate School, 
Monterey, California 93940. He earned his 
Ph.D. from the University of California, Los 
Angeles, and is a contributing member of 
ACM, ASA, ORSA. and TIMS. 

Marshall Fisher ("The Lagrangian Relax- 
ation Method for Solving Integer Program- 
ming Problems") is Professor of Decision Sci- 
ences, The Wharton School, University of 
Pennsylvania, Philadelphia, Pennsylvania 
19104. He holds an S.B., S.M., and Ph.D. (in 
operations research), all from M.I.T. He is the 
author of about 30 published papers in man- 
agement science and serves as a Departmental 
Editor of Management Science and an Editor 
of the new SIAM Journal of Algebraic and 
Discrete Methods. He shared the 1977 Lan- 
chester Prize for his work on analysis of 
heuristics and optimization methods for loca- 
tion problems. 

Glenn W. Graves ("Real-Time Dispatch of 
Petroleum Tank Trucks") is a Professor of 
Quantitative Methods at the Graduate School 
of Management, University of California, Los 
Angeles, California 90024. He received his de- 
grees in mathematics from Western Michigan 
University (B.A.), Michigan State University 
(M.A.) and the University of Michigan 
(Ph.D.). He is a member of AMS and TIMS. 
He received the 1964 ONR/TIMS prize in 
Networks, Scheduling and Combinatorial 
Methods, and shai'ed with a co-author the 
1974 ORSA Lanchester Prize honorable men- 
tion and a 1976 NATO Systems Science Prize. 

Linda Green ("Comparing Operating Char- 
acteristics of Queues in which Customers Re- 
quire a Random Number of Servers") is Assis- 
tant Professor at the Graduate School of Busi- 
ness, Columbia University, New York, New 
York 10027. She received a B.S. from the City 
College of New York, an M.S. from Courant 
Institute of Mathematical Sciences, N.Y.U., 
and a Ph.D. from Yale University. She is a 

member of TIMS and ORSA, and a council 
member of the ORSA/TIMS Special Interest 
Group in Applied Probability. She is the au- 
thor of several papers on queueing theory and 
applied stochastic processes. 

Ronald M. Harstad ("Expected-Utility- 
Maximizing Price Search with Learning") is 
an Assistant Professor of Economics at the 
University of Illinois at Urbana-Champaign, 
on leave to the University of British Colum- 
bia, Vancouver, British Columbia V6T iW5, 
Canada, during 1980-81 when the revised ver- 
sion was submitted. He received his Ph.D. 
from the University of Pennsylvania in 1977. 
Current research interests include information- 
ally decentralized systems, experimental tests 
of allocation theory, and equilibrium models 
with government involvement. 

John R. Hauser ("Profit Maximizing Percep- 
tual Positions: An Integrated Theory for the 
Selection of Product Features and Price") is 
an Associate Professor of Management Sci- 
ence at the Massachusetts Institute of Tech- 
nology, Cambridge, Massachusetts 02139. He 
received an S.B. and S.M. (Electrical Engi- 
neering), S.M. (Transportation) and an Sc.D. 
(Operations Research) from M.I.T. He previ- 
ously served on the faculty of Northwestern 
University. His previous publications have ap- 
peared in Operations Research, Management 
Science, Journal of Marketing Research, Jour- 
nal of Consumer Research, Journal of Business, 
Applications in Management Science, Transpor- 
tation Research Record, and various marketing 
and transportation proceedings. He is a mem- 
ber of ORSA, TIMS and AMA. He is co- 
author of a book on the Design and Marketing 
of New Products. His current research interests 
include defensive strategies in product policy, 
probabilistic models of consumer behavior, hi- 
erarchical structures of consumer preference, 
and forecasting the adoption of new technol- 
ogy. 

Ronald W. Hilton ("The Determinants of 
Information Value: Synthesizing Some Gen- 
eral Results") has a Ph.D. from Ohio State 
and is an Assistant Professor of Accounting in 
the Graduate School of Business and Public 
Administration, Cornell University, Ithaca, 
New York 14853. His primary research inter- 
est is in information economics. He has pub- 
lished other articles on related topics in the 
Journal of Accounting Research. 

Robin M. Hogarth ("The Value of Decision 
Making in a Complex Environment: An Ex- 
perimental Approach") is Associate Professor 
of Behavioral Science, Graduate School of 
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Business, University of Chicago, Chicago, Illi- 
nois 60637. He formerly held appointments at 
INSEAD, Fontainebleau, France and the 
London Business School. He received his 
Ph.D. degree from the University of Chicago 
in 1972. His research centers on the psychol- 
ogy of judgment and decision -making pro- 
cesses and theories of rationality and infer- 
ence. He has published two books and papers 
in several journals including Journal of the 
American Statistical Association, Journal of 
Business, Behavioral Science, Psychological 
Bulletin, Psychological Review and Organiza- 
tional Behavior and Human Performance. 

Spyros Makridakis ("The Value of Decision 
Making in a Complex Environment: An Ex- 
perimental Approach") is Professor of Man- 
agement Science at INSEAD, 77305 
Fontainebleau, France. He received his degree 
from the School of Industrial Studies in 
Greece and his M.B.A. and Ph.D. from New 
York University. He has published extensively 
in the areas of general systems and forecasting 
and has coauthored Computer-Aided Model- 
ing for Managers (Addison-Wesley, 1972), 
Forecasting Methods for Management, Third 
Edition (Wiley, 1979), Interactive Forecasting, 
Second Edition (Holden-Day, 1978), and 
Forecasting: Methods and Applications 
(Wiley-Hamilton, 1978). He has also been the 
coeditor of Vol. 12 of TIMS Studies in Man- 
agement Science. 

B. W. Mar ("Applying Classical Control 
Theory to Energy-Economics Modeling-A 
Tool to Explain Model Behavior in Response 

to Varied Policy Decisions and Changing In- 
puts") is Associate Dean of the College of 
Engineering, and Professor of Civil Engineer- 
ing at the University of Washington, Seattle, 
Washington 98195. 

Andrew Postlewaite ("Expected-Utility- 
Maximizing Price Search with Learning") is a 
Professor of Legal Studies and Public Man- 
agement in the University of Pennsylvania's 
Wharton School, Philadelphia, Pennsylvania 
19104. He has also taught at the University of 
Illinois at Urbana-Champaign, Princeton Uni- 
versity, and the University of California at 
San Diego, and has been a Senior Research 
Fellow at the Center for Operations Research 
and Econometrics, Universite Catholique de 
Louvain. Author of numerous publications in 
scholarly journals in economics, Postlewaite 
counts implementation of allocation mecha- 
nisms and equilibrium impacts of information 
structures among his varied research interests. 

Patricia Simmie ("Profit Maximizing Per- 
ceptual Positions: An Integrated Theory for 
the Selection of Product Features and Price") 
is an Assistant Professor of Marketing at York 
University in Toronto, Ontario, Canada. She 
received a B.A. degree from the University of 
Manitoba, and M.M. and Ph.D. degrees 
(Management) from Northwestern University. 
She is a member of TIMS and the American 
Marketing Association. Current research inter- 
ests include impacts of competitive activities 
on new product design problems, and method- 
ological issues in new product design. 

D
ow

nl
oa

de
d 

fr
om

 in
fo

rm
s.

or
g 

by
 [

21
6.

73
.2

16
.1

39
] 

on
 1

4 
Ju

ly
 2

02
6,

 a
t 0

0:
55

 . 
Fo

r 
pe

rs
on

al
 u

se
 o

nl
y,

 a
ll 

ri
gh

ts
 r

es
er

ve
d.

 


