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Strategy Science endeavors to provide an outlet for
thoughtful, and not necessarily conventional, perspec-
tives on fundamental questions in the strategy field. The
current special issue takes on arguably the most basic
question we face as strategy scholars. Much of our anal-
ysis, whether in the classroom discussion of case stud-
ies of successful companies or more systematic schol-
arly analysis, tends to have an ex-post quality. We derive
explanations for success based on revealed histories.
However, the pragmatic question is what insight can we
provide ex-ante as to how more or less successful strate-
gies might be identified? Gavetti and Porac push us into
that challenging terrain with this special issue. They put
out this challenge to a number of leading scholars in the
field, researchers who approach the topic from a vari-
ety of perspectives. The response to this challenge was
remarkably positive and I am delighted that the Journal
is able offer such a thoughtful set of viewpoints. While
all had their separate starting points, Gavetti and Porac
helped create some common ground by, with the assis-
tance of Joel Podolny, a contributor to this volume and
a Vice-President of Apple and head of Apple Univer-
sity, organizing a workshop at Apple at which prelim-
inary versions of these papers were presented and dis-
cussed. Collectively, the set of papers are neither the
first nor the last word on the subject; but, I think they
constitute an important milestone on our journey. The
collection concludes with a contribution by Gavetti and
Porac that offers an integrative treatment of the various
contributions.

Given the wealth of material, we have divided the
manuscripts over the December 2017 and March 2018
editions of Strategy Science.

Part 1 (December 2017) includes the following
articles:
¢ “Metacompetition: Competing Over the Game to
be Played” by William Barnett,
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¢ “Where Do Great Strategies Really Come From”
by Adam Brandenberger,

® “Social Origins of Great Strategies” by Ronald
Burt and Guiseppe Soda,

* “On the Genesis of Interfirm Relational Contracts”
by John de Figueiredo and Brian Silverman,

* “Superior Strategy in Entrepreneurial Settings:
Thinking, Doing, and Opportunity Logic” by
Kathleen Eisenhardt and Chris Bingham,

¢ “The Theory-Based View: Economic Actors as
Theorists” by Teppo Felin and Todd Zenger,

¢ “Searching for Great Strategies” by Thomas Fink,
Pankaj Ghemawat, and Martin Reeves, and

¢ “Mendel in the C-Suite: Design and the Evolution
of Strategies” by Daniel A. Levinthal.

Part 2 (March 2018) will consist of the following

articles:

e “The Attention-Based View of ‘Great’ Strategies”
by William Ocasio and John Joseph,

* “An Exploration of Discerning Search” by Joel
Podolny,

* “Absence-Neglect and the Origins of Great Strate-
gies” by Thomas Powell,

* “Great Strategies Spring from Identity Move-
ments: The Personal Computing Movement, Steve
Jobs and the Apple Insurgency” by Hayagareeva
Rao and Sunasir Dutta,

¢ “From Values to Value: Value Rationality and the
Creation of Great Strategies” by Violina Rindova
and Luis Martins,

¢ “The Cognitive Foundations of Visionary Strat-
egy” by Melissa Schilling,

* “Greatness takes Practice: On Practice Theory’s
Relevance to ‘Great Strategy’” by Richard Whit-
tington, and

® “On the Origin of Great Strategies: An Integra-
tive Perspective” by Giovanni Gavetti and Joseph
Porac.
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