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Rabikar Chatterjee (‘“The Innovation Diffu-
sion Process in a Heterogeneous Population: A
Micromodeling Approach”) is Assistant Profes-
sor of Marketing at the School of Business Ad-
ministration, The University of Michigan, Ann
Arbor. He received his B. Tech. in Chemical
Engineering from the Indian Institute of Tech-
nology, Kanpur, PGDM from the Indian Insti-
tute of Management, Ahmedabad, and Ph.D.
from The Wharton School, University of Penn-
sylvania. He was on the faculty at Purdue Uni-
versity’s School of Management before moving
to Michigan. He also has several years’ industry
experience in India. His current research focuses
on quantitative models in the new product area,
incorporating the effects of dynamics and un-
certainty. His articles have appeared (or are
forthcoming) in the Journal of Marketing Re-
search and Managerial and Decision Economics.

Susan I. Cohen (“Implicit Cost Allocation and
Bidding for Contracts”) is Associate Professor
of Decision and Information Sciences in the De-
partment of Business Administration at the Uni-
versity of Illinois at Urbana-Champaign. She re-
ceived her Ph.D. in Managerial Economics and
Decision Sciences from Northwestern Univer-
sity. Her research focuses on normative models
of incentives and information in decentralized
decision making. She has published in the Jour-
nal of Economic Theory, the American Economic
Review, the Accounting Review, Contemporary
Accounting Research, and in Management Sci-
ence. Professor Cohen is a member of TIMS, the
Econometric Society, the American Economics
Association and the Public Choice Society.

Jehoshua Eliashberg (“The Innovation Dif-
fusion Process in a Heterogeneous Population:
A Micromodeling Approach’) is Professor of
Marketing at The Wharton School, University
of Pennsylvania. His research emphasizes the
development and applications of mathematical
models to a variety of marketing problems in-
cluding new products diffusion, channels of dis-
tribution, and marketing signaling. Professor
Eliashberg’s recent articles have appeared in
Marketing Science, Management Science,
Journal of Marketing Research, Journal of
Marketing, and Optimal Control Applications
& Methods . Professor Eliashberg is Management
Science Departmental Editor for Marketing, Se-
ries Editor for Kluwer Academic Publishers’
Book Series in Quantitative Marketing, and
serves on the Editorial Board of Marketing Sci-
ence and Marketing Letters. He is a member of
TIMS, ORSA, and AMA.

Thomas Eppel (“Eliciting Public Values for
Complex Policy Decisions”) received his Ph.D.
degree in Psychology from the University of

Southern California in 1990. He is currently an
Assistant Professor of Management at the Kran-
nert Graduate School of Management of Purdue
University. Dr. Eppel’s research interests are in
decision analysis and behavioral studies related
to the interrelationship between normative and
descriptive models of decision making. He has
published several journal articles in the areas of
risk perception, forecasting and evaluation.

Marc Goetschalckx (“Shared Storage Policies
Based on the Duration Stay of Unit Loads™) is
Assistant Professor in the School of Industrial
and Systems Engineering and program manager
for Logistics Systems in the Material Handling
Research Center of the Georgia Institute of
Technology. He received his Ph.D. from the
Georgia Institute of Technology, a Masters de-
gree in Systems Engineering from the University
of Florida, and a Masters degree in Mechanical
Engineering from the Catholic University of
Leuven, Belgium. His research interests are in
the area of analysis, design, and Computer Aided
Engineering of distribution systems, warehous-
ing operations, and manufacturing facilities.

Mark H. Karwan (“A Branch-and-Bound
Method for the Fixed Charge Transportation
Problem”) is Professor and Chair, Department
of Industrial Engineering, State University of
New York at Buffalo. He has a B.E.S. and an
M.S.E. from the Johns Hopkins University and
a Ph.D. from Georgia Institute of Technology.
His areas of research include mathematical pro-
gramming, multiple criteria decision making,
and vehicle routing and scheduling. He is author
of over 50 publications in journals, books and
proceedings. He currently serves as Associate
Editor of Naval Research Logistics Quarterly,
Computers and Operations Research and IIE
Transactions.

Kiyoshi Kato (“Weekly Patterns in Japanese
Stock Returns™), is Associate Professor of Fi-
nance at the School of Business Administration,
Nanzan University. He received his Ph.D. in Fi-
nance from the University of Utah. His research
has focused on stock return anomalies, corporate
finance, option theory and its application to
portfolio management problems.

Ralph L. Keeney (“Eliciting Public Values for
Complex Policy Decisions™) researches in de-
cision and risk analysis. He is presently a Pro-
fessor of Systems Management at the University
of Southern California. He formerly was on the
faculty at the Massachusetts Institute of Tech-
nology, 1969-1974, where he was also affiliated
with the Operations Research Center. From
1974 to 1976 Dr. Keeney was a research scholar
at the International Institute for Applied Systems
Analysis near Vienna, Austria. He is editor (with
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A. W. Drake and P. M. Morse) of Analysis of
Public Systems (1972); and author (with H.
Raiffa) of Decisions with Multiple Objectives
(1976); Siting Energy Facilities (1980) and
(with B. Fischhoff et al.) Acceptable Risk (1981);
and author of several journal articles.

Jinho Kim (“Combining Forecasts: Opera-
tional Adjustments to Theoretically Optimal
Rules”) is a doctoral candidate in the Marketing
Department at The Wharton School, University
of Pennsylvania. He received his B.S. from the
Korean Air Force Academy, a B.B.A. from Seoul
National University, and an M.B.A. from
Wharton. His current interests include forecast-
ing, stochastic models, and measurement of
consumer preferences. He has published in the
Journal of the Academy of Marketing Science,
and one article will appear in the Proceedings of
the Academy of Marketing Science.

Yoon R. Lee (“Linear Optimal Designs and
Optimal Contingency Plans”) is Assistant Pro-
fessor of Management at Hofstra University,
Long Island, New York. He has a B.A. and
M.B.A. from Yonsei University, Seoul, Korea
and an M.B.A. and Ph.D. from the University
of Kansas. His research interests include pro-
duction/operations management, multiple cri-
teria decision making, and applications of op-
erations research.

Martin P. Loeb (“Implicit Cost Allocation and
Bidding for Contracts”) is an Associate Professor
of Accounting and the Laventhol & Horwath
Fellow at the University of Maryland at College
Park. He received his Ph.D. from Northwestern
University. His articles have appeared in The
Accounting Review, Contemporary Accounting
Research, Journal of Accounting and Public Pol-
icy, Journal of Accounting Research, Journal of
Banking and Finance, Journal of Law and Eco-
nomics, Journal of Public Economics, and Man-
agement Science. He is a member of the Amer-
ican Accounting Association and the American
Economics Association.

Donald G. Morrison (“Combining Forecasts:
Operational Adjustments to Theoretically Op-
timal Rules”) is currently the William E. Leon-
hard Professor at the Anderson Graduate School
of Management, UCLA. Formerly he was the
Commissioner of the Fearless Forecasters (a
Columbia University based group of 12 baseball
fans who made annual predictions). Morrison
became extremely interested in group predic-
tions of correlated “experts” when for three suc-
cessive years, the Fearless Forecasters as a whole
did much worse than the expectations from 12
independent “novices” who simply picked the
four Division winners randomly. Morrison now
sleeps better at night knowing that the Fearless
Forecasters weren’t bad—they were just posi-
tively correlated. A companion note to this ar-
ticle which explains the geometrical intuition
behind correlated forecasts will appear shortly
in Operations Research. After eight years as Ed-
itor-in-Chief of Management Science, Morrison
will step down at the end of 1990 and be replaced

by Gabriel Bitran of MIT. He plans to stay active
in TIMS and perhaps form a West Coast branch
of his unfairly maligned Fearless Forecasters
Baseball Pool.

Udatta S. Palekar (“A Branch-and-Bound
Method for the Fixed Charge Transportation
Problem”) is Assistant Professor of Industrial
Engineering, University of Illinois at Urbana-
Champaign. He received his Ph.D. in Industrial
Engineering from SUNY at Buffalo in 1986. His
research interests are in integer programming,
scheduling theory, material handling and loca-
tion analysis. He has published papers in Trans-
portation Science and Computers and OR.

H. Donald Ratliff (“Shared Storage Policies
Based on the Duration Stay of Unit Loads”) is
a Regents Professor of Industrial and Systems
Engineering and Director of the Production and
Distribution Research Center at Georgia Tech.
He is also cofounder and President of Computer
Aided Planning and Scheduling (CAPS), which
specializes in software and consulting services
in transportation and logistics. He has published
numerous articles and developed a variety of
computer software in the areas of warehousing,
distribution, scheduling, routing, and logistics.
He has consulted for over 30 companies on a
wide range of issues related to movement and
storage of products. He is currently involved in
the development of a “logistics toolbox” which
provides a flexible platform for design and anal-
ysis of geographically distributed material flow
systems. He received his B.S. and M.S. in In-
dustrial Engineering from the University of Al-
abama and his Ph.D. from the Johns Hopkins
University. He is currently Editor of the journal
Operations Research.

David Schmittlein (“Combining Forecasts:
Operational Adjustments to Theoretically Op-
timal Rules”) is Professor of Marketing at The
Wharton School. He received a B.A. in Math-
ematics at Brown University, and M.Phil. and
Ph.D. in Business at Columbia University. His
work with models for marketing decisions has
appeared primarily in journals of marketing
(Marketing Science, Journal of Consumer Re-
search), management (Management Science,
Operations Research), economics (The Rand
Journal of Economics, Journal of Business and
Economic Statistics) and statistics (Journal of
the American Statistical Association, The
American Statistician). He is an area editor for
Marketing Science and editorial board member
for the International Journal of Research in
Marketing, Journal of Marketing Research and
Marketing Letters.

Y. Shi (“Linear Optimal Designs and Optimal
Contingency Plans”) is a Ph.D. candidate of
Management Science, School of Business, Uni-
versity of Kansas. His dissertation title is “Linear
Optimal Designs and Computer Support Sys-
tems.” He has a B.S. (1982) in Mathematics
from Southwestern Petroleum Institute, China.
In 1983 he studied at the National Center for
Industrial Science & Technology Management
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Development cosponsored by China and the
United States. He is the author and coauthor of
over ten publications, including a book, on var-
ious research areas. He serves as a referee for
the Journal of Optimization Theory and Appli-
cations and Operations Research Letters. He is
a member of CORS, ORSA, and TIMS.

S. Suresh (“Arranging Queues in Series: A
Simulation Experiment”) is a member of the
Manufacturing Systems Engineering Depart-
ment at AT&T Bell Laboratories, Murray Hill,
New Jersey, where he acts as an internal con-
sultant for AT&T manufacturing locations. He
received a Bachelor’s degree in Mechanical En-
gineering from Indian Institute of Technology,
Madras, India in 1981 and a Ph.D. in Operations
Research from Virginia Polytechnic Institute
and State University in 1986. His research in-
terests are in queueing, scheduling and perfor-
mance analysis of manufacturing operations.

Detlof von Winterfeldt (“Eliciting Public
Values for Complex Policy Decisions™ ) received
his Ph.D. degree in Mathematical Psychology
from the University of Michigan in 1976. From
1975 to 1978 he was a research scholar at the
International Institute for Applied Systems
Analysis in Laxenburg, Austria. He joined the
University of Southern California in 1978, and
currently he is a Professor of Systems Manage-
ment at USC’s Institute of Safety and Systems
Management. Dr. von Winterfeldt’s research
interests are in decision and risk analysis, and
behavioral research related to both areas. He is
coauthor (with Ward Edwards) of Decision
Analysis and Behavioral Research as well as au-
thor of several journal articles. He is a member
of ORSA and TIMS and he serves as associate
editor of Management Science, Risk Analysis,
and Risk Abstracts.

Ward Whitt (“Arranging Queues in Series: A
Simulation Experiment”) is a member of the
Mathematical Sciences Research Center at
AT&T Bell Laboratories, Murray Hill, New Jer-
sey. He received an A.B. in Mathematics from
Dartmouth College in 1964 and a Ph.D. in Op-

erations Research from Cornell University in
1969, and joined Bell Laboratories in 1977. His
research interests and publications are primarily
in the area of stochastic models, especially
queues. He is an Advisory Editor for Mathe-
matics of Operations Research and an Associate
Editor of Queueing Systems. He is a member of
ORSA and IMS.

Po L. Yu (“Linear Optimal Designs and Op-
timal Contingency Plans’) has been the Carl A.
Scupin Distinguished Professor at the School of
Business, University of Kansas, since 1977. Pro-
fessor Yu has his Ph.D. from the Johns Hopkins
University, and prior to joining the University
of Kansas he taught at the University of Texas
at Austin and the University of Rochester. He
is the author of five books and over 60 refereed
articles in a broad range of areas, including
multi-criteria decision making, game theory, dif-
ferential games, optimal control theory, behavior
dynamics and forming winning strategies,
mathematical programming, investment mod-
els, and market competition models. He is cur-
rently an Associate Editor for the Journal of Op-
timization Theory and Applications and Oper-
ations Research Letters.

Stanley Zionts (“A Branch-and-Bound
Method for the Fixed Charge Transportation
Problem”) is Alumni Professor of Decision
Support Systems and Chairman, Department of
Management Science and Systems, School of
Management, State University of New York at
Buffalo. He has a Ph.D. in Industrial Adminis-
tration from Carnegie Mellon University. His
areas of research include multiple criteria deci-
sion making, decision support systems, and
mathematical programming. He is the author of
several books and proceedings and over 80 pub-
lications in journals, books and proceedings. He
currently serves as Associate Editor of Manage-
ment Science and Naval Research Logistics
Quarterly and has served as editor of special is-
sues of each of those journals. He is actively in-
volved in the School of Management’s China
M.B.A. program.



