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ABOUT AUTHORS 
The following biographical sketches were not 

published in the August 1992 issue due to space 
constraints. 

Deborah Ancona CDemography and De-
sign: Predictors of New Product Team Per-
formance") is Associate Professor of Or-
ganization Studies at the Sloan School of 
Management, MIT. She received her Ph.D. 
from Columbia University in 1982, and then 
joined the faculty at the Amos Tuck School of 
Management, Dartmouth College before go-
ing to MIT. Her publications on group Pro-
cess and performance, and new product de-
velopment have appeared in Administrative 
Science Quarterly and Academy of Manage-
ment Journal. Address: MIT, 50 Memorial 
Drive, E52-582, Cambridge, h'lA 02142-1347 
(telephone: (617) 253-0568; fax: (617) 253-
2660; bitnet: DANCONA@SLOAN). 

David Caldwell (''Demography and Design: 
Predictors Of New Product Team Perfor-
mance") is Associate Dean and Professor of 
Organizational Analysis and Management at 
the Leavey School of Business and Adminis-
tration, Santa Clara University. His research 
interests include person-organization fit and 
group demography and performance. His re-
cent publications have appeared in Adminis-
trative Science ~uarterly,Journal of Applied 
P , ~ ~ c h o l o ~  Academy Managementand of 
Journal. Address: Leavey School of Business 
Administration, Santa Clara University, Santa 
Clara, CA 95053 (telephone: (408) 554-4304; 
Bitnet: DCALDWELL@SCU). 

Farid Harianto ("Technological Network-
ing and Innovation Implementation") is Pro-
fessor and Director of Graduate Programs at 
the Institute for Management Education and 
Development, Jakarta, Indonesia. He re-
ceived his M.A. and Ph.D. (with distinction) 
from the University of Pennsylvania. His re-
search interests include the role of technolog-
ical innovation in strategy, interfirm linkages, 
corporate growth, and the internationaliza-
tion process of Indonesian leading firms. His 
work has appeared in Strategic Management 
Journal, Academy ofManagement Journal, and 
in several edited books. Address: PPM, 9 Jalen 
Menting Raya, Jahanta 20001, Indonesia 
(telephone: 62-21-357272; fax: 62-21-372481).

Oscar Hau~tman("Effectiveness of Or@-
nizational Responses to Technological Change 
in the Production Process") is Assistant Pro-
fessor of Business Administration at Harvard 
University. His B.Eng. and M.Sc. are from the 
Israel Institute of Technology (Technion) and 

his doctorate in Management of Technologi-
cal Innovation from the Massachusetts Insti-
tute of Technology. His research focuses on 
the relations between the nature of technol-
ogy and its management. His recent research 
is a field study of technology forecasting and 
,trategy related decision-rnaking by top man-
agers facing radical technological change. Ad-
dress: Haward Business School, Harvard 
university, B ~MA 02163, ~ ~ ,~ ~ 

charles W. L. ill ("strategies for ~ ~ ~ l ~ i ~ 
ing Technological Innovations: When and 
When ~~t to Licensen) is Associate Professor 
of Management in the Department of Man-
agement and organization at the university 
of Washington. He received his Ph.D. degree 
from the University of Manchester, in Great 
Britain. His research interests include corpo-
rate ownership, corporate strategy and strut-
ture, and the comparative study of markets
and hierarchies, Address: Department of 
Management and Organization, University of 
washington, seattie, WA 98105 (telephone: 
(203) 543-4867; fax: (203) 685-9392). 

B~~~ K~~~~ ( = ~ ~ of ~the ~~ l i ~ ~d ~~ ~, 
combinative capabilities, and the ~ ~ ~ l i ~ ~ 
tion of Technology,,) is ~~~~~i~~~professor at 
the Wharton School, at the University of 
pennsylvania, ~ d d ~ ~ ~ ~ :SH-DH 2000, whar-
ton School, Philadelphia, PA 19104 (Bitnet:
Kogut@Wharton.upenn .edu). 

~~~~~~l ~~~l~~~ (MA~~~k~~for ideas: ~ i -
versity and progress in the ~~~~~~~~~t of 
~ ~and u ~ n~ h on ~ ~A~~~~~Perspective 
New Technology Champions") is Associate 
Professor at the Graduate School of Business, 
University of colorado, ~ ~ l ~ ~ ,~H~ has heldd 
visiting appointments at the h d e r s o n  ~ ~ ~ d 
ate school of M ~ UCLA, and the ~~ 
Tuck School at Dartmouth College. He serves 
on the editorial review boards of organization 
science and ~~~~~~lof M ~ and is ~ ~ 
chairman of the ~~~.~~l~~~ and ~~~~~~~i~~ 
M~~~~~~~~~ ~ i ~ of i the~ ~~~d~~~~i ~of 
Management. Professor Lawless conducts re-
search in strategic management from indus-
trial organization and institutional economics 
perspectives. His second interest is in man-
agement of technology and innovation. ~i~
work has been published in Management Sci-
en,e, organization science, strategic M ~ ~ ~ 
merit Journal and Academy of Management 
~ ~among~ others,i H~ ~is ~ ofcoauthor , 
~ ~&r strategy h ~ l~ and coedits a series~ of 
volumes in ~ ~ ~ - , ~ ~ l ~M~~~~~~~~~ by JAI 
press. H~ holds a p h . ~ ,and M.B.A. from 
UCLA. 
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Wanda J. Orlikowski ("The Duality of 
Technology: Rethinking the Concept of Tech- 
nology in Organizations") is Assistant Profes- 
sor of Information Technologies in the Sloan 
School of Management at the Massachusetts 
Institute of Technology. Her primary research 
interest focuses on the interaction between 
information technologies and organizational 
dimensions such as structures, control mecha- 
nisms, culture and work processes. She is 
currently investigating the role of social cogni- 
tion in the adoption and use of information 
technologies. Dr. Orlikowski received her 
Ph.D. from New York University. She has 
published in Journal of MIS, Information Sys- 
tems Research, MIS Quarterly and Research in 
the Sociology of Work. She serves on the edi- 
torial boards of Accounting, Management and 
Information Technologies and Organization 
Science. Address: Sloan School of Manage-
ment, MIT (E53-3291, Cambridge, MA 02139- 
4307 (telephone: (617) 253-0443; Bitnet: 
WANDA@EAGLE.MIT.EDU). 

Johannes M. Pennings ("Technological 
Networking and Innovation Implementation") 
is at the Wharton School of the University of 
Pennsylvania, Philadelphia, PA 19104 (tele- 
phone: (215) 898-7755; fax: (215) 898-0401; 
Bitnet: PENNINGS@WHARTON.UPENN. 
EDU). He received his M.A. at University of 
Utrecht, and Ph.D. at The University of 
Michigan, in 1973. His current research ex-
plores the success of innovation, and multina- 
tional issues around compensation, structure 
and culture. A recent book, New Technology 
as Organizational Innovation, Ballinger, 1987, 
examines the interface between technological 
innovation and organization. He is coeditor of 
Organization Studies, and serves on the edito- 
rial boards of Organization Science and Group 
and Organization Studies. 

Linda L. Price ("An Agency Perspective on 
New Technology Champions") Associate Pro- 

fessor of Marketing at the University of Col- 
orado at Boulder, holds a Ph.D. in Business 
Administration from the University of Texas 
at Austin. Her research focuses on market-
place exchanges and especially the role of 
interpersonal sources in information and in- 
novation diffusion. Dr. Price is currently on 
the editorial boards of major marketing and 
business journals such as Journal of Market- 
ing and Journal of Business Research. Her 
work has been published in Journal of Mar- 
keting, Journal of Consumer Research, Journal 
of Public Policy and Marketing, and Journal of 
Business Research, among others. Address: 
Campus Box 419, University of Colorado, 
Boulder, C O  80309-0419 (telephone: 
(303) 492-7052; fax: (303) 492-5962; Bitnet: 
llprice@vaxf.colorado.edu). 

Marcie J. Tyre ("Effectiveness of Organiza- 
tional Responses to Technological Change in 
the Production Process") is Assistant Profes- 
sor at the Massachusetts Institute of Technol- 
ogy, Sloan School of Management, 50 Memo- 
rial Drive, E52-564, Cambridge, MA 02139 
( te lephone:  (617) 253-6679; e-mail: 
MTYRE@SLOAN.MIT.EDU). She received 
the D.B.A. from Harvard Business School. 
Her current research examines information 
exchange and problem-solving behaviors be- 
tween users and developers of new technolo- 
gies. 

Udo Zander ("Knowledge of the Firm, 
Combinative Capabilities, and the Replica-
tion of Technology") is Assistant Professor 
and Research Associate at the Institute of 
International Business, Stockholm School of 
Economics. He received his Ph.D. degree in 
Business Administration from the Stockholm 
School of Economics in 1991. Address: Insti-
tute of International Business, Stockholm 
School of Economics, PO Box 6501, S-113 83 
Stockholm, Sweden (telephone: + 46-
87369513; fax: +464319927), 
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