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Figure A.1: Share of US Adults Owning an E-reading Device
(Source: https:
// www. pewresearch. org/ internet/ 2015/ 10/ 29/ technology-device-ounership-2015/)
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Table A.2: Effects with Different Sales Thresholds

DV: In(Sales)
> 100 > 50 > 10 >2
AF 0.424*  0.481**  0.455* 0.329
(0.166)  (0.180) (0.195) (0.191)

AF*Post  -0.360"* -0.412** -0.392** -0.306*

(0.122)  (0.131) (0.137) (0.119)
N 117582 142368 231231 329747

Significance levels: * p < 0.05,** p < 0.01, *** p < 0.001.
Note: Cluster-robust standard errors (at the subgenre level) are

shown in parentheses. All specifications include year and pub-
lisher fixed effects.

Table A.3: Heterogeneous Effects Over Time for Adult Fiction

In(Sales)
AF 0.428*
(0.166)
AF*2008-11 -0.183
(0.117)
AF*2012-15 -0.529***
(0.138)
N 117582
* p <0.05,* p<0.01,***

p < 0.001.

Note: Cluster-robust standard
errors (at the subgenre level)
are shown in parentheses. The
specification includes year and
publisher fixed effects.

Table A.4: Count and Average Unit Print Sales Summary for Major and Non-major Publishers

#Books Sales per Book
2004-07 2008-15 2004-07 2008-15
Major Adult Fiction 17,524 39,385 13,031 10,546

(50,566) (56,004)
Juvenile Non-fiction 4,240 8,097 7,227 8,081

(21,791)  (30,278)
Non-major  Adult Fiction 10,609 23,375 1,831 825

(4,783) (3507)
Juvenile Non-fiction 4,897 10,000 1,559 1,477

(3,387)  (4,736)

Standard deviations in parentheses
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Figure A.2: Effect for Adult Fiction over Years with Different Genres as Control Group
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Figure A.3: Fraction of Total Print Sales of Top N Titles in Adult Fiction over Years



Table A.5: Balance Before and After Matching Subgenres

Variable ‘ Matched ‘ Treated Control

Avg. Price No 17.9 35.7
Yes 17.9 17.8

Avg. Pre-period Sales | No 4514 2647
Yes 4514 3119

Table A.6: Effect Estimates for Same Number of Non-top Books

Non-top 100 Non-top 500 Non-top 1000  Non-top 2000

AF 0.526*** 0.746*** 0.996*** 1.450***
(0.147) (0.121) (0.111) (0.085)

AF*Post -0.332* -0.291* -0.282*** -0.496**
(0.112) (0.094) (0.080) (0.055)

N 115183 105587 93593 69689

Significance levels: * p < 0.05,** p < 0.01, *** p < 0.001.
Note: Cluster-robust standard errors (at the subgenre level) are shown in parentheses. All
specifications include year and publisher fixed effects.

Table A.7: Effect Estimates for Adult Fiction using Different Approaches

Specification Estimate (%)
JNF as control group 30
Genre ebook share as treatment 26
PSM at subgenre level 27
ANF as control group 24
JF as control group 26
REL as control group 38
Controlling for price and other variables 29
With publisher-year FE 36

Table A.8: Heterogeneous Effects for Adult Fiction using the First Specification

Sub-sample Estimate (%)
Major publishers 26
High-selling books 18
Paperback 38
2012-15 41
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